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Steel Settlement to Permit Auto Companies 


To Reopen Plants Within Three Weeks 


Sparks 


1946 has changed from the 
BOOM year to the BOO year. 
* * + 
' Pedestrians are people who walk 
ross the street, if they live that 


png. 
+ * * 


Wonder if Bowles hit the ceil- 
ing when his vacation was cut 
short. 

- 

They haven’t been singing 
Smoke Gets in Your Eyes” in 
Pittsburgh for some time now. 

*« * * 

News of GIs fraternizing with 
retty German girls proves that the 
pan’ is mightier than the sword. 

* * x“ 

Labor-management feudin’ chiefs 
ught to be getting pretty thin, 
considering how much fat they’ve 
een chewin’. 


* * 


+ 


If you give a man enough rope, 

e will hang himself, they say. 

Anyone have any rope to donate 

o strike chiefs? 
= 


* * 


* * 


One night each week there is the 
original, genuine program. On other 
nights you hear phoney fanatics on 
rsatz economics. Those are the 


Information Flees” broadcasts. 
* * * 


ot’s Everybody 


Now that the strikers are broke, 
he next step seems to be to raise 
production costs so that the manu- 
facturers go broke, too. 

ok * on 
The Umpire Says 

Now paragraphers should stop 
trying to make a hit with their 
readers about strikes. For inability 
to comment on other subjects, they 
should be benched. 

* * 


* 


For Small Business 


Last week Henry Wallace picked 
Undersecretary of Commerce Al- 
fred Schindler to direct the Com- 
merce department’s programs to 
aid small business and assist do- 
mestic economy. He will also have 
a hand in the expanded field pro- 
gram. 


Auto Makers Unlikely to Offer 


| 


Police to Open 


National Safety 
Test May 15 


Check to Cover Tires, 
Brakes, Horns, Lights; 
Dealer Aid Urged 


DETROIT.—Aimed at halt- 
ing the alarming rise in acci- 
dents, a Police Traffic Safety 
Test will be conducted in the 
U. S. and Canada, starting 


May 15, it was announced last week 
by Lieut. Robert E. Raleigh, asso- 
ciate director, safety division, In- 
ternational Assn. of Chiefs of 
Police. 

Hailed as “the greatest single 
attack on traffic accidents in 
history,” the test will run about 
six weeks and will cover brakes, 
horns, windshield wipers, lights 
and tires. As last year, when only 
brakes were checked, the test 
will apply only to those motorists 
caught in moving violations and 
accidents. 

Besides cars, this year’s cam- 
paign will also take in trucks, buses 
and taxicabs. As a result at least 
3 million vehicles are expected to be 
tested this year, as compared with 
1,800,000 cars last year. 

Auto dealers will be urged to 
take an active part in the cam- 
paign through (1) displaying of 
posters; (2) distribution of pam- 
phliets, and (3) conducting of 
“service specials” to get vehicles 
in shape for the test. 

Auto manufacturers, through 
their sales, advertising and service 
managers, pledged their full coop- 
eration to the drive at a meeting 
here Thursday. Similar support is 
being obtained from oil, tire and 
kindred industries as well as from 
dealer associations and civic organ- 
izations. 

Parts suppliers are hopeful they 
will be able to furnish sufficient 
material to put vehicles in shape. 

With emphasis on bad driving 
habits, the theme of the IACP’s 
campaign will be “Check Your 

(See SAFETY, Page 6, Col. 3) 


New Models Before 1947 


By Pete Wemhoff 
Editor, Automotive News 

DETROIT.—It’ll probably be 1948 
before the auto industry gets back 
to its prewar system of new model 
introductions in the fall. 

That’s the indication now, as 
prospects grow dim for offering of 
1947 models next fall. Strikes and 
tieups have so long delayed volume 
production on 1946 cars that it now 
appears impractical for makers -to 
switch to new models late next 
summer. 

Moreover, work on 1947 tools 
and dies has been delayed to a 
point making it impossible for 


In This Issue 


them to be completed in time. 
Labor and material costs also 
have risen greatly, eliminating 
any desire on the part of com- 
panies to spend millions more to 
change over to new models when 
they are losing on every 1946 car 
built. 

By early 1947 the picture may 
have changed, so it is possible that 
makers will bring out new models 
then. If they do, they’ll probably 
be called 1948 models, eliminating 
the need for new car announce- 
ments in the fall of 1947. 

Unless the market needs stimulus 
beforehand, makers will undoubt- 
edly defer until the fall of 1948 
the resumption of regular fall 
introductions of new models. There 
is even a possibility, in some plants, 

(Continued on Page 48, Col. 1) 


NADA Executive Committee 


NEW EXECUTIVE COMMITTEE of 
row, left to right 
Mallon of Newark, president, and 


. O. Anderson of Seattle, first vice-president; William 
J. N. Mitchell of 


front 
L. 
Tex., secretary. 


NADA includes the 1946 officers 


Back row, left to right, E. G. FitsHenry of Worcester, Mass., treasurer; Stirling 


Edwards of Birmingham, Ala., and BR. C. 


OTHER MEMBERS of the NADA omer committee are, front row, 
, left to right, Harry Bell of Piqua, 0O.; 


right, E. O. Thomas of Asheville, N. 


Ben Wright of Evanston, Ill. Back row 
D., and R. T. 


D. G. Kelly of Grand Forks, N. 


Tire and Parts Makers Near |x: 


Zero Hour on 


DETROIT.—Friday of this week 
will be the “zero hour” for the tire 
industry in the shortage of bead 
wire resulting from the steel strike. 

Barring a sudden end of the na- 
tionwide tieup, the rubber firms 
will begin to cut down production 
of passenger-car tires gradually 
about Feb. 15, according to the 
Rubber Manufacturers Assn. 

A total shutdown of tire-mak- 
ing operations around March 1 
was forecast by RMA officials, 
should the strike continue. This 
estimate is based on an informal 
survey of the industry made last 
week by the association. 

Production of truck tires will be 
affected after output of car casings 
is near a standstill, it was revealed. 
But continuation of the steel tieup 
will eventually force a complete 
stoppage. 

The imminence of a shutdown 

(See TIRES, Page 8, Col. 1) 


Time Sales Report 


Text of the NADA Postwar 
Planning committee’s report, 
dealing with the time sales fi- 
nancing and insurance contro- 
versy, will be found on pages 28 
and 29 today. 


Jones of Reading, Pa. 


left to 


Hammer of Sheridan, Wyo., and 


Ledterman of Tulsa, Okla. 


Steel 


DETROIT.—Continuation of the 
steel strike will force general pro- 
duction stoppages in the automo- 
tive parts industry by the coming 
weekend, surveys indicated last 
week. : 

Even if the steel tieup should end 
in the meantime, parts officials 
said, it will be two or three weeks 
before the flow from the mills will 
be sufficient enough to permit re- 
sumption of parts manufacturing. 

As in the tire industry, only a 
few parts plants had been affected 
by Friday. A trickle of production 
curtailments was reported, but to- 
tal stoppages were likely to come 
in a wave this week. 

The shortage of made 


(Continued on Page 10, Col. 1) 





WASHINGTON. — Ceiling prices 
for Hudson 1946 model passenger 
cars were announced last week by 





OPA. They became effective Feb. 4. 
Due largely to specification 
changes, it was stated, the new 


model retail ceiling prices range: 


New Price Plan 


Likely to Speed 
GM Wage Pact 


But End of Strike 
Hinges on Settling 
Of Contract Issues 


By Mac Gordon 
Staff Writer 


DETROIT. — All signs at 
press time Friday pointed to 
an imminent settlement of 
the steel strike and a restora- 


tion of the normal flow of 


steel to the auto plants within three 
weeks. 


Announcement of President Tru- 
man’s wage-price formula designed 
to end the strike was expected not 
later than Saturday. The Presi- 
dent’s plan, it is understood, will 
allow the mills a price rise ex- 
ceeding $5 a ton to compensate for 
a wage increase of 18% cents an 
hour. 

Ford will be able to resume as- 
sembly about three weeks after the 
steel mills reopen, company spokes- 
men said. Parts makers already 
closed or facing a shutdown for 
lack of steel expect to be oper- 
ating two weeks after a settlement. 

Disclosure by the Chief Execu-' 
tive that the new formula would 
be designed to settle all existing 
wage disputes evoked “hope” 
from James S. Dewey, federal 
mediator, that the General Mo- 
tors strike would be over by the 
coming weekend. 

But OPA officials promised 
that each application for price re- 
lief from companies beset by rising 
labor costs would receive careful 
study. The so-called Big Steel for- 
mula will not necessarily mean 
automatic price increases for all, it 
was stressed. 

Observers here doubted that a 
settlement with the 
UAW-CIO would be sufficient to 
end the 3%-month-old shutdown. 

The corporation was expected to 
press such contract demands as 
termination of union maintenance 
of membership in the continuing 
negotiations, and the union was un- 
likely to order the strikers back to 
work before the major contract 
issues are resolved. 

If GM can obtain a price rise to 
pay the 19%-cent-an-hour pay hike 
demanded by the union, as appears 
certain under the new government 
policy, the corporation might con- 
sider granting all of 19% cents. 
Officially, however, the GM offer 
still stood at 13% cents on Friday. 

Wage settlements with the UAW 
were announced, meanwhile, by 
Briggs Mfg. and Champion Spark 
Plug, both of Detroit. 


Briggs, which supplies bodies for 
(Continued on Page 50, Col. 3) 


Hudson Prices Set 


Ceilings Allow Boosts of $55 to $97 
Above 1942 Models 


from $55 to $97 above those for 
comparable 1942 models. 

OPA pointed out that the 1946 
prices include allowances for engi- 
neering equipment and the addi- 
tions of some items of optional 

(See HUDSON, Page 48, Col. 5) 
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Studebaker Praised 


U. S. Approves Claims for Largest Contract 
On Cost-Plus-Fixed-F ee Basis 


SOUTH BEND. — The largest 
cost-plus-fixed-fee contract settled 
since V-J Day, was announced this 
week when the government ap- 
proved claims involved in the 
termination of aircraft engine pro- 
duction by Studebaker. The con- 
tract covered the manufacture of 
* $750 million worth of engines and 
parts during the war. 

Settlement terms dealt exclusive- 
ly with work in process and sup- 


Case Labor Bill 
OK’d by House; 


Senate Cool 


WASHINGTON. — Given a rous- 
ing sendoff Thursday by the House 
of Representatives, the Case bill to 
control strikes and labor unions 
was due for trouble in the more 
moderately inclined Senate. 

Instead of voting a legal crack- 
down on unions which violate con- 
tracts, the Senate Labor committee 
is preparing to approve a measure 
which would call for court-backed 
arbitration as a means for settling 
labor disputes. 

Unlike the House, the Senate is 
expected to heed the recommenda- 
tion of its Labor committee. The 
House overrode its committee in 
passing the Case measure. 

The Senate plan proposes a 
strengthening of the Federal Con- 
ciliation Service and creation of 
an arbitration board which would 
act only if asked by the parties 
to a dispute. But any ruling of 
the arbiters would be legally 
binding on management and 
labor. 

The House approved the Case leg- 
islation by the decisive vote of 258 
to 155. As the bill now stands, it: 

1. Makes unions and companies 
liable in the courts for violation of 
labor-management contracts. 

2. Fixes a 30-day cooling-off pe- 
riod before strikes may be called. 

8. Sets up a six-man mediation 
board, which could be enlarged. 
The board would not have power 
to examine Internal Revenue bu- 
reau records to determine a com- 
pany’s or union’s financial status, 
nor could it enforce compulsory 
arbitration. 

But it could order a 30-day 
cooling-off prestrike period and, 
if both parties agree to submit 
their case to the board, its find- 
ings are binding. 

4. Bans violence during picketing. 

5. Bans union boycotts whereby 
employes might refuse to handle 
a manufacturer’s or farmer’s prod- 
uct to force him to comply with a 
union’s demand. 

6. Bans foremen’s unions. 

The House also approved an em- 
ployment promotion bill as a sub- 
stitute for the controversial “full 
employment” proposal. The vote 
was 320 to 84. 

Both the Senate and President 
Truman are expected to approve 
the promotion legislation, which 
is substantially the House’s ver- 
sion of the original “full employ- 
ment” bill. 


plies on hand and on order at the 
time of contract termination im- 
mediately after V-J Day. Factories 
operated by the company in Chi- 
cago, Fort Wayne and South Bend 
were turned back to the Defense 
Plant Corp. late in 1945. 

Included in the agreement were 
3,334 open claims for approximate- 
ly 1,000 sub-contractors and ven- 
dors. A total of 2,666 claims were 
settled without cost to the govern- 
ment. Claims in the remaining 668 
aggregated $11,597,250 on V-J Day, 
but were scaled down during nego- 
tiations to $2,572,749. 

Announcement of the contract 
settlement was made jointly by 
Col. W. T. Young jr., commanding 
officer of the Central District, Army 
Air Forces, and H. S. Vance, chair- 
man of the company. Col. Young, 
who was here to convey his per- 
sonal appreciation to company of- 
ficials for their expeditious han- 
dling of the settlement, said: 

“Considering the number of tech- 
nicalities and the vast amount of 
detail, the company did a mira- 
culous job. Our representatives 
found a spirit of cooperation that 
saved the government thousands of 
dollars. 

“Operating under a cost-plus-fix- 
ed-fee contract, Studebaker’s war 
record was equally commendable. 
Not only did the company meet its 
schedule fully and on time in an 
extremely important assignment, 
but through skill in volume pro- 
duction was able to reduce dras- 
tically the costs to the government. 
At the time of termination, Stude- 
baker was delivering engines to the 
Air Forces for one-third less than 
the original contracting price.” 

A telegram from Brig. Gen. E. 
W. Rawlings, chief of the procure- 
ment division, Wright Field, also 
praised the speed of settlement. 
Rawlings pointed out that cancelled 
commitments on the contract on 
V-J Day totaled $137 million. 


“Through your assistance it has 
been possible to settle the contract 
60 to 90 days earlier than was an- 
ticipated,” Rawlings added. 


Ford Tops 200,000 
Total Unit Output Since July 


Includes 75,000 Cars 


DETROIT. — With all Ford car 
and truck production halted by the 
steel strike, the company reported 
that 206,874 units had come off the 
line since the beginning of the 1945 
production year through Feb. 5, 
1946. 

Truck output continued through- 
out the full year, the first several 
months representing military mod- 
els. Passenger cars were started 
July 3. 

Ford passenger cars totaled 67,- 
010; Mercury, 7,000; Lincoln, 1,525. 
Truck and commercial models ac- 
counted for 131,339. 

At midweek, Lincoln and four 
assembly branches — Dallas, Long 
Beach, Richmond and Sommerville 
—were still operating. The lines at 
the Rouge plant closed down Jan. 
31. 





H. 8S. VANCE, chairman of the Studebaker board, aps the agreement which 


finished the company’s 
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Seated at the signing is Co 


district of the Air Technical Service 


$750,000,000 aircraft engine job. 
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HERE IS THE 1946 Chrysler Royal six-passenger, four-door sedan. It is 
powered by a — engine. The front end has been redesigned, and many 


new features adde 


Many Improvements Listed 
For 1946 Chryslers 


DETROIT.— Improvements that 
contribute to finer appearance, bet- 
ter performance, increased safety, 
added comfort and reduced opera- 
tion and maintenance costs are 
found in the 1946 Chrysler cars. 


The line comprises six models, 
the Royal, Windsor, and Town and 
Country, powered by six-cylinder 
engines, and the New York, Sara- 
toga and Crown Imperial powered 
by eights. There are 26 body styles 
and an option of 13 standard colors 
is offered. 


More changes have been made 
since the 1942 line, the last man- 
ufactured before the outbreak of 
war, than generally is the case 
from one model year to another, 
the division said. 


The front-end has been entirely 
redesigned. Front fenders flow into 
the body, producing the effect of a 
long one-piece teardrop design that 
may be likened to the nacelles on 
an airplane. This design is similar 
to that used on the custom-built 
exhibition Chrysler “Newport.” It 
serves to accentuate the length of 
the car and to add to its stream- 
lined appearance. The rear fender 
has been redesigned to harmonize 
with the front fender, the skirt be- 
ing lengthened to cover more of 
the wheel. 


New chrome bumpers are extend- 
ed around the sides of the fenders 
to give greater protection. Bumper 
back bars are heavier and stronger, 
to permit lifting the car with the 
new bumper jack that is supplied. 
The bumper guards are more mas- 
sive. 


The grille is of an entirely new 
design, with a low, wide arrange- 
ment of horizontal chrome - plated 
grille bars and the addition of ver- 
tical bars in the grille openings. 
The parking lights have been 
placed below the headlights, to tie 
in with the grille design. This new 
location of the parking lights also 
promotes safety, since it defines 
the width of the car. 


A new hood design also promotes 
the harmony of the front-end, since 
these lines flow into the fenders to 
accentuate the low, massive ap- 
pearance of the ensemble. A new 
belt molding in chrome extends 
only one foot beyond the windshield 
in order to preserve unbroken the 
beauty of the hood line. 


The size of the wheels has been 
reduced from 16 to 15 inches. This 
change not only makes for better 
riding qualities but improves the 
appearance of the car, it is said. 
Wheels are equipped with plastic 
white-wall wheel rings. Tires on the 
six-cylinder models are 6.50 and 
on the eights 7.00. 


Interior improvements include: A 
new plastic steering wheel of great- 
er strength and rigidity, with a 
heavy chrome frame covering the 
three spokes and the top of the 
steering column; a new instrument 
panel; a speedometer. with non- 
glaring background and white nu- 
merals, and the color signal indi- 
cating various speed ranges visible 
on the dial as well as on the point- 
er; a newly-designed metal radio 
screen, finished in chrome and 
placed behind the plastic radio 
grille; new clear plastic control 
knob on levers and window regula- 
tors; new hand-brake warning sig- 
nals; a new entrance lamp on the 
cowl to illuminate the front com- 
partment. This light operates when 
the door is opened. 


A new braking system has been 
adopted. Among its advantages 
are higher braking efficiency with 
lighter pedal pressure, better 
brake lining wear and increased 


effectiveness in the brakes with- 
out an increase in drum size. 


The hazards attending a blowout 
or sudden puncture have been 
greatly reduced by the use as 
standard equipment on all the 1946 
Chryslers of Safety Rim Wheels. 
This type of wheel grips the tire, 
when it is deflating, in such a man- 
ner that it is virtually impossible 
for it to come off the rim or slip 
crosswise to the wheel. 


An outstanding new engineering 
feature is the improved hydraulic 
transmission, with the control unit 
built in. The gears have been made 
larger, and a non-locking feature 
is provided. Greatly improved ac- 
celeration has been secured by the 
reduction of transmission gear ra- 
tios. There are two driving ranges 
in this transmission, high and low. 
The low range is used only under 
most exceptional conditions, such 
as might not be confronted by the 
average motorist in a lifetime. This 
transmission contributes greatly to 
giving Chrysler’s gyrol Fluid Drive 
its maximum efficiency. The gyrol 
Fluid Drive and the new hydraulic 
transmission are entirely separate 
units, although their functions are 
complementary to each other. 


Engine efficiency has been in- 
creased by new features and im- 
provements in those previously 
used. “U”-slot plated aluminum 
pistons have been restored, re- 
placing the cast-iron pistons in- 
stalled in the 1942 line when 
aluminum was a critical war ma- 
terial. Piston rings are also 
plated. A new design of the in- 
take manifold is used to provide 
greater operating flexibility at 
low speeds, more nearly even ac- 
celeration and improved torque 
at low speeds. 


Another engine improvement is a 
rearrangement of the wiring and 
accessories that permits greater ac- 
cessibility in making adjustments 
and repairs. 

There is a new “full-flow” oil 
filter, with a replaceable element. 
There is also a new type of gaso- 
line filter, placed in the fuel tank. 
This filter, which was developed by 
Chrysler Corp. engineers for Army 
vehicles, makes it possible to dis- 
pense with the use of a filter at 
the carburetor and a sediment bowl 
on the fuel pump. 

The “Town and Country” line 
that Chrysler introduced in 1941 
has been extended to comprise a 
brougham, six - passenger sedan, 
club coupe and convertible coupe. 
Bodies of the “Town and Country” 
cars are made of strong woods left 
in their natural colors. 
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Wagstaff Named 
Vice-President 


Of De Soto 


DETROIT.—Appointment of J. B. 
Wagstaff as vice-president, De Soto 
division of Chrysler was announced 
last week by C. 
E. Bleicher, pres- 
ident. Wagstaff 
has been sales 
manager for De 
Soto since 1936 
and will continue 
to direct the sales 
activities. He 
joined Chrysler 
in 1928, 

When the Plym- 
outh division was 
formed he be- 
came its first di- 
rector of advertising and sales pro- 
motion. 

In his 10 years as general sales 
manager of De Soto he has estab- 
lished an outstanding reputation 
among dealers as a working execu- 
tive. He spends much of his time in 
the field. 


NADA Reveals 
*46 Chairmen, 


Committeemen 


WASHINGTON.—NADA officers, 
standing committees and_ their 
chairmen for 1946 were officially 


J. B. Wagstaff 


announced here last week. They are | 


as follows: 


Officers: W. L. Mallon, president, | 
Newark, N. J.; M. O. Anderson, 
first vice-president, Seattle; E. G. | 
Worcester, — 
secretary, 


FitzHenry, treasurer, 

Mass.; J. N. Mitchell, 

Waco, Tex. 
Membership Committee: Ben T. 


Wright, chairman, Evanston, IIL; | 
R. D. McKay, Wichita, Kan.; G. O. 7 
Smallcomb, Burlingame, Calif.; | 
Russell Lowell, Queens Village, N. 7 


Y.; E. T. Brooks, Jacksonville, Fla. 

Nominating Committee: W. S. 
Edwards jr., chairman, Birming- 
ham, Ala.; R. T. Clarke, Columbia, 
S. C.; C. H. Wallerich, Indianapolis, 
Ind.; E. Jack Beatty, Denver; C. C. 
Freed, Salt Lake City. 

Resolutions Committee: Harry 
Sommers, chairman, Atlanta, Ga.; 
Harry McArthur, Hattiesburg, 
Miss.; J. H. Cavanaugh, Manchest- 
er, N. H.; Arthur Couri, \Portland, 
Me.; G. B. Wallace, Portland, Ore. 

Legislative Committee: D. G. Kel- 
ly, chairman, Grand Forks, N. D.; 
D. E. Castles, St. Louis; L. C. Car- 
gile, Texarkana, Ark.; H. L. Bell, 
Piqua, O.; Turner A. Summers, 
Louisville, Ky. 

Auditing Committee: George F. 
Ziesmer, chairman, Mankato, 
Minn.; George Simeon, Columbus, 
O.; J. J. Verschoor, Mitchell, S. D. 

Truck Committee: E. G. FitzHen- 
ry, chairman, Worcester, Mass.; 
John Rihm, St. Paul, Minn.; Thom- 
as L. McElvein, Buffalo. 


Mich. U. C. Dealer 


Denied License 


- LANSING, Mich.—The secretary 
of state here refused last week to 
renew the license of Samuel O’Mell 
jr., proprietor of American Auto 
Sales, used cars, Highland Park, 
Mich. 

O’Mell was charged with not re- 
mitting the state sales tax paid him 
on an automobile, falsely notarizing 
documents, and buying and selling 
a car without being registered as 
an intermediary owner. 


FOREST H. AKERS (left), vice-president of Dodge, congratulates C. S. Bash 


on acquiring his own Dodge-Plymouth dealershi 
er of the 


resigned his post as regional 


California to take the d 


Eastin. Lookin 


at Van Nuys, Calif. Bash 


h as regional manager. Jack comes from Kansas City where he served Dodge 


as regi manager. 


/ 





odge sales organization in 
g on is Jack sfield, who is replacing 
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OR 37 years I have attended 

dealer conventions. Perhaps I 
have attended more than any other 
living man. The first 10 years I at- 
tended ‘as an executive of Willys- 
Overland Co., which at that time 
had more dealers than any other 
factory save Ford. Overland, dur- 
ing those years, was the largest 
producer of motor cars in the 





aff world, with the one _ exception. 
Later on I attended local, state and 
TO- national dealer meetings as an in- 
dependent observer in practically 
ules every state of the union. 
ab- I was flabbergasted four years 
‘ion ago when I and other represen- 
cu- tatives of the press were barred 
> in from the Cincinnati meeting of 
the NADA directors. I couldn’t 
understand the situation. I can’t 
understand it now. 

No trade association can obtain 
maximum results from its efforts 
without the cooperation of the 
trade press. Association directors in 
performing their duties are con- 
ducting public business. They are 

ers, developing plans and determining 
reir policies, the success of which de- 
ally | pends upon the united cooperation 
are | Of all dealers. Dealers are influ- 


* enced by the trade press. 
ent, |) Pe 


son, | Bars Finally 
G. 
ter, |) Taken Down 
ary, | ADA directors are elected by 
] dealers to represent them at 
a such meetings. Congressmen are 
also elected by citizens. Congress- 


O. | men expect to do business in pub- 

‘ lic. They invite the representatives 
N. of the press. There are no secrets 
in a trade meeting. If the program 
Ss. doesn’t bear public scrutiny, it is 


ing- certain to be injurious rather than 
bia, beneficial. No program can be suc- 
olis, cessful without the sympathetic 
» understanding of the people it pur- 
ports to benefit. The trade press is 
arry § an important medium to obtain 
Ga.; that widespread understanding. 
urg, I am glad to report, now, that 
est- the bars are down. The directors, 
and, in the Chicago meeting 10 days 
Dre. ago, invited the press to all their 
Kel- sessions. I hope this policy will be 
as continued. Not particularly for 
Sar- the benefit of the press but as an 
Bell, aid in developing unanimity of 
ers, opinion which is so necessary 
during times like these. 
, NADA directors have a great re- 
to,@ sponsibility. They represent small 
bus, businessmen located in every ham- 
. D.@ let, village and city. These dealers 
ien-@ will have much to do to restore the 


nation’s economy. Whatever plans 
these directors develop must 
be placed into action. The trade 
press is an important and indis- 
pensible adjutant for the accom- 
plishment of these results. The 
trade will be continuously faced 
with new problems—problems with 
far-reaching effects on each indi- 
vidual dealer’s business. The solu- 
tion to these problems depends 
more upon the understanding of 
dealers than on the resolutions of 
the directors. Therefore, I think all 
dealers should be constantly ap- 
praised through every available 
medium of the association’s plans, 


objectives and successes. 
* * * 


ASS. ; 
om- 


Pr’ 


Organization Makes 


Progress Possible 


[ts ONLY through understand- 
ing that we can obtain coopera- 
tion. What people understand, they 


Just Among 
Dealers 


THIS COLUMN would like to lo- 
cate and pay respects to the older 
dealers in America. As a candidate 
for the distinction of the oldest 
dealer, we submit today JoHN VAN 
BenscHoTen of Poughkeepsie, N. Y. 
He has been continuously in busi- 

ness since 1891. 
ee He started in the bicycle business 
on infin 1891. He took on the Mobile 
ho (Continued on Page 41, Col. 4) 





Dealers’ or salesmen’s comments, questions or requests may bo 
addressed to John 0. Munn in care of Automotive News, Detroit, 
and the writer’s name will be kept in confidence if requests. 


are for. What they don’t under- 
stand, they are naturally against. 
Upon organization, and organiza- 
tion only, rests the successful ac- 
complishments of a trade project. 


Good government relationships, 
factory relationships, public rela- 
tionships, or any other considera- 
tion, cannot be obtained without or- 
ganization. With organization there 
is no fair goal that cannot be at- 
tained. The directors in the last 
session evidently recognized these 
truths and let the bars down for 
the trade press to attend their 
meetings. 

NADA directors are more than 
individuals. They were elected by 
the dealers of the respective 
states. They represent not them- 
selves, but the trade. Most NADA 
directors during their term of 
office largely forget their own 
business. They neglect their fam- 
ilies, ignore their health, work 
nights and Sundays to develop 
trade practices and policies that 
will be beneficial to members. 
They realize that organization is 
the basis of any forward pro- 
gram. Any plan that is developed 
cannot be put into operation 
without a permanent organiza- 
tion. Such an organization must 
include a large majority of all 
dealers to insure its utility as a 
tool of progress. 

Directors, as well as member 
dealers, don’t need to resort to his- 
tory, either economic, commercial 
or military, to prove that only by 
organized effort was the world’s 
advancement promoted and perpet- 
uated. Everything progressive 
moves forward by the force of or- 
ganized action. Everything that en- 
dures obtains its life from the or- 
ganized will of a strong body be- 
hind it. 

Of . * 
Basic Program 


Must Be Constant 


NY PLAN the NADA directors 

might make cannot perpetuate 
itself. The directors as leaders, just 
as our forefathers had the Tories 
to contend with, inherit the grand 
privilege of aiding in the moulding 
of the opinion of everybody in this 
business toward understanding, 
upholding and supporting the pro- 
grams and policies that the trade 
itself had a voice in determining. 
Thus, by these steps, the directors 
must have realized the influence of 
the trade press in obtaining or- 
ganized support so the dealers 
themselves can give coherent, con- 
structive, progressive cooperation 
to any national movement. They 
also must recognize trade press in- 
fluence as an asset in their delib- 
erations since any association pro- 
gram can only be as successful as 
its abilities reach and touch each 
dealer. The trade press provides an 
important avenue for the dissemi- 
nation of information so that deal- 
ers can cooperate and contribute to 
the common cause. 


Channels of communication. 
must always be kept open so that 
each dealer can intelligently take 
an active, vital part. NADA is an 
association of dealers. It needs 
the influence and encouragement 
of the trade press. Its projects 
may vary from day to day or 
year to year. Its permanent suc- 
cess, however, is based on organ- 
ization and cooperation. Its basic 
program must always be con- 
stant. It must promote the trade 
and public interest. It must pro- 
tect the profit opportunities for 
dealers. It must benefit labor. It 
must constantly emphasize the 
value of dealers to the public and 
to the manufacturer. It must de- 
velop trade facts as an aid to 
maintaining the integrity of the 
trade. For all these reasons, I 
hope that NADA directors will 
never again bar the trade press 
from their sessions. 


Frisco Assn. Moves 
SAN FRANCISCO.—Headquarters of 


the local dealer association have been 


moved permanently to 1409 Bush St., 
between Polk and Van Ness Aves, 
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, Dealers tell me 


By John O. Munn 





HERE IS THE 1946 board of directors of the Federation of Automobile Dealer Assns. of Canada. oe to right, 


are Harvey L. Ellis, St. John, N. B., vice-president; Ben Sadowski, Toronto, past president; J. A. Hearn, 
Messier, Montreal, vice-president; Harry J. Forester, Calgary, vice-president. Standing, left to right, are 
W. Hogan, Toronto; J. George McDonald, Vancouver; J. B. Boyce, Belleville, 6 


ident; P. O. 
directors H. E. Larman, Montreal; G. 


K. Cummings, Winnipeg; E. L. Dubois, Hamilton; R. B. Perrault, Montreal; F. E. 


oronto, pres- 


nt. ; 
Chipman, Dartmouth, N. S8.; 


Howard B. Moore, Toronto. Absent when picture was taken were Secretary R. J. Logue, Sydney, N. S.; Treasurer Harry 
I. Wilson, Calgary; Directors C. 















TWO MONTREAL dealers exchange notes at the FADAC meet at Toronto; 


P. O. Messier (left), Dodge and De 
eral Motors dealer. 


Chicago Dealers Adopt 


oto dealer, and C. Douglas Taylor, Gen- 


New Code of Ethics 


CHICAGO.— The new and used 
automobile dealers here last week 
adopted the following code of 
ethics: 


I. General Business Practices: 


A. A standard form of guarantee 
shall be utilized by all new and 
used car dealers. The original in- 
voice to the customer shall contain 
a copy of the guarantee in legible 
and fair sized print. 

B. Whether there is just cause or 
not, it will be the policy of all new 
and used automobile dealers to 
make refunds of deposits if de- 
manded by the purchaser.. 

C. Complete explanation of the 
terms of the bill of sale shall be 
made to the purchaser before his 
signature is taken. 

D. Each automobile shall be 
carefully inspected and demon- 
strated to the prospective purchas- 
er with a full and proper explana- 
tion including any defects that may 
exist. 

E. All cars shall be delivered as 
demonstrated. 

F. A promise to the purchaser 
that certain work will be done, 
parts added or substituted, or im- 
provements effected, shall be con- 
sidered part of the contract of sale 
even though such promises be not 
in writing. 

II. Financing: 

“Packs” of any kind in connec- 
tion with the contract of sale are 
hereby declared to be unethical and 
contrary to the policy of the auto- 
mobile industry. A maximum fi- 
nance rate chart will form the basis 
for charges and will be submitted 
after the committee has studied 
and completed this chart. 

III. Insurance: 

To avoid any possible misunder- 
standing, the dealer or his author- 
ized representative will make a 
complete explanation of the terms 


Ida. Dealers 
Meet Feb. 14 


BOISE, Ida.—(UTPS)—The Idaho 
Automobile Dealer Assn. will meet 
here Thursday (Feb. 14), it was 
announced by A. G. Caldwell, presi- 
dent. About 75 members are expect- 
ed to attend. 

Principal speakers will be D. C. 
Barnhart, assistant executive vice- 
president of NADA, and W. R. 
Showalter, NADA director. 








of the insurance policy. 

‘IV. Advertising: 

A. All cars offered for sale via 
radio or newspaper advertisements 
shall be available without dispar- 
agement upon inquiry. Attempts to 
“switch” to higher priced cars not 
of the same value as those adver- 
tised is condemned by the dealers 
as undermining public confidence. 

B. Automobiles advertised for 
sale either in the newspapers or 
over the radio shall accurately be 
described as to condition, model. 

C. Because of the impossibility of 
determining in advance the value 
of a used car model, dealers shall 
refrain from making specific offers 
in their advertising or exaggerat- 
ing the possible amounts of cash 
to be realized. 

V. Repairs: 

A. All repair work must be 
priced and signed for by the cus- 
tomer before work is started. In- 
creased costs due to unforeseen 
contingencies or mistake in orig- 
inal estimate must first be approv- 
ed by the customer. 

B. Authorization must be given 
by the customer for any additional 
work that may be required. 


C. An honest and fair appraisal 
of the work to be done shall be 
made by the dealer or his repre- 
sentative and no more than a rea- 
sonable fee shall be charged for 
the service involved. 

D. There shall be no substitution 
of parts used in the repair of the 
car from that agreed upon by the 
customer and the dealer, or reason- 
ably implied from the amount 
charged. 

E. If for any reason it becomes 
impossible to fulfill the terms of 
the repair work contract or if it 
develops that the original estimate 
was too low, the dealer shall, upon 
the request of the customer, make 
a refund on any deposits. 

VI. Auctions: 

A. All cars offered for sale at 
auctions shall be made available 
without restriction and under the 
terms and conditions of auction. 

B. Only bona fide purchasers 
shall be eligible to bid at auctions. 
VII. Treatment of Customers: 
The new and used automobile 
dealers of Chicago affirm as a car- 
dinal principle that courteous and 
fair treatment of customers at all 
times is the foundation of good will 
and good business for the individ- 

ual dealer and the industry. 


Douglas Taylor, Montreal, and J. J. Olmstead, Saskatoon. 





Standard Price 
For Cars Across 


U. S. Suggested 


SAN FRANCISCO. — Ernest 
Ingold, Chevrolet dealer here, sug- 
gested last week the possibility of 
some company establishing a 
standard national delivered price 
on its car. Ingold addressed a joint 
meeting of the San Francisco Ad- 
vertising club and Sales Managers 
Assn. 

He said the difference between 
the factory price and coast deliv- 
ered price on an automobile has 
long been a moot question. The dif- 
ferential is considerable and has 
resulted in such practices as “cara- 
vaning,” a prewar auto dealer 
headache. 

Ingold said that under a standard 
price the factory would absorb 
freight charges and equalize the 
cost to all parts of the country. 
Such a policy would raise the prices 
in the East and Middle West and 
lower prices on the Pacific Coast. 

Western industry would be af- 
fected adversely since it would 
make Western assembly plant op- 
eration less profitable, according to 
Ingold. 


Dealer Tag Use 
Unchanged in Pa. 


HARRISBURG, Pa. — (UTPS) — 
New and used car dealers may use 
the new type tags they will receive 
for the 1946 registration year in 
Pennsylvania in the same manner 
as heretofore, it was announced 
last week by C. S. Klugh, manager 
of Pennsylvania Automotive Assn. 

New car dealer tags for the 1946- 
47 licensing period bear an A pre- 
fix, with special identification, and 
used car dealer tags bear a B prefix 
with special identification. 

Those who do not fall under the 
classification of new or used car 
dealer will receive the X tax, for- 
merly issued to all who qualified 
as a dealer prior to the 1946 reg- 
istration year. 


Dunn Elected 


In Youngstown 


YOUNGSTOWN, O. — William 
Dunn was named president of the 
Youngstown Automobile Dealers 
Assn. at a meeting of the organiza- 
tion last week. 

Other officers elected included 
Karl W. Armbrecht, first vice-presi- 
dent; William Slater, second vice- 
president; A. J. Campana, secre- 
tary-treasurer. L. F. Donnell, J. D. 
Roller, Dunn, and James A. Hen- 
derson were named as trustees. 





Wayne-Holmes Dealers 


To Hear Hamer Mar. 4 

COLUMBUS, 0.—Walt R. Hamer, 
executive secretary of Ohio Auto- 
mobile Dealers Assn., will be the 
speaker at a meeting of the 
Wayne-Holmes Automobile Dealers 
Assn. in Wooster, Mar. 4. The asso- 
ciation has been formed by auto- 
mobile dealers of Wayne and 
Holmes counties. 

P. O. Coppock of Wooster is 
president and Henry Critchfield of 
Wooster, secretary. Organization 
meetings were held this week in 
Oak Harbor and Lancaster, 
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AUTOMOTIVE 





OUR FIELD DEFINED 
Automotive: Self-propelling, hence, of, pertaining 
to, or concerned with, vehicles or machines, as auto- 
mobiles, airplanes, or motorboats, that contain with- 
in themselves means of motion, control, & direction, 
as, automotive engineering.—Webster’s New Inter- 
national Dictionary. 











Dealer Opportunity 
avz0 DEALERS will get a good opportunity to serve the 
cause of humanity, auto transportation in general and 
their own business during the nationwide Police Traffic 
Safety Test which starts May 15 and will last for six weeks. 

With new cars coming slow, the dealer’s accent is still 
on service. By tying in with this campaign, sponsored by 
the International Assn. of Chiefs of Police and numerous 

| other groups, dealers can keep service shops humming at 
capacity. 

Mechanics are still short in some places, it is true, but 
they can be obtained if sufficient effort is used. The dealer 
can whip his shop into shape to handle expeditiously the 
increased business on the safety items. Parts makers are 
hopeful of supplying sufficient items, despite the present 
strikes. 

By preparing for the campaign and then keying his ad- 
vertising to it, the dealer can not only increase his business 
for the moment, but increase the merchandising contacts he 
will need later. A friend made now will come in handy when 
new-car production really gets going. Goodwill is a lovely 
thing, and here’s a chance to build it. 

In addition to the direct merchandising aspect, there is 
the indirect danger that a rising accident toll will bring 
federal legislation, penalizing good states and bad, and fur- 
ther restricting the use of the motor car. 

The individual states must meet their own problems, if 
they are to avoid this threat. The auto dealer has a bigger 
stake that anybody in this campaign. If he does all he can, 
he will be well rewarded. 


Shortsighted? 
-. TAKES a long time to build a good sales force — and 
it can disappear in the flick of a pencil on the commission 
schedule. 

Several parts suppliers already have drastically cut com- 
missions. Maybe they are right for the present. But how 
about the future? 

Any good salesmanager knows that good salesmen are 
hard to get and hard to keep. The incentive has to be there. 
From years of experience, it was found that there is nothing 
like a fair commission to attract and keep good men. 

With orders piled high, companies can get away with 
commission slashes at the moment. But there is a future 
to think about. 

And salesmen are thinking of that future. If they don’t 
get a square deal now, they, like the factory workers, may 
turn to unions. The company that cuts commissions unrea- 
sonably is just planting seeds of trouble that will plague 
him later. 

And after the first flush of demand is over, we will enter 
the salesman’s era. We’ve got the capacity to produce. Sell- 

will be the thing. 
it’s a wise executive that can see beyond that pile 
of orders. 













































| rumors 


AUTOMOTIVE NEWS, FEBRUARY 11, 1946 


--a word in 


M. Slocum 


The ease with which Kaiser- 
Frazer disposed of its second issue 
of stock has brought on a rash of 
of new car companies 
| which can only remind one who re- 
members of the early 


| THISA 0's. As far back as 
AND 1942, I was bold enough 
THATA! to suggest in this col- 


umn that, whereas we 
had 16 named passenger car prod- 
ucts in the last show held, there 
would be 25 names on display in 
the first New York show after the 
war. If half the rumors now preva- 
lent materialize, I might safely 
raise the ante to 30. In our last 
Almanac, we listed the names of 
1,481 passenger car names which at 
one time or another had been am- 
bitiously offered to the public. Of 
these, only about one in a hundred 
has withstood the ravages of time! 

” * * 


Because of this, the generation to 
which I belong was gunshy of in- 
vesting in motor car stock. There 
were few, having had any money 
to invest, who did not recall some 
relative who had dropped their 
hard-earned savings in the lap of 
some glittering promoter who 
promised that they were getting in 
on the ground floor as did those 
who invested a few hundred dol- 
lars with Henry Ford, who eventu- 
ally bought out his original stock- 
holders in terms of millions. Today, 
however, I believe there are few 
who are not convinced that there is 
actually a waiting market for some 
10 or 12 million new automobiles. 
So applying what President Tru- 
man referred to last week as his 
“arithmetic on horseback,” and 
knowing that this industry has 
never produced more than 4,500,000 
passenger cars in one year, the 
public has evidently decided that 
for a few years at least there will 
be plenty of money made in new 
and speculative motor car stocks. 
Only time will tell how many of 
those who are now trying to climb 
on the “gravy train” will be able to 
hold onto their slippery seats when 
they hit the rough roads and the 
long climb. 

- * + 

If you take a long motor trip on 
any road which leads to the Sun 
Country this year, you will be ut- 
terly amazed at the number of 
house trailers on the road. The 
trailer camps down south are 
packed to capacity, and it must be 
true that literally hundreds of thou- 
sands of people are living in port- 
able homes. In England, they call 
them “caravans,” and I am not so 
sure that this description does not 
better fit the present parade. Most 
of these trailers, I assume, were 
employed in housing war workers, 
because thousands were purchased 
by the government during the war 
for this purpose and are evidently 
now being sold as surplus property. 
This equipment, which was held 
practically immobile by gas ration- 
ing, has been cast loose from its 
moorings and is migrating all over 
the map. Apparently, there is a 
whole strata of Americans who pre- 
fer to live in a home in which they 
can change their environment to 
meet their whims. Sometimes, I 
wish I were one of them. Maybe 
you do, too! 

x * 

The possibility of using alumi- 
num or light metal in bodies is un- 
doubtedly receiving unexpected im- 
petus due to the steel strike, and it 
is more than likely that one or 
more of the new cars coming into 
the market will promote the idea of 
lighter bodies, now that aluminum 
is available so cheaply. 

* * * 


When Floyd Clymer was in my 
office this summer on his way East 
from Los Angeles, he told me that 
he had completed his Historical 
Motor Scrapbook No. 3, which I 
have now received. If you have 
never had No. 1 and 2, I would sug- 
gest you buy them in that order, 
because I am sure that any man 
with a memory in the automobile 
business, will want all three for his 
library and to hand on to his 
grandchildren. Floyd Clymer has 
made the collection and publishing 
of automotive Americana a worth- 
while hobby and every oldtimer is 
indebted to him for preserving this 
amazing history of the use and de- 


* 














































































FLYING AVTOS ARE YUST 
AROUND THE CUMULUS 






‘Not a Crook 


The views expressed in this column 





Premiums OK 


With reference to your editorial 
of Feb. 4 headed “Dealer’s Protec- 
tion,” the writer feels called upon 
to differ with you, and for your 
information I am not an automo- 
bile dealer. 

You state that a dealer who of- 
fers to deliver a new car for a $200 
premium, which he obtains by 
juggling the valuation of a used 
car, is more or less of a crook. 
However, you failed to take into 
account that the current position of 
an automobile dealer where he may 
have only five cars a month to sell 
is not of his choosing, but is the 
result of certain governmental 
practices primarily perhaps the 
OPA. 

Accordingly, if a dealer tries to 
meet his overhead out of the few 
cars he has managed to get hold 
of and if he does so by accepting 
a premium from whomever is will- 
ing to pay a premium for imme- 
diate delivery, it seems to me like 
an ordinary American horse trade 
which you should not criticize. 
After all, OPA ceilings and current 
American lack of production are a 
result of certain political plans and 
not necessarily sent from heaven.— 
E. L. CHappe.t, Cheswick, Pa. 


Real Issue 


First I want to tell you how 
much it meant to me to have Bill 
Ullman send me the back numbers 


velopment of motor vehicles. The 
best compliment I can hand volume 
No. 3 is that it is just as interesting 
and fully up to the standard of 
Clymer’s first two books. We can 
supply copies of any or all of the 
books at $2.50 each in the cloth- 
bound deluxe editions, or $1.50 in 
the regular editions through our 
Book department.—G.MS. 
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are those of our readers. Anonymous 
contributions will not be accepted but confidence will be observed upon request. 


of Automotive News. I’m in my lit- 
tle camp down here and doing a 
little fishing and hunting. I am also 
having a good rest. 


The news from industry isn’t 
good, but my faith in the dealers 
of the country is so great that I 
am not too greatly troubled. 

You know, I had a really good 
grandstand seat to watch the pa- 
rade for 4% years. I was never in 
entire agreement with the policy of 
AvToMOTIVE News, the NADA or the 
OPA, but of course there was that 
soldier who was the only one in 
step. I think that out of it all will 
come a better day for the dealer 
if he is willing to follow the edi- 
torials of your recent issues and 
will let such people as Dave 
Castles, Clare Cargile, Bill Mallon 
and many others help them. I still 
think the real issue on dealers 
gross is a well-organized campaign 
for the same markup on freight as 
on the car or truck.—Jo Roserts, 
Sebring, Fla. 


Coming Events 


MARCH 
4—Detroit (Rackham Educational Mem- 
oria]). SAE German Engineering 


Evaluation meeting. 
18— New Orleans (Hotel Roosevelt). 


State convention of Louisiana Auto 
mobile Dealers Assn. 
APRIL 

1-3—Chattanooga, Tenn. (Hotel Patten 


and Reid House). Spring of 
American Society Mechanical 
(Hotel New Yorker). 
Aeronautic ome 
2-5—Atlantic City. (yybite Audi m. 
American Management Assn. 
MAY 


12-14—Pinehurst, N.C. (Carolina Hotel). 
Annual meeting of North Carolin4 
Automobile Dealers Assn. 























ONY worked in a shoe factory and 
liked it pretty well. 


He came home one day and 
saw his landlady climbing a ladder to do some paint- 
ing. Big hearted Tony grabbed the brush, climbed the 
ladder, did the painting. He liked painting a lot. 


“From then on I just painted my way,” says 
Tony. He painted buggies and barns, houses and 
furniture, inside and out. Hired painters to help. 
Business boomed. Then IT happened. 


IT happened when Tony bought a second- 
hand car, painted it up, 
sold it quick. Bought 
another, sold it. Still 
another and sold that, 
too. Tony was now 
painting his way like 
nobody’s business. 


Tony outgrew one. sales lot after another. When 
the Dodge people talked to Tony about being their 
dealer, Tony said, “Sure, Dodge is the best car I 
ever painted.” He acquired a building, equipment 
and an organization and§ sold a thousand cars the 
first year in business. 
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When the war 
came he was doing $3,000,000 of business a year. 


During the war Tony’s shops were busy full time 
taking care of people who wanted “Tony’s touch” 
for their aging war-time cars. 


Tony is all set for the future. “I’m still sitting 
on top of the ladder,” says Tony. “I’ve got the best 
new and used car business in the world. Those new 
Dodge and Plymouth cars are not 
only great cars—they’re the best 
paint jobs I’ve ever seen.” 


NOTE: ; 

This is another typical story 
of individual initiative and 
enterprise, taken from the rec- 
ords of the Chrysler Corporation. 
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REMEMBER THURSDAY NIGHT! The Music of Andre Kostelanetz and 
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SAN FRANCISCO.—Henry Ford 
II, president of Ford Motor Co., 
backed up with facts and figures 
Friday his state- 
ment that Ford 
is taking one of 
the biggest gam- 
bles of its history 
in pushing car 
production, de- 
spite a loss of 
$300 on each car. 

After giving a 
cost breakdown 
on materials and 
labor as com- 
pared with 1942 
models, Ford said 
in a talk before the Commonwealth 
Club here that his company had 
three choices: 

1. To go out of business, as some 
of its suppliers were doing. 

2. Denounce government controls, 
attack OPA and take case to public. 

8. Stick it out, doing its utmost 
to produce on the theory that pro- 
duction abundance was the only 
way to lick inflation. 

Ford took the latter road. 

“It seems to us,” he said, “that 
the one promising road to peace 
and plenty is for all of us to pitch 
in and work—for all of us to pro- 
duce—for all of us to set aside all 
other considerations until some 
future date and to meet the cur- 
rent problems of our country and 
the world by the kind of produc- 
tion that comes from hard, hon- 
est work.” 

In this respect, he said, unions 
have a job to do on selling their 
members on the importance of 
work. 

The solution, he asserts, must be 
worked out between management 
and labor, without the government, 
“because the principal thing which 
government can bring to bear on 
the problem is the legislative club.” 

“And you cannot coerce great 
numbers of Americans into doing 
something that they think is un- 
fair and against their best inter- 


Henry Ford II 





Public’s Misconception 


Shown in Profit Poll 

DETROIT. — Widespread mis- 
conception exists about profits 
made by automobile companies, 
according to a nationwide sur- 
vey revealed last week by Opin- 
ion Research Corp. Profits made 
by the automotive industry aver- 
aged less than 4 percent on sales 
in wartime and less than 8 per- 
cent in peacetime, but the public 
generally believed them much 
higher, Alvan Macauley, presi- 
dent of Automobile Manufactur- 
ers Assn., commented. 

Asked to estimate the profits 
of companies in the automotive 
industry, the average person in- 
terviewed guessed the industry 
made a 24 percent profit. Some 
guesses ran as high as 31 per- 
cent. In contrast to the more 
modest return actually realized 
by the motor companies, the 
public generally cited an aver- 
age figure of 12 percent as a 
fair net profit for the industry. 
Motor vehicle companies, after 
taxes, averaged a 5 percent re- 
turn on sales in 1942, 3 percent 
in °48 and 3 percent in °44. Com- 
panies averaged 7.8 percent 
profit on sales in the peacetime 
period between 1939-41. 





Ford Facts Behind Risk 


There’s One Solution—W ork, He Says in Giving 
Figures on ‘Greatest Gamble’ 






ests,” he said. “We have tried that 
in the past and it doesn’t work. It 
merely makes more troubles.” 

The situation is not all black, he 
said, pointing to the Ford-Union 
negotiations, which, while tough, 
have proceeded in friendly fash- 
ion, without recriminations or bit- 
terness. 


“Furthermore,” he said, “since 
V-J Day there have been no 
strikes at the Ford Motor Co.” 

Turning to production costs, he 
said that November, 1945, cost rec- 
ords on the super deluxe Tudor 
Ford show a total manufacturing 
cost of $962—41 percent more than 
in 1942 and 87 percent more than in 
1941. 


“Instead of building the car in 
87 hours, as we did in 1941, or in 
102 hours, as we did in 1942, it took 
us 128 hours,” he said. “That’s an 
increase of 47 percent over 1941. 
These figures, by the way, demon- 
strate pretty well why we have 
sought assurances of increased 
worker output from the union. Our 
search for ever lower costs has no 
chance of success if this trend of 
decreasing productivity is not 
sharply reversed. 


“Labor costs, in short, rose to 
$152—almost 100 percent more 
than in 1941, and overhead costs 
increased to $354 or 167 percent 
more than in 1941. Overhead in- 
cludes cost of plant maintenance 
during work stoppages. 


“Bear in mind that the figures I 
have been quoting you are merely 
manufacturing costs. They do not 
include the costs of sales and dis- 
tribution, nor anything for profit. 
Adding all these other factors, but 
allowing ourselves nothing for 
profit, our total costs, as many of 
you will probably have estimated 
already, were at least $1,000. As a 
matter of fact, they were $1,041.26. 

“It will interest you to know that 
in that same month, November, 
1945, we were authorized by the 
Office of Price Administration to 
sell for $728 this car which cost us 
—without profit or anything to 
grow on—$1,041.” 

Ford gave this example of how 
price ceilings play havoc with 
production: 

“A supplier had been making 
thousands of small but vital truck 
parts for us for 50 cents each. His 
material prices had gone up so 
much after V-J Day he asked OPA 
for permission to charge 61 cents. 
OPA said ‘No.’ They were willing 
to go as high as 54 cents but the 
supplier couldn’t produce parts at 
that figure and so he went out of 
the business. 


“We, of course, had to look for a 
new source of supply. We went 
shopping immediately and finally 
got two new suppliers. One is now 
furnishing us with the necessary 
parts at 82 cents and one at 84 
cents each, both with OPA ap- 
proval.” 


Dealer Tegeler Appointed 
By Nash in Dubuque 


Edward B. Tegeler has been ap- 
pointed Nash dealer in Dubuque. 
The dealership will be called Tege- 
ler’s Nash Sales & Service, 23rd St. 
and Central Ave. 

Tegeler has been in the automo- 
tive business for more than 25 
years. 





WHAT’S UNDER THE NASH? More than 2,000 interested onlookers viewed 


this turned-over 1946 Nash 
Ga. H. O 

ment than ing tha’ 
in Columbus.’ 


600 in the showroom of Fuller Motor Co., Columbus, 
. Fuller, owner, says the display ‘“‘has created more attention and com- 
t has ever happened before in the automobile business 





GUESTS AND LEADING MEMBERS of the Cleveland Automobile Dealers 


Assn. and the Cleveland Finance Assn. 


who participated in the adoption of a 


new code of ethics Wednesday night are seen at the two speakers’ tables. 


Among dealer officials present were A. E. 


White, president of the Ohio Automo- 


bile Dealers Assn.; Arthur Haas, president of the Cleveland association; Walt 


Hamer, secretary of OADA; G. F. 


(Gill) Schaefer, president, and Paul Graves, 


secretary of the Detroit Auto Dealers Assn. 


Federal Traffic Control? 


Private Truck Owners Told No Action Has 
Been Taken, But It May Come 





By Jack Weed 
Truck Editor 

CHICAGO.—Emphatic denial that 
there is any intention of promoting 

federal traffiic legislation at the 
meeting of the President’s Highway 
Safety Conference in May was reg- 
istered here last week during the 
seventh annual meeting of the Na- 
tional Council of Private Motor 
Truck owners. 

Assurance came in talks deliv- 
ered by Paul G. Hoffman, president, 
Studebaker; Col. Kirk Keegan, 
army technical adviser, and Sidney 
J. Williams, assistant to the presi- 
dent, National Safety Council. 

The attitude of the conference 
steering committee, it was point- 
ed out, is that state and local en- 
forcement agencies should con- 
tinue in charge of legislation and 
enforcement activities. 


It was admitted, however, that 
numerous suggestions have been 
made from Capitol Hill asking for 
federal action. It was presumed 
that unless state and local bodies 
step into the safety picture with 
direct action, pressure may be 
brought for federal control. 

Another highlight of the meeting 
was the attention given to better 
cab design in panel discussions and 
an address by Robert Cass, assist- 
ant to the president, White Motor 
Co. Numerous pleas for improved 
cabs in terms of adjustable and 
more comfortable seats, clearer vi- 
sion, better ventilation and elimina- 
tion of fatigue were made by 
speakers. 

Cramped driving positions for 
unusually large men and too much 
room for smaller ones were de- 
scribed by operators. Manufactur- 
ers’ representatives, including Cass 


Safety 


(Continued from Page 1) 


Driving, Check Your Car, Check 
Accidents.” Millions of posters and 
pamphlets will be distributed 
throughout the U. S. and Canada. 

And expanded leaflet will fea- 

ture a quiz on “How do you rate 
your driving?” and “How do you 
rate your car?” Warnings will be 
given on condition of glass, muf- 
flers, steering, rear view mirrors, 
etc. 

Start of the campaign will follow 
by a week the meeting of President 
Truman’s special safety conference 
called recently in an effort to halt 
the rising tide of fatalities. The 
Presidential conference, presided 
over by Maj. Gen. Philip B. Flem- 
ing, federal works administrator, 
will be held May 8-10 in Washing- 
ton. 

The test will start just two weeks 
prior to opening of the touring sea- 
son Memorial Day, and it is hoped 
that — through dealers’ efforts in 
getting motorists to use an ounce 
of prevention — millions of vehicles 
will be put in safe operating condi- 
tion again. 

Vehicle accidents showed a 27 
percent increase in December, and 
safety experts estimate that the 
total will go even higher in the 
months ahead. Last year’s total 
was 24,300 killed and 850,000 in- 
jured. 

Mechanical defects in cars, tire 
and brake failures, make whipping 
in and out of traffic jams a danger- 
ous and fatal pastime, particularly 
since most of the cars now in use 
are over eight years old — bad 
— for sudden highway emergen- 
cies. 





and David C. Fenner, Mack Inter- 
national, promised solutions to the 
problems. 

Fenner was elected a director of 
the organization for a three-year 
term, as was Capt. Charles H. 
Ruth, Washington Evening Star. 
Richard T. Purdy, AMA, was elec- 
ted for one year. 

Reelected as directors for three- 
year terms were President R. J. 
O’Hare, Vice-Presidents George 
Faunce jr., O. A. Brouer, and Arn- 
old Anderson; Treasurer Robert C. 
Hibben, and W. H. Ott jr., member 
of the board. 

Cass stressed the human, or 
driver theme, with reduction of 
fatigue and greater pride in his job 
by the operator as the main ob- 
jectives. He said that the glorifying 
of the job of driving a truck will 
be accomplished by design improve- 
ments and will attract better, more 
intelligent men to that occupation. 
Operators will thus not only like 
their work, but will take better 
care of the trucks. The modern 
truck requires brain rather than 
brawn in its handling, he added. 


Trucks of 250 horsepower are 
no idle dream for 1947, Cass de- 
clared. He forecast important de- 
velopments in fuel, along with 
better transmissions. Further- 
more, according to the speaker, 
the superhighways planned under 
government supervision will call 
for speeds up to 70 miles an hour 
with safety by trucks in five 
years. 

President O’Hare cited the coun- 
cil’s six-point program for private 
motor trucks. The platform is op- 
position to attempts to create a 
monopoly in transportation, reduc- 
tion of highway accidents, promo- 
tion of wider, more efficient and 
economical distribution of goods 
and services, removal of legal bar- 
riers to the free flow of commerce 
among states and between commu- 
nities, encouragement of sound 
planning by state and municipal 
governments in the field of high- 
way development, and opposition to 
diversion of highway user imposts 
to non-highway purposes. 

Business men are urged to con- 
sider highway development as part 
of operating costs because lower 
distribution charges to manufac- 
turers and consumers are possible 
through sound policies affecting 
road construction and finance, ac- 
cording to Arthur C. Butler, direc- 
tor of the National Highway Users 
conference. 
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CATA Wins OK 
For Members on 
GI Training 


CHICAGO.—Efforts of the Chi- 
cago Automobile Trade Assn. to 
have its members certified for on- 
the-job training courses for return- 
ing war veterans have been suc- 
cessful, CATA announced last 
week. Members of the association 


'|will soon receive letters of certifi- 


cation, under the GI Bill of Rights, 
from Vernon L. Nickell, Illinois 
state superintendent of public in- 
struction. 


CATA, it was stated, has pre- 
pared training courses and obtain- 
ed government approval of them. 
The courses are now in the process 
of being printed and shortly will be 
ready for distribution. They cover: 
(1) Automobile mechanics; (2) au- 
tomobile painting; (3) body and 
fender repair; (4) general office 
work, car billing, service cashiers, 
and switchboard operators. 

“We now have on file many ap- 
plications from ex-service men who 
are interested in taking the train- 
ing courses,” the CATA announce- 
ment states. “We are also attempt- 
ing to secure a number of women 
trainees for general office work.” 





Berkshire Group 


Formed in Mass. 


WILLIAMSTOWN, Mass.—Auto- 
mobile dealers of Adams, North 
Adams and Williamstown, Mass., 
have formed the Northern Berk- 
shire Automotive Dealers Assn. The 
purpose is to assemble periodically 
and discuss problems of the trade. 

Officers are: president, Stanley 
Shapiro, Shapiro Motors (Dodge- 
Plymouth); vice-president, William 
Orr, Herbert A. Orr Co. (Pontiac) ; 
secretary, Thomas McMahon jr., 
Thomas McMahon & Son (Chevro- 
let); treasurer, Theron Perkins, 
Brewer Bros. (De Soto-Plymouth). 








Soap Box Derby 
Is Revived 
By Chevrolet 


DETROIT. — Announcement of 
the resumption of the All-American 
Soap Box derby was made last 
week by Chevrolet, co-sponsor with 
the nation’s leading newspapers 
and Chevrolet dealers of what has 
come to be acknowledged as Amer- 
ica’s greatest sports event for boys. 

The derby, discontinued in 1941 
for the duration of the war, will 
encompass local competition in 
more than 130 cities from coast to 
coast for thousands of boys be- 
tween the ages of 11 and 15, who 
will vie for participation in the 
national finals to be held in Derby 
Downs, Akron, O., next August. 

Organized in 1934, the derby 
was in its eighth year when it 
was discontinued due to condi- 
tions brought about by the war. 

The derby is a coaster wagon 
race for boys, aged 11 to 15, inclu- 
sive. Local races are sponsored and 
conducted by leading newspapers in 
the country’s principal cities with 
the aid of the Chevrolet division 
and Chevrolet dealers, under na- 
tional rules supervised by a nation- 
al technical committee. 
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SCENES LIKE THE ABOVE will be re-enacted next August when the All- 
American Soap Box Derby, national and international finals, are held at Derby 
Downs, Akron, O., for the first time since “‘The World’s Greatest Amateur 
Racing Event” was discontinued in 1941 for the duration of the war. 
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Diadems and necklaces, rings and chains, 


eardrops, heart-shaped plaques, buttons, needles, goblets—hundreds of 
golden articles buried for thousands of years were unearthed by Heinrich Schliemann and his wife. 


[| Mis READING unlocked the 
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"y Ie is 1842. In a bleak ware- 
house in Amsterdam, a thin, 
t poorly-clad clerk pores over 
- a book. Hunger gnaws at his 
; stomach but an even greater 
- hunger lies in his heart... 
1d a hunger for knowledge. 

in 

th In every spare waking moment, the young Heinrich 
mn Schliemann reads. Half of his meager earnings go into books 
e and study. He is preparing himself for a great moment. Some- 


day he will prove to the world that Homer’s story of the 
fabulous city of Troy is no myth. Someday he will discover 
Troy and the treasures of King Priam. 


For twenty years, while he amasses the fortune that will 
enable him to carry out his great project, Schliemann con- 
tinues also to enrich his mind with reading. Then, in 1863, 
he begins to liquidate the business which has made him a 
famous merchant. Troy must wait no longer. 


For three weary, heart-breaking years Schliemann digs by 

the shores of the Hellespont. The scholars ridicule this un- 

: scientific amateur whose only guide is his unshakeable faith 

in what he has read in Homer. Even if Troy did exist, they 
laugh, Schliemann is not digging in the right place. 


But, in June 1873, the “amateur,” with his wife Sophia, 
suddenly spies a gleam of gold shining faintly above the base 
of a towering wall of stone and earth. Quickly, he dismisses 
i his workers. Then, with a big knife, he hacks into the cliff. 





i Into the light of day emerge the golden treasures of a 
Civilization buried by disaster thousands of years before. One 





of the greatest archaeological discoveries of all time lies be- 
fore the man who has devoted most of a lifetime to unearth it. 


Reading — Mover of Mountains 


In reading, Heinrich Schliemann, great archaeologist, found 
the inspiration and faith that literally moved mountains and 
kept him steadfast in the face of heart-breaking hardship and 
ridicule. 


Just as the discovery of Troy vindicated Schliemann’s faith 
in his reading, so progress has borne out the editorial fore- 
sight of The American Weekly. Such articles, for instance, as 
those on atoms “Power Enough in a Glass of Water to Drive 
an Ocean Liner” in The American Weekly of May 25, 1924 
and on jet propulsion as far back as 1932 indicate the editorial 
imagination and breadth of content of The American Weekly. 


In this wealth and variety of subject matter lies the reason 


HE 


Greatest 
Circulation 


in the World 











Golden HOARD of TROY 


for the tremendous popularity and influence of this great 
magazine. For The American Weekly, which is distributed 
through a group of great Sunday newspapers from coast to 
coast, scans all of life for its compelling, informative features. 
Here is reading at its vivid, varied best—intriguing stories of 
the lives and loves of man... of joy and heartbreak . . . cour- 
age and fear . . . hope and despair. Here are the developments 
of art... history .. . medicine .. . religion . . . science. Here 
is the chronicle of progress—written so clearly, so simply 
that all can read and understand. 


The American Weekly brings these vast and exciting real- 
ities of life to men, women and young people in more than 
8,000,000 homes from coast to coast. 


The manufacturer who associates his product or his 
company’s name with this influence is tying in with the 
greatest force known in advertising. 


MERICAN 


EEKLY 





MAIN OFFICE: 959 EIGHTH AVENUE, NEW YORK 19, N. Y. 


BRANCH OFFICES: $ Winthrop Sq., Boston 10 + Arcade Bldg. St. Louis 1 + Hearst Bldg., Chicage 6 + 101 Marietta St., Atlanta 3 
Hanna Bidg., Cleveland 15 + General Motors Bldg., Detrast 2 + Edison Bldg, Las Angeles 13 + Hearst Bidg., San Prancisce 3 
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Tires 


(Continued from Page 1) 


raised doubt that the goal of 15,- 
000,000 auto tires would be met in 
this quarter. A cessation would cost 
almost 175,000 auto tires per day. 


Before the threat arose, tire 
men predicted that they could 
meet the 15,000,000-figure, which 
was set by the Civilian Produc- 
tion administration. 

All producers reported they were 
in full production last week. Pro- 
duction will be curtailed gradually, 
it was said, as the bead wire short- 
age hits the respective processing 
units. 

Because of oxidation, bead wire 
for casings cannot be kept in in- 
ventory more than 30 days. The 
heavy tire demand had drastically 
reduced stocks at wire fabricators 

when the steel strike halted all of 
this ‘work. 


* * 


Recapping Volume Drops 
After Rationing Ends 


DALLAS.—tTire recapping volume 
has fallen off sharply in the Dallas 
area, reportedly as much as 50 per- 
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COMPLETING 35 years’ service with Seoarete Tire & Rubber Co., Frank W. 
e 


Telford, manager of manufacturers’ sales in t 
by E. J. Thomas, left, and J. M. Linforth, right, 
the Goodyear organization. He was presented with 


Detroit district, is congratulated 
resident and vice-president of 


—_— 


cent, since removal of tires from 
the ration list Jan. 1. 

Dealers and distributors attribute 
the slump chiefly to the erroneous 
interpretation of the OPA action as 
indicating an immediate improve- 
ment in the tire supply outlook. The 
paradox is that receipt of tires in 
this area had not increased sub- 
stantially before the threat of a 
tire-production shutdown. 

Distributors and factory regional 
executives are unanimous in urg- 
ing the public that every tire car- 


cass be made to serve to the full- 
est extent of its usefulness. They 
are concertedly urging motorists to 
cooperate with dealers by not re- 
questing more tires than are actu- 
ally needed and not asking for sets 
of tires when one or two would 
keep the car rolling. 


Grotewold Gets Lot 


Sam Grotewold, Chrysler dealer 
in Lake Mills, Ia., has acquired a 
lot 63 by 124 feet and has started 
construction of a new service shop. 


a watch by his associates. 


German Industry Hit 


Allied Control Council Bans 9 Key Products; 
Synthetic Gasoline, Rubber Outlawed 


BERLIN.—In a slash last week 
at Germany’s potential war - tool 
firms, the United States, Britain, 
Russia and France banned nine 
new key industries, including syn- 
thetie gasoline and rubber. 

Heavy machine tools and heavy 
agricultural tractors were included 
in the outlawed list. Production 
was also forbidden for primary alu- 
minum and magnesium, synthetic 
ammonia, ball and taper roller 
bearings and certain war chem- 
icals. 

Although the Allied Control coun- 
cil was in full agreement on abol- 
ishing these industries within Ger- 
many, it was reported that the ban 
would be “subject in certain cases 
to the necessity for providing ex- 
ports to pay for imports and to 
availability in world markets.” 

The Potsdam conference last 
year had directed that all of Ger- 
many’s plants capable of producing 


arms, ammunition and implements 
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BORG-WARNER 


Borg-Warner supplies these and other 
essential operating parts and products 
for the automotive industry: 


TRANSMISSIONS ¢ TIMING CHAINS 
OVERDRIVES * SYNCHRONIZERS ¢ CLUTCHES 
UNIVERSAL JOINTS AND DRIVE SHAFTS 
FLUID COUPLINGS « CARBURETORS 
RADIATORS « TAPERED WHEEL DISCS 


Executive Offices, Chicago. These units form Borg-Warner: BORG & BECK » BORG-WARNER INTERNATIONAL * 
BORG WARNER SERVICE PARTS's B-W SUPERCHARGERS, INC. « CALUMET STEEL * DETROIT GEAR * DETROIT VAPOR STOVE « 
INGERSOLL STEEL + LONG MANUFACTURING * MARBON * MARVEL-SCHEBLER CARBURETER * MECHANICS UNIVERSAL 
JOINT * MORSE CHAIN * NORGE * NORGE MACHINE PRODUCTS * PESCO PRODUCTS * ROCKFORD CLUTCH ¢ SPRING DIVISION * 
WARNER AUTOMOTIVE PARTS ¢ WARNER GEAR 


of war of all types be eliminated. 

Brig. Gen. William H. Draper jr., 
chief of the American economics 
division, stressed that the general 
agreement and some progress had 
been made in the program to re- 
duce Germany to a land of agri- 
culture and light industries. 

As yet, however, a reparations 
program has not been drafted. 


6 Allies Form 
Rubber Unit to 
Protect Supply 


WASHINGTON. — Formation of 
a Combined Rubber committee, 
comprising representatives of the 
six major rubber producing and 
consuming countries, to continue 
international allocation contro] 
over rubber supplies during the pe- 
riod of world shortage, was an- 
nounced last week by George Tis- 
dale, chairman and U. S. member 
of the group. 

The committee, it was stated, will 
carry on allocation control previ 
ously maintained through the Com 
bined Raw Materials board and 
the board’s rubber committee, but 
will function as an autonomoun 
group. 

Member countries and their of: 
ficial representatives are as fol- 
lows: Belgium, C. Duchateau, Bel- 
gian Economic mission; Canada, G. 
C. Bateman, Department of Recon- 
struction and Supply; France, Jean 
Lageat, French Supply council; 
Netherlands, E. C. Zimmerman, 
Commissioner for the Netherlands 
Indies; United Kingdom, Douglas 
Campbell, British Raw Materials 
mission; United States, George M. 
Tisdale, Bureau of International 
Supply, Civilian Production admin- 
istration. 


Small Business 
Given Boost by 


Commerce Order 


WASHINGTON.—An order out- 
lining the organization and func- 
tions of the Office of Small Busi- 
ness has been signed by Secretary 
of Commerce Wallace. 

The order provides for a broad 
program to strengthen small busi- 
nesses by offering them various 
kinds of assistance and practical 
“know-how” information. It also 
places strong emphasis on service 
to veterans and other newcomers 
to business. 

Anticipated by the order is the 
transfer of the operating functions 
of the Smaller War Plants Corp. 
to the recently established Office 
of Small Business today (Jan. 28). 


Magnuson Returned 


Mat Magnuson, manager of the 
accessory, tire and electrical appli- 
ance department for the Seattle 
Oldsmobile dealership, formerly 
known as Tyson Oldsmobile but 
now Riach Oldsmobile, has _ re- 
turned from the Army to his for- 
mer position. 


Dust, Thou Art 


Costly to Drivers 

WASHINGTON.—Dusty farm- 
to-market roads are picking the 
pockets of all motorists who 
must drive over them, John A. 
Long, manager of the county 
highway officials division of the 
American Road Builders’ Assn. 
said last week. He based this 
opinion on a study of Midwest- 
ern highways which shows that 
it costs .78 of a cent per mile 
more to drive over highways 
without a dustless surface. 

“This sum seems insignificant, 
but it means $78 a year to the 
farmer who averages 10,000 
miles,” Long pointed out. “This 
amount is paid out in extra gas, 
extra tires, additional upkeep 
and other expenses made neces- 
sary by this type of road. It is 
a convincing dollar - and - cents 
argument for rural communities 
to have the roads past their 
farms paved or surfaced against 
mud and dust.” 
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EVERY SINGLE PAGE 


A Magnetic Attraction 
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Here and there, every magazine scores its read- 


ership highmarks. But for consistent intensity of 


aa Ke 


interest — page after page, cover to cover — that 
carries through editorial and advertising pages 
alike, count on Sunday Pictorial Review. 


In the new Daniel Starch study of P. R. reader- 
ship, you'll actually find the ads rivaling top 
editorial features. Think of it—every editorial 
feature attracts from 62% to 91% of readers, 
both men and women — every page ad stops from 4) 
58% to 79%. * 





That’s the kind of assured pulling power your 
copy acquires when you put it in P. R.— the sup- 
plement that was built from the beginning to win 
record readership —the supplement that record 
readership has built in a year and a half into 


one of America’s most potent media. 


Call Hearst Advertising Service today for the 
whole story of this eye-opening new study. 





Y 











REVIEW 


covering 5% million families in 10 major markets 
through the Sunday Issues of: 





P 


New York Journal-American Detroit Times Los Angeles Examiner 
Baltimore American Chicago Herald-American San Francisco Examiner 
Pittsburgh Sun-Telegraph *Milwaukee Sentinel Seattle Post-Intelligencer 


+Boston Advertiser 
(*Milwaukee Sentinel represented individually by Paul Block & Associates) 


Represented natiorfally by HEARST ADVERTISING SERVICE tStarting April 7, 1946 
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Steel Peace Unlikely to Stem 
Spreading Parts Paralysis 


‘Continued from Page 1) 


from steel, rather than the lack 
of steel itself, was the prime fac- 
tor in the halt of assembly at 
Ford. Impending tire and parts 
paralysis bore out forecasts of a 
total new-car and truck stoppage 
by Mar. 1. 

Spicer Mfg. Co., Willys-Overland 
axle supplier in Toledo, was among 
the first to close its doors. “Even- 
tual” cessation of the Jeep line, 
probably before March, was fore- 
cast by Willys officials. 

In the Detroit area, the following 





U. C. Inspection at Sale 


Recommended in Del. 

WILMINGTON, Del. — As a 
means of averting increasing 
complaints on the condition and 
price of used cars sold under 
the dealers’ warranty, the Wil- 
mington Price Control board has 
recommended compulsory in - 
spection by the State Highway 
department of used cars at the 
time of their sale. 





“steel shutdowns” had taken place 
by week’s end: 

Body Stamping division of Mur- 
ray Corp. of America, Bundy Tub- 
ing Co., main plant of L. A. Young 
Spring & Wire Corp. (maker of 
auto cushion springs), and one 
struck plant of Timken - Detroit 
Axle (holding United Steel Work- 
ers-Cl1O contract). 


Packard’s shutdown for lack of 
crankshaft bearings has resulted 
in a shutdown of the Briggs Mfg. 
Co. Meldrum Ave. plant here, 
which produces Packard’s bodies. 

Struck a triple blow by the steel 
shortage, the GM strike and the 
Ford stoppage, Kelsey - Hayes 
Wheel Co. has been curtailing pro- 
duction for the past two weeks. A 
Kelsey shutdown is likely by Mar. 
20. 


AUTOMOTIVE News correspondents 
have reported that many parts 
plants in the East are closed until 
the steel strike ends. More than 12 
suppliers in the Buffalo area have 
halted operations. 





Surplus Switch 


Maintenance Equipment 
Placed on Display 


WASHINGTON. — War Assets 
Corp. last week established a 
sales office at Lordstown Ord- 
nance Depot near Warren, O., 
for the disposal of surplus auto- 
motive maintenance material, 
according to A. R. Laney, assist- 
ant chief of the consumer goods 
division. About $40 million in 
maintenance equipment is lo- 
cated there. 

The equipment is on display 
for inspection by prospective 
buyers and orders may be placed 
there. Shipments will be made 
by freight within about 48 hours 
after the order has been accept- 
ed if the customer does not have 
the facilities for transporting it 
at the time of the sale, it is 
stated. 

All transactions are for cash. 
Credit deals will be handled 
through the usual regional chan- 
nels. Prior to the Lordstown ar- 
rangement, the material has 
been sold by the regional offices 
on a national fixed price pro- 
gram No. 179. 











Ad Series Rings Bell 


Packard Reports Dealer Body at Peak 
Following ‘City X° Program 


DETROIT.—Nearly 3,000 letters, | others have been granted to quali- 


telegrams and telephone calls have 
deluged the sales division of Pack- 
ard Motor as a 
result of four 


“City X” dealer 
franchise adver- 
tisements which 


appeared in only 
‘five automotive 
trade _ publica- 
tions. 

“They're still 
coming in — at 
the rate of about 
7 inquiriesa 
week even 
though the fourth 
ad appeared late last year,” said 
C. E. Briggs, assistant general sales 
manager, named by L. W. Slack, 
general sales manager, to head 
Packard’s dealer expansion pro- 
gram. “The results are simply sen- 
sational.” 

Briggs said all City X franchises 
were quickly snapped up, and many 


C. E. Briggs 











SAFE DRIVING CALLS FOR 


QUICK SEEING. 


SPEED OF VISION 
IS DIRECTLY ALLIED TO 
CLARITY OF VISION. 


THAT’S WHY 


AVOIDANCE OF IMPERFECTIONS 
AND DISTORTION IN GLASS 
ARE IMPORTANT TO GREATER 
HIGHWAY SAFETY ... GOOD 
REASON TO USE QUALITY 
SAFETY PLATE GLASS IN 
WINDSHIELDS AND WINDOWS. 
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HOW CLEARLY 
COULD DRIVERS SEE 
THIS HAZARD? 





























Be on the Safer Side 


with 


L-O°F Hi-Test Safety Plate Glass 


This high-quality product is made of two 
panes of plate glass, ground and polished 
for maximum freedom from distortion and 
held together with clear, tough plastic. 
Libbey:Owens:Ford Glass Company, 


6826 Nicholas Building, Toledo, 3, Ohio. 


LIBBEY: OWENS - FORD 
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a Gueat ame in GLASS 
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fied dealers. 

“A year and a half ago,” Briggs 
said, “we refined our dealer body 
downward to 600 points, compared 
with our prewar peak of about 
1,540. Now there are more than 
1,750, of such qualified standards 
that the total is not only the largest 
but the strongest dealer body in 
company history. 

“Our goal is 2,400, in line with 
our expanded program which 
will, when the production picture 
clears, rise to double Packard's 
prewar car high. We could grant 
the remaining franchises imme- 
diately, inasmuch as there are 
six or seven applicants for each. 
But we are taking our time to 
make sure the right person is in 
the right place.” 

Automotive News carried all four 
of the advertisements and Motor 
Age three. Motor, NADA Magazine 
and Southern Automotive Journal 
were used for two each. 


Packard officials say that transi- 
tional advertising is now in prepa- 
ration to bridge from the City X 
theme to another trade paper treat- 
ment of franchise advertising 
which promises to be equally pro- 
ductive. 

Idea of the City X advertising 
2pproach was born at a roundtable 
of Packard and Young & Rubicam 
representatives. Each of the ads 
featured an air view of a com- 
munity, identified only as City X. 


The theme developed: “Yes, 
this city is a Packard open point. 
But not for long. For this city 
offers just what an alert, enter- 
prising dealer is looking for. 
Pleasant living. A profitable mar- 
ket .. ” 

The response to the first ad, “City 
X—and a Big Opportunity,” was 
not only immediate, but wide- 
spread. One letter was written by 
a GI on Guam. 

Some inquiries came from per- 
sons interested not in a franchise 
but in the name of the city. There 
were guessing games at luncheon 
tables all over the country. 

One letter from Dallas said: 


“The advertisement has aroused | 


interest all over this part of the 
country. Many have guessed the 
city is Wichita Falls, Austin, Mo- 
bile and other Southern cities.” 

Actually, the city was Winston- 
Salem, N. C. 


And, to settle all arguments, the © 


second city was Riverside, Calif., 
the third was Bay City, Mich., and 
the fourth, Beaver Falls, Pa. 





Packard Issues 
A Streamlined 


|| Owner’s Policy 


DETROIT. — Packard Motor be- 
lieves that postwar servicing of 
automobiles took another forward 
step last week with the introduc- 
tion of its new, simplified owner’s 
service policy, designed to quickly 
convey the mutual responsibility of 


owner and dealer to the 1946 Clip- : 


per now being marketed. 

“Wartime driving helped perfect 
this policy,” said K. M. Greiner, 
Packard parts and service man- 
ager. “Mileage controls and model 
ownership longer than usual re- 
vealed the lessons of good service. 
We believe they can be perpetuated 
with an easily understood agree- 
ment between the new car owner 
and his dealer.” 

Changes in the new policy, Grein- 
er explained, include elimination of 
the “ifs and buts” qualifying dealer 
responsibility and replacement of 
technical descriptions by simple, 
quickly read explanatory para- 
graphs. 


Compact and concise, the Pack- | 


ard document is inner-pocket size. 
Easily detached coupons for 1,000 
and 3,000-mile free servicing are 
perforated from the warranty state- 


ment and suggestions on owner's ] 


self-care. 
The detachable sections of the 


policy also include the new Own- | 


er’s Service Card, which, for con- 
venience, has space for engine, ve- 
hicle, ignition key and glove com- 
partment key numbers; and two 
warranty inspection coupons. 
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sing | marked trend to upper-income neighbor- 
sing : hoods ... become a bigger, richer market 
ads f than ever before for your products or 


services. 


Up-to-date facts will assist you in re- 
routing salesmen, reviewing price lines 
and setting up new quotas and locating 
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Tag 


WASHINGTON. — Automobile li- 
cense plates will be somewhat more 
colorful in 1946 than in the drab 
war years, but there will be such 
a bewildering variety of expiration 
dates that traffic police will need 
a Philadelphia lawyer, a decoding 
expert and a research staff to aid 
in enforcement of “dead tag” laws. 

This was the major finding of the 
American Automobile Assn. in its 
annual review of motor vehicle reg- 
istration markers. The AAA state- 
ment continued: 

“While far from exhibiting the 
rainbow hues of prewar years, li- 
cense plates in 1946 will have slight- 
ly gayer tones. Florida and Maine 
will have cream numerals on a 
blue background; New Jersey, 
black on straw; Wyoming, green 
on cream; Indiana, gold on black; 
and Tennessee, green on aluminum. 
The majority of the states, how- 
ever, are sticking to a white-and- 
black combination. 

“The metal shortage of the war 
years is continuing to have an 
influence. Most states still issue 
only one license plate, while a 
few are continuing to use old 
plates with metal date tabs or 
windshield stickers to denote 
payment of tax. Connecticut, Del- 
aware and Wisconsin are using 
permanent plates with date tab 
inserts. 


“Outstanding feature of license 
plates this year is the amazing va- 
riety of expiration dates. Ten or 12 
years ago practically all state li- 
cense plates expired at the end of 
the year.” 

Pointing out that many people 
would lay up their cars rather than 
pay registration fees at a time 
when Christmas bills were coming 
in and other year-end debts were 
being cleared up, some states began 
shifting to other registration dates. 

“Since reciprocity is extended 
only to cars which are legally reg- 
istered in the home state, enforce- 
ment officials are always on the 
_ lookout for out-of-state vehicles 
operating on dead tags. Here are 
some of the things they must cope 
with this year: i 

It adds that in some southern 

’ 


Livingston Hits 
Factfinding . 
Board Chiefs 


WASHINGTON.—Richard S. Liv- 
ingston, vice-president of Thomp- 
son Products Corp., Cleveland, at- 
tacked President Truman’s fact- 
finding boards last week in a re- 
port to the Senate Labor commit- 
tee. Livingston said the three board 
chairmen had “social beliefs and 
economic theories that do not in- 
stall employer confidence.” 

He added that factfinding boards 
should be limited to facts with no 
recommendations. Livingston sug- 
gested that both government con- 
ciliation and mediation services 
and the NLRB be put under a sin- 
gle independent agency. 

Livingston has served as an in- 
dustry member of WLB and WMC. 


Lukens New Head 
Of Overseas Club 


NEW YORK. — W. H. Lukens, 
manager of foreign sales of R. M. 
Hollingshead Corp., has been elect- 
ed president of the Overseas Auto- 
motive club, succeeding Bjarne 
Asper, president for the last three 
years. 

M. R. Sacra, of Black & Decker 
Mfg. Co., was elected first vice- 
president; R. C. Thompson, Electric 
Auto Light Co., second vice-presi- 
dent; George E. Quisenberry, Busi- 
ness Publishers International Corp., 
secretary; J. F. Kelly, Electric 
Storage Battery Co., treasurer, and 
A. F. Houghton, Business Publish- 
ers International Corp., assistant 
secretary and treasurer. 

New directors are E. L. Caswell, 
E. R. Broderick and John F. Gal- 


lagher. 





Adds Showroom 


MacArthur Garage (Chrysler), 
Concord, N. H., will include a 
showroom in its new addition, 40 
by 80 feet. 


Dates Diversified 


Expiration Periods Now Cover Every Month 
In Calendar Year, AAA Says 


states, “such as Alabama, Missis- 
sippi and South Carolina, expira- 
tion dates have been set to coincide 
with marketing of the cotton crop 
in October and November. Plates 
expire in December for three 
states; at varying dates in January 
for nine states; in February for 11 
states; in March for 14 states, and 
in April for three states. 

“West Virginia’s registration co- 
incides with the fiscal year ending 
June 30. Michigan issues full-year 
and half-year plates of different 
color combinations. Delaware has 
four expiration dates—March, June, 
September and December. 

“Wisconsin is starting a new 
system whereby plates will expire 
throughout the year, with the ex- 
piration date to be found by de- 
coding the license plate numerals. 

“A plate starting off with the 
numerals ‘6-46 .. .’ will expire June 
of 1946, and in order to make the 
changeover to the monthly system, 
cars subject to registration on Jan. 
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SPEAKERS’ TABLE at the luncheon of Truck-Trailer Mfrs. Assn. national 


meeting in Chicago, Jan. 29. Seated 
. Co., Memphis; Wa 


(left to right) are Dr. George S. Be . 
pees Harding Celiogs, who was banquet speaker; N. A ge nson 
f ter W. Belson, 


. Carter sr., Carter 
ublic relations director, ATA; J. L. 


£. 
Glick, Truck Engineering Corp. Cleveland, new association president. Standing 
. Sw 


(left to right) are Charles 


vice-president of association; Les 


Detroit, chair, board of directors; M. 


manager, TTMA. 


ingle ae Cincinnati, elected Eastern 


an, vice-president, 


Fruehauf Trailer, 
J. Neeley; John B. 


Hulse, secretary- 





1 of this year will be registered for 
periods of time varying from six 
to 17 months. 

“Bringing chaos out of confusion, 
many states follow the practice of 
granting last-minute periods of 
grace; sometimes these extensions 
are for indefinite periods of time 
so that only by a last-minute tele- 
graphic checkup is it possible to 


tell whether an out-of-state car is 
Or is not operating on valid tags.” 

In the past, the association states, 
“A major function of AAA clubs 
around the close of the year has 
been to make these last-minute 
checks to prevent false arrest; it 
now appears this function will have 
to continue throughout the entire 
12 months.” 


Willys Assigns 
Distributors for 


70 Countries 


TOLEDO, O.—Distributorships in 
70 foreign countries have been 
established for the marketing of 
the civilian Jeep 
and other Willys- 
Overland automo- 
tive products, it 
was disclosed last 
week by Marcel 
F. De Muller, 
sales manager of 
Willys - Export 
Corp., following a 
25,000-mile trip to 
Europe, Canada 
and Mexico. 

The company’s 
international sales 
organization, he revealed, is now 
more than 80 percent completed 
anz wholesale franchises covering 
the few countries still unassigned 
will be let within 60 days. 

Traveling principally by plane, 
De Muller, who was in charge of 
Army ordnance shipments at the 
New York Port of Embarkation 
during World War II, visited Swe- 
den, England and Ireland as well 
as the continent. 





De Muller 
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@ Funds aren’t all you receive through the “Helpful Hand”. . . 
for Universal C.1.T. has the advantage of 30 years experience 
in the automotive industry... and as a result, this friendly 
organization is geared to meet your specialized needs with 
individualized plans. A coast-to-coast network of hundreds 
of Universal C. I.T. offices renders on-the-spot service to dealers 


and car-buyers alike. 


You'll find the “Helpful Hand” invaluable in solving many 
business problems, For example: If you need additional 
funds to expand your business, buy out a partner or for 
some other sound business purpose, there’s a Capital Loan 
Plan to help you. If you need new or more equipment for 
your service department, it’s likely the Shop Equipment 
Plan will fill the bill to perfection. Then, too, the Surplus 


Motor Vehicle Finance Plan, another unique Universal C.1.T. 


* 


@ THERE’S MORE ...FOR YOUR BUSINESS! 





service, is offered for your benefit. 


See how the “Helpful Hand” helps your sales program! 
First, by a considerable reduction in wholesale interest rates, 
Universal C.1.T. helps you feature a full line of cars at 
lower cost. Then, through the “Helpful Hand,” you are 
protected by the broadest form of wholesale insurance avail- 
able anywhere. In addition, Universal C.1.T. offers you a 


@ THERE’S MORE...FOR YOUR SALES PROGRAM! 


saleswise Demonstrator Plan. 


Say: 
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OPA Lashes at Gyp Tires 


In Nationwide 


WASHINGTON.—Millions of po- 
tential death-trap tires for motor- 
ists have been removed from the 
market through the nationwide 
drive by OPA to protect motorists 
from both inflated prices and un- 
safe casings, it pointed out last 
week. 


More than 300 violations, many 
involving carloads or truckloads of 
casings, have been uncovered in 
the campaign launched last fall 
and still under way, the statement 
said. Several million bad casings 
intended for sale to unsuspecting 
motorists have been taken off the 
market and wholesalers or dealers 
responsible have been prosecuted, 
according to an OPA spokesman, 
who added: 

“More than a hundred treble 
damagé suits, 144 injunctions and 
10 criminal cases have already 
been filed as a direct result of 
OPA’s campaign. 

Many of these cases have in- 
volved wholesale sales of “gyp-o” 
processed tires, which 


Cleanup 


flooded many markets, particularly 
the metropolitan areas of Cali- 
fornia, Illinois, Massachusetts, 
Michigan, New York and Ohio. 
Many worthless tires have also 
been found in other states, where 
they were shipped to dealers from 
the major scrap rubber collection 
centers.” 

The National Assn. of Inde- 
pendent Tire Dealers, Inc., and 
its members were praised by 
OPA officials for sponsoring an 
extensive educational campaign 
to combat this death on wheels. 
Reliable dealers, the agency said, 

are reducing the accident toll 
greatly by checking used tires care- 
fully to assure that all defects in 
usable tires are properly repaired 
before the tires are sold and that 
casings unfit for repairs are used 
only as scrap rubber. 


K-F Appoints Smith 
D. Avery Smith, veteran automo- 
bile dealer of Ashland, Ky., has 


last fall'been appointed for Kaiser-Frazer. 
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Light Material 
Great Strength Claimed 


For Laminated Sheets 


BALTIMORE.—Development of a 
new lightweight material of un- 
usual strength was announced here 
last week by Glenn L. Martin Co. 
and United States Plywood Corp., 
New York. The sponsors predict 
this material will immediately rev- 
olutionize construction techniques 
in the whole field of transportation. 

Made of a newly- developed 
“honeycomb” of cloth or paper 
sandwiched between and firmly 
bonded to thin sheets of aluminum, 
stainless steel, wood veneer or plas- 
tic, the new waterproof sheets are 
structurally far stronger than any- 
thing at the same weight now be- 
ing manufactured, it is said. It was 
perfection of a practical manufac- 
turing method of bonding the metal 
or veneer sheets to the honeycomb 
which made the product possible. 

Martin is incorporating the new 
material in its Model 202 twin- 
engined luxury transport, where it 
will not only form the flooring in 
the cabin, but because of the great 
strength of the laminated sheets, 
the floor will likewise be one of the 
principal structural members in the 
fuselage. 





Labor Feud Aired 


. 


NAM, AFL Survey Lists Costs of Strikes; 


Incentive Pricing Endorsed 


WASHINGTON.—In the light of 
much that has happened, is hap- 
pening and is likely to happen in 
the labor-management fields, the 
following is excerpted and copy ed- 
ited from an official paper of the 
National Assn. of Manufacturers: 

For weeks, says the NAM pub- 
lication, Washington has known 
that OWMR Director Snyder, CPA 
Administrator Small and some 
others here are at odds with Post- 
master General Hannegan and the 
left-wing group. One particular 
point at issue is OPA. 

The differences between Snyder, 
Small and their followers on the 
one hand, and Bowles, Hannegan 
and their followers on the other, 
have been argued at length during 
the Administration’s frantic efforts 
to settle the strike situation. Snyder 
and Small have contended from the 
beginning that wages could not be 
raised unless prices were increased. 
They have argued also for incentive 
pricing, instead of OPA pricing pol- 





@ THERE'S MORE:..FOR YOUR CUSTOMERS! 


Put yourself in |the car-buyer’s place for a moment. Wouldn’t 
you finance and insure your car where you received nation- 
wide protective services? Wouldn’t you prefer to do business 
with a dealer who enabled you to accomplish all this in one 
transaction? Vital “Helpful Hand” protective services con- 
tribute towards your customer’s security and peace of mind 
while motoring anywhere in the U.S. A. For your customer’s 
added convenience, Universal C.1.T. offers Seasonal Payment 


Plans, Rewrite and Refund Plans and a CARepair Plan. 





So, there is more to financing than money! 


For complete details consult your Universal C.I.T. 


representative. There is a local office near you. 





























UNIVE RSA 


icies which seek to control industry 
profits. 

Reports from the White House 
indicate that the President listens 
sympathetically to the warring 
groups around him, for at recur- 
ring intervals one or the other 
lets it be known that it has the 
Presidential ear. So far, Hanne- 
gan’s arguments that the chief 
executive’s political future lies 
with the CIO, and its Political 
Action committee, have the most 
weight when the time comes for 
decision. 

But canny politicians here are 
wondering whether the CIO’s fu- 
ture itself is too bright. John L. 
Lewis and his United Mine Work- 
ers rejoined the AFL. From labor 
circles came predictions that Wil- 
liam Green, president of AFL, 
might retire before too long and 
that Lewis would be his successor. 

Perhaps it was a coincidence, but 
the January issue of Labor’s Month- 
ly Survey, published by AFL, con- 
tained some arguments which 
sounded like those Lewis may use 
when he moves on CIO. 

The Survey said AFL unions were 
winning their wage gains almost 
entirely without strikes and that 
“out of 1,800,000 workers on strike 
or threatening to strike, only 112,- 
000 were AFL union members.” 
Further, the Survey cautioned that 
a strike should be a “last resort,” 
adding: 

“Count the cost of a strike to the 
workers. Suppose workers are earn- 
ing an average wage of $1 per 
hour; the company offers an in- 
crease of 12 cents to $1.12, but the 
union turns down an offer because 
they think a government board 
may give them more. They go on 
strike and stay out for eight weeks. 
Each worker loses an average of 
$358 (pay for eight weeks of 40 
hours at $1.12 an hour). At the end 
of that time the government board 
awards 18 cents, or six cents more 
than the company offered. The 
company accepts the award and 
grants 18 cents, but it will take the 
workers nearly three years’ work 
before this extra six cents will 
amount to enough to repay their 
loss. 

“If, as seems more likely, the 
company refuses to accept the 
award and gives only three cents 
more (15 cents in all), then it will 
take the workers nearly six years 
of work before their extra three 
cents per hour will add up to the 
amount they lost by the strike. 
If the extra three cents or six 
cents breaks a price ceiling, work- 
ers may take losses they can 
never regain.” 

Some other quotes also attracted 
attention: 

“Remember that three groups, 
workers, consumers, and manage- 
ment, should share the wealth cre- 
ated by American industry. This 
is the American way forward to 
higher living standards. Industry’s 
profits should bring (1) wage in- 
creases, (2) price reductions, (3) 
reward for management as an in- 
centive to improve production. Also, 
reserves must be laid aside to buy 
the new machinery which will in- 
crease productivity and make fur- 
ther wage gains possible, and in- 
vestors must receive enough return 
on their investment to bring your 
company adequate, financing. You 
cannot expect all the profit to go 
into wage increases... 

“Secretary Schwellenbach’s rules 
for factfinding boards, issued Dec. 
21, state that they may recommend 
a wage increase on the basis that 
it ‘can be paid’ by the company. To 
decide what increase ‘can be paid’ 
means deciding what profit a com- 
pany should be allowed to make, 
what reserves it should be permit- 
ted to set aside against future 
emergencies or expansion, and sim- 
ilar questions. 

The government dictates policy, 
but will it guarantee a company 
against the losses which may result 
from carrying out that policy? This 
is dangerous tampering with pri- 
vate initiative. And labor knows 
that private initiative in America 
has brought the efficiency that 
makes possible high living stand- 
ards.” 
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AIRCRAFT NEWS 


Culver’s New Model | 


Improves on Prewar 


By Charles Evans 
Aviation Editor 


ANY AIRPLANE with performance better than it had|ture which he says amounts to 
before the war is news today, and that qualifies the Culver 
Model V for a flight in this column. 

At a time when virtually every company is producing a 
polished-up 1941 model for 1946 sale, the Culver people have 
applied the experience they @———————————_—_—_————_- 


gained during the war in 


making radio - controlled, 
pilotless target planes to the pro- 


at least this Culver is not a prewar 
Culver. 

Al Mooney is chief engineer of 
the Culver Co. at Wichita, Kan. He 


duction of a plane with new flying | is one of those designers who seems 


characteristics. 
critics of the lack of progress in 
the industry hasten to say that 


Hard - to - please} willing to take a chance with his 


reputation on changes and im- 
provements. His first planes were 


aa 
VA 


ON 3,000 


THIS UNIQUE, NATION-WIDE ORGANI- 
ZATION SERVES TOOL USERS EVERYWHERE 


Snap-on's own distributing organization provides 
direct, personal service to tool users throughout 
America. Snap-on's branch offices and ware- 
houses in 38 principal cities cover all major in- 
dustrial areas. From factory branches a force 
of trained tool specialists bring Snap-on tools 
and service right to the mechanics in service 
shops everywhere. Through this complete and 
efficient coverage of service outlets, many lead- 
ing manufacturers insure nation-wide distribu- 
tion of factory recommended service tools. For 
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more speed out of a given horse-| ~ 


power by emphasizing sleek design. 


He provided retractable land- 
ing gear on a light plane, and he 
used small wheels on a landing 
gear which got some of his pur- 
chasers into trouble on rough 
fields. There were a good many 
noseovers in the prewar Culvers. 
But it was fast enough for the 
company to say “Culver is the 
cross-country plane.” Those who 
liked speed bought it. 

Now Mooney presents the Culver 
with the Simplifly Control, a fea- 


pilot-experience into the plane it- 
self. As a result, he has taken a 
chance again, and discerning peo- 
ple in the industry give him the 
palm for being the only current 
designer — or at least the first — 
to produce something new. 
* ~ * 


Simplifly Control 


Has 2 Divisions 


THE SIMPLIFLY CONTROLS in- 
volves the 





SHOWN HERE is the unusually large flap of the new Culver Model “V’— 
partly responsible for easy flying and unspinnable characteristics. Also clearly 


shown is the sturdy tricycle gear which 


driving an automobile. 


wheel on the instrument panel, the 
flaps are set according to a visual 
control, and are thus always at the 
proper position for optimum per- 
formance under the usual condi- 
tions of flight. . 

The instrument has two divisions, 
marked “Up, power on,” and 
“Down, power off.” When the indi- 


interconnection of a/|cator is set at Takeoff, the Up por- 


large wing flap which extends|tion of the dial is illuminated, and 
across 70 percent of the wing span/the flap is at the position which 
well-streamlined, fast and maneu-| with the elevator, which he prefers | gives the fastest takeoff perform- 
available to postwar customers, but |verable. He sought and obtained ‘to call a tail-flap. By means of a ance. There is no need to worry 


more improvement ought to be f 





To a vast army of skilled mechanics the brief phrase, “It’s a 
Snap-on”, sums up all they care to know of tool quality. Better 
tools mean added earning power, and they know that the 
Snap-on name on any tool pays off in speed and accuracy, in 
dependability and durability. Not only are Snap-on tools “the 


choice of better mechanics”, but they are the choice of indus- 


try, widely used in every phase of production, assembly and 
maintenance. Write for catalog of 3,000 Snap-on tools. 


full particulars, write Snap-on. 


SNAP-ON TOOLS CORPORATION 
8082-B 28th Avenue 





Kenosha, Wisconsin 








makes ground handling as easy as 


about stick pressure or length of 
takeoff run. The airplane gains 
speed and when it has reached 
flying speed, it takes off automatic- 
ally. 

After a short climb, the dial is 
set at Climb and the airplane 
automatically climbs at its best 
rate. The pilot need not be con- 
cerned about the steepness of the 
climb because the scientific pre- 
setting of the controls assures the 
best performance, and eliminates 
worry over a possible stall and a 
resultant spin. 

Having gained altitude, the indi- 
cator is set at Cruise, and the flaps 
are then at optimum position for 
the fastest cruise. It is one of Culv- 
er’s boasted features that it does 
go fast for its power. 

* + * 


Automatic Flap 


Lets Pilot Relax 


IN LANDING, the automatic flap 
again takes much of the responsi- 
bility from the pilot. When power 
is taken off, the Down portion of 
the dial is illuminated, and the 
pilot sets the dial at Approach. 
This trims the airplane for its flat- 
test glide. 

For the actual landing the indi- 
cator is moved to Glide Control, 
which automatically gives the 
proper flap and stabilizer setting 
for a landing. With the three- 
wheeled landing gear, the plane 
can be flown right to the ground 
with this setting, but the skilled 
pilot will flare the path a little to 
make the landing smoother. 

As on any other three-wheeled 
plane, the brakes can be applied 
hard as soon as the wheels touch 
the ground, thus slowing up the 
plane and further changing the 
angle of the wing to produce 
negative lift so that there is no 
tendency to takeoff or float. 

A pilot with five hours’ of flying 
time can fly this plane as well as 

the one with 5,000 hours, Mooney 
says. A newcomer to flying escapes 
the long and tedious job of learning 
how to coordinate three controls, 
because the Culver can be flown 
with the wheel alone. 

The rudder, which is fixed in 
other two - control planes, is left 
operative in the Culver to make it 
possible for the pilot to land in 


cross-winds, and to slip the plane ~ 


slightly in emergency short land- 


ings. 
* * * 


Culver’s Glide Set 


At About 75 MPH 


LIKE OTHER two - control 
planes, the Culver cannot be stunt- 


ed. This may be bad news to the © 
cocky, showoff pilots, but it is fur- © 
ther good news to those who have ~ 
not flown yet, and who have much 


to discourage them from becoming 
pilots. Mooney emphasizes the pre- 


cision flying made possible by the | 


Culver, and this kind of modest 
exhibitionism probably will satisfy 
the average family-man-pilot. 

Culver has not announced per- 
formance figures. Mooney is one 
of those who believes the Civil 
Aeronautics administration ought 
to list the performance 
of each plane and publish them 
for the benefit of purchasers, but 
he indicates that the flat glide of 
the Culver is about 75 miles an 
hour and 55 miles an hour is the 
speed at which it approaches a 
landing. 

The speed is not determined by 
the amount of power used, but the 
setting of the flap determines the 
s 


people who want a combination of 
simplicity, safety, speed and range,” 
Mooney says. “Essentially, this air- 



















' 
| 
| 


“We're shooting for a market of © 


plane is for business men who can't 


spend a year learning to fly, who 


have to have safe, economical, | 


speedy transportation.” 
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a of the Cross Roads, the American farmer, 
looms even larger today than last year! 


With his production setting still another new record in 
1945, the farmer stepped up his income to an unprecedented 


_ 28 billions, and salted away nearly 5 billions of it in savings. 
. His accumulated cash and War Bonds now come to 17 


billions. 


There he stands . . . feeder of our people, and food producer 
for millions of hapless people overseas. There he stands .. . 
war hero, international soldier of the soil, giant of energy 


and production. 


There he stands... colossal customer. A man with a list of 
needs that staggers the imagination, and with plenty of 


money to satisfy them. 


Even in normal times the farmer and his rural neighbors 
buy 40% of all America’s consumer goods. Sell him through 
the magazine that has won his confidence, and respect. 


Facts of Special Interest to the Automotive Industry: 


‘Farmers are desperate to drive home some new trucks and 
cars—maybe a billion dollars worth!”—Clinton Anderson. 


The rural market accounts for 40% of all private cars and 
trucks in the U. S. 

Automotive dealers, by almost 3 to 1, vote Country Gentleman 
the most effective magazine in selling their rural customers. 
Farmers’ incomes have doubled in the last five years! 

For the last ten years automotive manufacturers have invested 
more advertising dollars per issue in Country Gentleman than 
in any other magazine but the “Post.” 


(Ossian (oe 


NATIONAL SPOKESMAN FOR AGRICULTURE 
A CURTIS PUBLICATION 








AUTOMOTIVE WASHINGTON 
Contract Settlement 


Nearing the End 


By William Ullman 


GOVERNMENT OFFICIALS concerned with all phases 
of contract settlement say they believe that their work will 
be substantially cleaned up by midyear. 

In the sixth quarterly report of the Office of Contract 
Settlement, Director Robert H. Hinckley says: 


“It is estimated that by 
June 30, 1946, much less than 


5 percent of the total of 
168,000 unsettled contracts pending 
at V-J Day or terminated since 
then will remain open. 

While a substantial backlog of 
unsettled cancelled commitments 
remained at the end of 1945, the 
work which they represent must be 
performed by the operating organi- 
zations of the contracting agencies. 

The report presents these statis- 
tics as of Dec. 31, 1945, in connec- 
tion with contract settlements: 

Settlements— 
53,000 prime 
contracts had 
not been dis- 
posed of — 32 
percent of the 
total of 168,000 
prime contracts 
pending unset- 
tled on V-J Day 
or terminated 
since. 

Plant clearance 
— Half of the en- 
tire plant clear- 
ance job resulting from contract 
terminations had been completed. 

Interim financing—$390 million in 
partial payments and guaranteed 
(T-loans) loans was outstanding. 

New terminations — From Sept. 
30, 29,000 new terminations with a 
canceled commitment value of al- 
most $2 billion were effected. 

Settlement personnel—31,554 peo- 
ple engaged full-time, up 4,872 from 
Sept. 30. 





Uliman 


* * 


‘Charcoal Fuel Lac 


Merits of Gasoline 


TESTS JUST completed at the 
National Bureau of Standards in 
Washington indicate that, while 
producer gas from charcoa: could 
be used as a substitute for gasoline 
as fuel in automotive engines, it 
would be impractical for the aver- 
age automobile owner in this coun- 
try. 

Bureau staff members conducted 
the tests by using a four-cylinder 
stationary engine equipped to op- 
erate on either gasoline or producer 
gas derived from charcoal. The 
tests were made to determine the 
comparative consumption of char- 
coal and gasoline under various 
loads at engine speeds from 900 to 
1,800 revolutions per minute. The 
optimum spark advance was de- 
termined for each fuel and operat- 
ing condition. 

To illustrate the relative perfor- 
mance with gasoline and charcoal 
more graphically, test data were 
used to calculate the road perfor- 
mance of a light truck which might 
logically be powered by the engine 
used in the study. 

It was found that one gallon of 
gasoline was approximately equal 
to 11 pounds of charcoal in op- 
erating a gasoline engine of a 
common type. To obtain maxi- 
mum power with producer gas 
the spark had to be much more 
advanced than with gasoline. 

The maximum power of the en- 
gine was reduced approximately 45 
percent. There was considerable 
trouble in operation because of 
clogging of filters in the gas line. 

Servicing requirements would 
make the use of gas producers im- 
practical for the average automo- 
bile owner in the United States, it 
was said. At the same time, the 
loss in maximum engine power 
would place limits on loading that 
might be a serious handicap but 
would not prevent the use of pro- 
ducer gas as a substitute fuel. 

+ + 


1946 Truck Production 
Falls Short of Needs 


ACCORDING TO Reconversion 
Director John Snyder in a recent 
report to Congress, prewar levels 


of production in truck manufactur- 
ing plants probably will be reached 
or exceeded during the first half 
of this year. 


During the last half of 1945 
heavy and light-heavy truck out- 
put was about 60 percent higher 
than prewar levels. Output is ex- 
pected to continue at this high 
level during the first half of 1946, 
Snyder said. It made no mention, 
however, of how the output would 
be affected by a prolonged steel 
strike or by work stoppages in 
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truck plants affected by the Gen- 
eral Motors’ wage dispute. 

At any rate, statistics indicate 
that truck production, even if at 
capacity levels throughout 1946, will 
fall short of accumulated demand. 
Enough trucks probably will be 
made, however, to assure the main- 
tenance of essential transportation 
services, it is believed. 

* * + 


Surplus Property Sales 


Reach $2 Billion a Month 


THE LATEST report of the Sur- 
plus Property administration re- 
veals these cumulative, figures: 

Inventory, $8,606,995,000. 

Original cost of property disposed 
of, $1,370,730,000. 

Receipts from sale of this proper- 
ty, $669,632,000. 

Those figures, SPA says, are ex- 
clusive of $3,400 million worth of 
“aircraft probably not salable.” 


Thus, it appears that surplus 
war property which the govern- 
ment has been able to cash in 
has returned about 50 cents on 
the dollar. On the other hand, 
cash sales appear to be about 5% 
cents on the dollar from the 
standpoint of total inventories. 
Since the start of the year, dec- 

larations of surplus property by 


































government agencies have been at 
the rate of about $2 billion a month. 


* * * 


Showalter Case Called 
Violation of Wagner Act 


AN EMPLOYER'S announce- 
ment to his employes of a govern- 
ment approval of a wage increase 
the day after the union completed 
its organization of the employes 
and the day it demanded bargain- 
ing rights was held by the National 
Labor Relations board, in the 
Showalter case, to be a violation 
of the Wagner act. 

The company president, at 
about the same time, further told 
the employes that he feared the 
union would object to the in- 
crease; also, that a customer who 
provided the company 95 percent 
of its business would not deal 
with a unionized plant. 


* * * 


Unnecessary Prying Hit 
In House Census Bill 


THE HOUSE Census committee 
is due to approve soon a reorgani- 
zation of the manufacturers and 
distribution censuses, putting them 
all on a five-year basis, with such 
intermediate surveys as may be 





necessary to keep them reasonably 
well-up-to-date. 

It is considered highly probable 
that the new measure will embody 
certain safeguards against bureau- 
cratic questionnaires and unneces- 
sary prying into business affairs. 

* +. 


WATCH FOR some important 
news on taxes soon. Congress is 
keeping the subject pretty well un- 
der cover for the moment, but 
many plans are being formulated. 
The Treasury may say something 
before long. 

* + + 

WORLD - WIDE repercussions 
may come from our present freight 
car shortage. Accumulated domes- 
tic needs for civilian goods have 
intensified the demands for box and 
refrigerator cars and this is topped 
by unparalleled requirements for 
movement of grain and other relief 
exports essential to world recovery. 

Shippers still have the key oppor- 
tunity to alleviate this critical sit- 
uation by continuing and intensify- 
ing their cooperation which so 
vitally contributed to transporta- 
tion success in wartime. 


Woodward’s Sales & Service 
(Chrysler - Plymouth) has opened 
larger quarters in Rowe Court, La- 
conia, N. H. 
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Everybody's going 


W... all booked for an extraordinary 


ride—the most extraordinary in human history. 


It’s the one today’s science is taking us on 
—and it’s going to last the rest of our lives. 


It’s a trip through dazzling realms of new 
ideas, new comforts, new materials, new 
products, new conquests over sickness and 


pain. 


And a new magazine is arriving just in 
time to make this journey completely clear, 
exciting, thoroughly enjoyable. It is ScIENCE 
ILLUSTRATED. It will interpret what science is 
doing to us, what it’s going to do, in an utterly 
new way—crisply, pictorially, and above all, 





authoritatively. More than sixty percent of 
editorial matter will be pictures. 


ScIENCE ILLUSTRATED, naturally then, will 
attract a unique kind of audience. It will be a 
peculiarly alert, inquiring one. They will be 
people eager to read news and information 
about new things and new means which may 
enrich their lives. They will be a highly at- 


tentive, thorough-reading kind of audience. 





This audience, then, will be one which 
an advertiser will be particularly anxious to 
secure for his message. 


First issue of ScIENCE ILLUSTRATED will 
be on newsstands this April. 
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N.J. Truck Assn. Fights 


Boost in License Fees 


NEWARK, N. J.—Urging a pub- 
lic hearing on the proposed meas- 
ure to increase license fees for 
commercial vehicles, the New Jer- 
sey Motor Truck Assn. last week 
submitted to Assembly Majority 
Leader Leon Leonard at Trenton a 
resolution holding such legislation 
“would be inimical to the best in- 
terests of the state.” 

The resolution was given to As- 
semblyman Leonard by James Mc- 
Ardle, Jersey City, president of the 
association; and Stephen Boyle, 
Newark, chairman of a committee, 


Five New Reo Trucks 


Delivered to Wichita 

WICHITA, Kan.—This city re- 
ceived five new Reo trucks, equip- 
ped with Gar Wood “Loadpacker” 
bodies for use in the municipal 
trash disposal system. Wichita paid 
$10,800 for the trucks and $11,665 
for the bodies. 

The equipment is equivalent in 
volume and efficiency to 15 of the 
city’s original trash trucks. 


named to oppose the bill, which 
was sponsored by Leonard. 

Pointing out that the proposed 
change in license fees represents 
increases ranging from 28 percent 
to 112 percent and that such in- 
creases would necessarily result in 
higher costs for transportation of 
commodities, the resolution attacks 
the Leonard measure as “unneces- 
sary, unfair and discriminatory.” 

Referring to diversion of $150 
million highway revenue for pur- 
poses not related to highways since 
1931, the resolution avers that high- 
way users “have more than fully 
paid the cost of maintenance and 
construction of roads.” 

In addition to McArdle and Boyle. 
those on the committee opposinc 
the bill are Frederick Petry jr. 
Trenton; Barclay W. Fox, Linden: 
Griswold B. Holman, Rutherford: 
Clifford Finkle, Passaic; R. A. Gra- 
tale, Hoboken; Paul Doherty, Pat- 
erson; Thomas Cullum, Jersey City. 
Daniel J. Crecca, Newark, manager 
of the association, is secretary to 
the committee. 





PERFECT BALANCE saves work, 
wear and money on this eos 
neumatic-tired wheel, latest of a fam- 
ly of “‘airlight’”’ cast-aluminum indus- 
trial wheels produced by Northro 
Gaines, Inc., of Hawthorne, Calif. 
Verda Wimberly, a Northrop Gaines 
technician, is giving this wheel its 
static balance test. allowing it to bal- 
ance on its own Timken roller bear- 
ings on a shaft. A feather’s weight of 
difference in the wheel’s balance will 
send it back for correction, since its 
uses include mounting on a small auto 
trailer, where it may revolve many 
times faster than the automobile’s 
wheels and therefore must be true. 
Northrop Gaines is a wholly-owned 


cnbsidiary of Northrop Aircraft, Inc. 





| Cotton vs. Rayon 
Rayon Tire Cords Show Relative Superiority, 


Government 


WASHINGTON. — Government 
tests to determine the comparative 
merits of standard cotton, “Wilds” 
variety cotton, and rayon tire cords 
are described in detail in a 100-page 
report prepared by the Rubber Re- 
serve Co. and just released for dis- 
tribution, OPB said last week. 


Of the tires tested, those with 
rayon cords were relatively superi- 
or to those with cotton cords in 
respect to mileage, but the cotton 
tires showed a slightly better tread- 
wear rating than rayon tires, ac- 
cording to the report. 


“Wilds” cotton is a special vari- 
ety of American long-staple cotton. 

Three tests were conducted un- 
der the direction of the Office of 
the Rubber Director for the fol- 
lowing purposes: 

1. To compare standard cotton 
cord and “Wilds” variety cotton 
cord in carcasses of 6.00-16 stand- 
ard (4-ply) S-3 (synthetic rubber) 
passenger tires. 

2. To compare standard cotton 








Advertising forms on the first, April, 
issue close February 10. 


initial print order, 500,000 copies; circulation guar- 
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better go along, too! 


antee 250,000. Twenty-five cents. For further, full 
details, address SCIENCE ILLUSTRATED, 330 West 
Forty-second Street, New York 18, New York. 
Or phone Your nearest McGraw-Hill office. 
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A New McGraw-Hill Magazine— Science brought home to you 


Report Says 


cord, “Wilds” variety cotton cord, 
and rayon cord in carcasses of 7.00- 
20 (10-ply) highway tires on the 
rear wheels of White model WA- 
118 trucks. 

3. To compare standard cotton 
cord, “Wilds” variety cotton cord, 
and rayon cord in carcasses of 7.00- 
20 (10-ply) highway tires on the 
front wheels of White model WA- 
118 trucks. 

Two companies, Armstrong Tire 
& Rubber Co., Natchez, Miss., and 
Seiberling Rubber Co., Akron, par- 
ticipated in the tests conducted by 
the Government Tire Test fleet. The 
U. S. Department of Agriculture 
collaborated in organization of the 
tests. The tests were begun in Au- 
gust, 1944, and concluded in Janu- 
ary, 1945. 

The results of the tests, as sum- 
marized in the report, follow: 


Standard cotton cord is entire- 
ly adequate for 6.00-16 (4- ply) 
passenger car tire service. If 
“Wilds” cotton has any superiori- 
ty in quality over standard cot- 
ton, this difference cannot be 
demonstrated in passenger car 
tires under government tire test 
fleet operating conditions, be- 
cause no failures have resulted 
from cord weaknesses at mile- 
ages up to 68,000 miles. 

In 7.00-20 (10-ply) S-4 (synthetic 
rubber) tires in front wheel service, 
“Wilds” cotton tires showed a 30 
percent superiority for final mile- 
age over standard cotton tires, but 
rayon showed a 70 percent superi- 
ority for mileages over standard 
cotton. 

In 7.00-20 (10-ply) S-4 tires in 
rear wheel service, “Wilds” cotton 
tires showed a 202 percent superi- 
ority for mileage over standard 
cotton tires. The rayon cord tires 
tested showed a 517 percent im- 
provement over the standard cot- 
ton tires for mileage. 

Cotton tires show a slightly bet- 
ter treadwear rating than rayon 
tires, the report added. 


Two Sections Set 
For GM School 


DETROIT. — Increased interest 
manifest in the retail automobile 
business among men _ returning 
from military to civilian life has 
resulted in General Motors Insti- 
tute starting two sections of new 
students in the Dealer Cooperative 
Training program, Mar. 18, and 
Apr. 15. This two-year college grade 
training program provides a mod- 
ern application of business appren- 
ticeship to GM dealers who in this 
way find it possible to supply their 
organizational needs with qualified 
young men. 

Applications for enrollment can 
be made directly with the institute, 
which is in a position to consider 
them according to educational 
qualifications and to refer them to 
dealers throughout the country and 
Canada. 


Bank Technique 
War Bond Angle Used 


In Finance Appeal 


DETROIT.—Here is an example 
of the approach some banks are 
using in an attempt to get the auto 
finance business by the direct route 
to the customer: 

The National Bank of Detroit is 
sending out direct-mail pieces to 
its customers pointing out that by 
making a bank loan to buy a car, 
instead of cashing in War Bonds, a 
buyer can save money. 

An example given is that of a 
man who wanted to buy a $1,250 
car. He could get $500 on a trade-in 
of his old car and planned to pay 
off the balance with 19 $50 War 
Bonds, which were four years old 
on the average. The bank piece 
pointed out he would get $237.50 
interest if he held the bonds to 
maturity, while he would get only 
$38 if he sold them now. 


Will Move in Spring 
Leo J. Johnson, Webster City, Ia., 
plans to move into a newly con- 
structed building at Second and 
Union streets in the spring. 
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well fit in to the labor-relations |Thompson has purchased the busi- 


—_ ~ : | picture. ness of Lou Smith, and in New 
| Auto Advertising Mac says that never before has a| York city his associate will be 


group of industry-trained showmen | Philip E. Wilcox, 39 Park Ave. The 
served industry as a professional |New York office has complete pro- 









Names 


Robert R. Thien, nationally 
known in the advertising sales pro- 
motion and public relations field, 































Punch for Policy organization. Services are fully | duction facilities, Thompson says. an — . sod 
commissionable to recognized ad- noting for Willys. 

6-0 Thompson Ideas vertising agencies. Meeting Overland Motors 
Bob Copeland, president of the by James D. 

By Bob Finlay Thompson Forms Detroit Adcraft Club and Detroit Mooney, presi- 

John W. Thompson, former direc- | manager of Kudner Agency, will dent and chair- 






man of the board, 
The office which 
Thien is assum- 
ing is part of the 
expansion pro- 
gram at Willys. 
R. R. Thien He will be direct- 
ly accountable to 
Mooney for the operation of the 
public relation, advertising and 
sales promotion sections. 


Vincent J. Gibson, who has been 
assistant director of public rela- 
tions, will be manager of the public 
relations sections. 


A. J. Cullen, formerly assistant 
advertising manager for Mack 
Trucks, Inc., has joined the sales, 
promotion staff of Universal CIT 
Credit Corp. 


L. F. Carlson is now manager of 
advertising and public relations of 
Oldsmobile, D. E. Ralston, general 
sales manager, 
announces. 

Carlson has 
been associated 
with Oldsmobile 
for the past four 
years, joining the 
advertising de- 
partment of the 
division shortly 
after Pearl Har- 
bor. Prior to his 
transfer to Lan- ” 
sing, Carlson was L. F. Carlson 
associated with 
D. P. Brother & Co., Inc., Oldsmo- 
bile’s advertising counsel in Detroit. 
Carlson succeeds V. C. Havens, who 
has joined Consolidated-Vultee on 
the West Coast. 


Fred Cody has joined the Detroit 
sales staff of Metropolitan Group 
of Sunday Newspapers, according 
to J. H. Reilly, manager of the 
Detroit office in the New Center 
Bldg. 


Harold G. Garrett has been made 
manager of research of the New 
York News. Garrett has been act- 
ing manager of the research staff 
since last fall. 

A. O. Buckingham jr., formerly of 
Cluett, Peabody & Co., has joined 
the research staff, as have three 
other men, recently discharged 
from the Army. They are David S. 
Grant, Randolph F. Paulsen, and 
Thomas L. Donovan. Lt. L. D. Be- 
towski will return to the research 
staff in February. 

Other changes, affecting the pub- 
licity department of the News, in- 
clude the return of Sgt. William 
E. York from the Marine Corps. 
Capt. James T. Carroll, U. S. Army 
Air Corps, has been added to the 
staff as an advertising copywriter. 


Appointment of Frank Link as 
sales promotion and advertising 
manager of Kaiser - Frazer Corp. 
and Graham- 
Paige Motors is 
announced by W. 
A. MacDonald, 
vice - president in 
charge of sales. 

Link has been 
engaged in pro- 
motion and mer- 
chandising activ- 
ities in the auto- 
mobile industry 
for 21 years, serv- 

Frank Link ing first with 

Ford Motor Co. 
and until recently with Packard 
Motor Car Co. 


E. C. (Pete) Shingleton has re- 
joined the advertising and sales 
promotion department of B. F. 
Goodrich Co. after nearly 42 
months in the armed services. 


Ruthrauff & Ryan, Inc., an- 
nounces the ap- 
pointment of 
Gordon S. Miller 
as account execu- 
tive, in the De- 
troit office. He 
will assist in han- 
dling the Electric 
Auto-Lite Co. ac- 
count. Miller 
joined Ruthrauff 
& Ryan, Inc., in 
1944, as a copy- , 
writer. Gordon Miller 


tor of public - relations for Ford|talk on advertising at the “Adver- 
Clifford W. Macfarlane, former |Mac was a member of that team,|Motor Co. has formed John|tising and Selling” meeting of the 
public-relations director for Hud-|which discovered three major|Thompson, Inc., public - relations| Detroit Junior Board of Commerce 
son, dropped in to explain more |faults: Boeing paid less than the | agency with offices in Detroit, Hol-| at 7:30 p. m. Feb. 28 at the Detroit 
about his new atom-era baby, In- | shipyards, it was on the flatlands |lywood and New York. Leland hotel. Emerson J. Poag, 
dustrial Enterprises, Inc. and so junker buses were on that Unlike most publicity firms,|auto sales executive, will talk on 
The job of his outfit is to put on |run while the hilly route got the|which have headquarters in New | selling. Men in advertising and sell- 
spectacles — big or little — with a |g00d ones, and there was no in-|York, Thompson will use Detroit]ing are invited. 
purpose. During the war, Mac, a | Plant feeding. as principal contact base, believing 
lieutenant colonel, put on 40 mili-| First these faults were corrected, |that will prove advantageous in | Afysen’t Touch 
tary spectacles to dramatize the | and then the Army dramatized the |S80me respects. sox , 
war effort. A description of one | new policy. It staged a mammouth| Thompson also has some ideas Esquire’s luscious ladies have 
may give an idea of what the new | spectacle, with Gen. Hap Arnold as |for tying in the Hollywood office,|been placed beyond the reach of 
business is all about. the main speaker. The message was | Which he calls the flourish depart- | Post Office censors by an 8-0 deci- 
A couple of years ago the Air |sent home like a block-buster. Boe- |ment. Industry, he Said, hasn’t/sion of the U. S. Supreme court, 
Forces were getting ready to stage |ing picked up 6,800 men in two | Used Hollywood’s facilities as much | ending the long fight of the depart- 
those 1,000-plane raids on Germany. | weeks, turnover leveled off. The |48 it might, considering Hollywood | 1 ent to bar the magazine from use 
Boeing B-17s were to play the |impact lasted a year. too gaudy. of second-class mail 
dominant role, but Boeing was hav- That id M ‘ hat Ind But Hollywood’s job is simply to ; 
ing troubles terrific. It needed 9,000 7 — ee a Soe capture the attention of people — F & Fi 
men. It was hiring 2,300 a week, trial Enterprises wants to do for | which is what industry want to do acts igures 
losing 2,700. industry — give that initial shove | at times, Thompson points out. In a facts and figures booklet, 
So the Army sent a team to Seat- |}to dramatize new ideas and new] Detroit headquarters will be at | Metropolitan Group tells its story 
tle to find out what was the matter. ' policies. Something like that might |428 Ford Bldg. In MHollywood,| amusingly and convincingly. 






























































STUDY NO. 1 


First complete report ever published of a 
SUNDAY newspaper readership study 














140 Pages 







10 Sections 









232 ads reported on—three times the number in the average daily newspaper exam- 
ined in the Continuing Study of Newspaper Reading. 







32 ads in color in the Main News Section, Rotogravure, Comics, Screen and Radio 
Magazine and Society Section. (Prior to this study, only 13 color ads appeared 
in the 94 dailies surveyed in the Continuing Study.) 







Comparisons of readership by editorial departments and major advertising classifi- 
cations in this Sunday study, with the previous Milwaukee Journal daily sur- 
vey (Study No. 36) and the median of the 94 daily surveys made to date. 










Copies of the report are expected for release about the middle of February and in- 
quiries may be directed to The Advertising Research Foundation, Inc., 11 West 42nd 
Street, New York 18, N. Y., or The Milwaukee Journal. 


















THE MILWAUKEE JOURNAL 


Read by 9 Out of 10 Families in the Metropolitan Area 
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FTER World War I—140 concerns went into the manu- factors—an intimate knowledge of wholesale and retail 
facture of radios. When the competitive race had channels in important markets. 


settled down, 25 of these had emerged as sales leaders. 
And right there is where the Hearst Advertising Service 


Today, by conservative estimate, 147 manufacturers are man can be of service to you. For his is a newspaperman’s 
either making, or planning to make, radio sets. When knowledge of sales terrain—localized information drawn 
the competitive race settles down this CALL THE H-A-S MAN from daily contacts with retailers, 
time, which will be the leaders? wholesalers and sales and advertising 


Just drop us a note 


saping, “Ten interested executives by “reporters with a nose 
Other things being equal, the leaders in peur market infor 
mation on (name your 


type of product).”’ 


for sales.”’ 
will be the companies with the best 


distribution system and the strongest Whether your product be radios, 


sales structure at strategic points refrigerators or razors —baby food, 


throughout the nation. cereals or soluble coffee — H-A-S has, or 
can get, the facts important to sales 
Building a sound sales structure calls ~ and advertising executives. Call the 


for an on-the-spot grasp of distribution so { H-A-S man now. 


HEARST ADVERTISING SERVICE 


HERBERT W. BEYEA, Manager 
959 — 8th Ave., New York 19, N.Y.— Offices in principal cities 


Representing: 
New York Journal-American + Pittsburgh Sun-Telegraph + Chicago Herald-American 
Baltimore News-Post-American + Boston Record-American-Advertiser + Detroit Times + Albany Times-Union 
San Francisco Examiner + Los Angeles Examiner + Seattle Post-Intelligencer 
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ACF-.Brill Motors 
Acquired by 
C-V Aircraft 


NEW YORK.—Consolidated Vul- 
tee Aircraft has purchased con- 
trolling interest in ACF-Brill Mo- 
tors and its wholly-owned sub- 
sidiary, Hall-Scott Motor Car Co. 
(California), manufacturers of mo- 
tor buses, trolley coaches and spe- 
cialized engines, from American 
Car and Foundry in a cash transac- 
tion involving approximately $7,- 
500,000, Irving B. Babcock, board 
chairman, Consolidated Vultee, an- 
nounced last week. 

The purchase marks the first en- 
trance by a major aircraft pro- 
ducer into the field of automotive 
surface transportation. It is a post- 
war diversification move by Con- 
solidated Vultee, one of the na- 
tion’s largest producers of aircraft, 
including bombardment, patrol, 
training and reconnaissance planes. 


It is expected that Babcock will 
become chairman of Brill, one of 
the largest United States manufac- 
turers of buses and trolley coaches. 
He has been engaged in motor 
truck and bus production for more 


CS 


its | 
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HERE IS an aerial view of the Melrose Park Works, which has been taken 
over by International Harvester Co. in Chicago. Four hundred industrial equip- 
ment distributors, manufacturers and editors recently attended an informal 


opening of the plant. 


than 25 years, Until January, 1945, 
he was president of Yellow Truck 
and Coach Mfg. Co., world’s largest 
manufacturer of buses and trucks, 
and a vice-president of General 
Motors. 

Ronald R. Monroe, president of 
Brill, will continue in that capacity, 
Babcock said. 

The Brill backlog of unfilled or- 
ders is at present in excess of 
$50,000,000. 

Hall-Scott Motor Car, Berkeley, 
Calif.. manufactures bus, marine 


and industrial engines. 
Looking to the future, Babcock 


locked himcelt in . alia sas 
\is. Personal Priority for a car 


Quick Facts on REDBOOK 


What is 25¢ to you? It may ke a luncheon tip or the price 
of a fair cigar. But to most of America, it’s a choice of 
entertainment! Compare Redbook's 25¢ price against the 
cost of newspapers and most other magazines. (5¢-10¢- 
etc.) Redbook buyers pay 25¢ an issue — BUY TO READ. 


High editorial percentage creates cover-to-cover interest. 


Twelve insertions in Redbook give you continuity in your 
advertising at a low cost — in fact, only $37,200 a year. 


25¢ selling price contributes nearly $4,000,000 toward 
paying for THE NATIONAL SHOW. 


Monthly issues guarantee longer life. 


Reader Research assures constant appeal. 


said that surplus plant capacity of 
the aircraft company may be used 
to augment Brill’s production facil- 
ities. He pointed out that Convair’s 
Nashville division already is manu- 
facturing kitchen ranges. 

Consolidated Vultee is an asso- 
ciated company of Aviation Corp., 
which recently acquired controlling 
interest in Crosley Corp., manufac- 
turers of household appliances and 
radios, and New Idea, Inc., pro- 
ducers of farm equipment. AVCO 
also has entered the broadcasting 
field through Radio Station WLW 
at Cincinnati. 


On Wall Street... 


M isconceptions on Net 


Traced by Writer 


By Dana Stuart 
Staff Correspondent 

NEW YORK. — The public has 
had distorted ideas of both the 
earnings and dividend payments of 
the automotive industry during the 
war years. 

The recent public opinion poll 
which showed that the average 
member of the public was under 
the impression that the automobile 
makers had made returns on their 
investment far in excess of the ac- 
tual earnings was not surprising to 
Wall Street. 


It long has been apparent from 
discussion and question periods 
on the radio that either many of 
these meetings are deliberately 
“packed” by the more radical la- 
bor groups or that wide sectors of 
the public have been misled on 
the subject of wartime earnings 
of industry. 


Those who follow these radio 


VER closer comes Wheeee Day (“WHEEE, A NEW 
E CAR” — catch?) So despite a temporary condition 
tending toward seller’s market — sensible deduction sug- 


fests competitive planning Now! 


That’s why Redbook’s NATIONAL SHOW FOR $37,200 
A YEAR COMPLETE deserves deep consideration. 

Here’s a show reaching a cohesive and important audi- 
ence of 1,500,000 families who enjoy good reading. An 
audience reached by FYE that is conditioned to VISUAL 
(MPRESSION by their very preference for Redbook’s 


printed entertainment. 


With more advertising space becoming available, it is 
high time to give consideration to Redbook’s NATIONAL 


SHOW FOR ONLY $37,200. 


To Nearly 1/5 of America— 


A Program of 


Proven Sales Power 


Redbook, Cosmopolitan, and 
American, THE 6 MILLION FAMILY 
MARKET, reach almost six million 
homes with less than 15% duplica- 
tion — approximately one out of 
every 5 in the United States. And 
a full page in every issue of all 
3 magazines costs only $160,000 


@ year. 


|forums soon discover that all sorts 
;of rash and unsupported claims of 
‘automotive earnings have been 
'made over the air during the Gen- 
j eral Motors strike. There is a dis- 
tinct tendency in many of these 
forums for the audience to show 
impatience with any serious at- 
tempt to present industry’s side of 
the picture. In some cases, audi- 
ences are so patently unfair that it 
is almost impossible to escape the 
conclusion that organized efforts 
are made to determine the charact- 
er of these audiences. 

The New York Stock Exchange 
in recent years has kept up a com- 
pilation of earnings and dividends 
of a selected list of industrial com- 
panies. There are five automotive 
companies in the group. These 
companies are General Motors, 
Mack Trucks, Packard, Hercules 
Motors and Timken-Detroit Axle. 


The latest compilation shows that 
in no year during the war period 
from 1942 to 1945, included, was the 
percentage yield to stockholders on 
the common stock of four of these 
companies equal to the yield of 
1941, The exception was Packard 
and in that case the dividend yield 
of 3.8 percent of 1941 was exceeded 
only in 1943. 

In no war year were the divi- 
dends of General Motors, Hercules 
or Timken-Detroit as large as in 
1941. Mack’s dividend remained the 
same throughout the war as in 1941 
and Packard paid 10 cents in 1941, 
1942, 1943 and 1944 and raised the 
dividend to 15 cents. 

Automobile manufacturers during 
the war made around 4 percent on 
their sales against somewhat less 
than 8 percent in peacetime, ac- 
cording to figures compiled by an 
independent public opinion survey 
organization. The Commerce de- 
partment reported that dividends 
of automobile manufacturing com- 
panies in 1945 fell short of the 1944 
total by around $600,000. 


Financial quarters are almost 
unanimous in seeing not less than 
five years of great industrial ac- 
tivity in this country. There is, 
however, a tendency on the part 
of some to question whether 
earnings will keep pace with pro- 
duction. 

This is because of the belief that 
industry will make every effort to 
absorb wage increases by cutting 
profit margins rather than by rais- 
ing prices. If, however, by keeping 
prices down, industry widens its 
markets, the added volume may en- 
able manufacturers to maintain a 
fair level of profits. 

The most general opinion is that 
if given half a chance, American 
industry will continue to be able to 
pay high wages and continually 
give the consumer more for his 
dollar. 


Number, Please 
New York Driver Phones 


From Moving Car 


NEW YORK.—The driver of a 
moving auto in Central Park, New 
York, last week demonstrated the 
feasibility of telephonic communi- 
cation between cars, trucks and 
buses with an established receiving 
station. 

By dialing “1-2-3-4” on a stand- 
ard Western Electric hand-set at- 
tached to the dashboard the driver: 
maintained connection with a 
transmitter in the Dumont Labora- 
tories on Madison Ave. at 53rd St. 


The experiment is a forerunner 
to dialing into existing telephone 
lines for local and long distance 
calls, according to Frederick T. 
Budelman, chief engineer of Line 
Radio Corp. In the near future, a 
central station will be able to make 
contact with any car on the road, 
if its general direction is known, 
he added. 


Cab Firm in Ft. Myers 


FORT MYERS, Fla.—Kenneth Bry- 
ant, returned veteran, has announced 
the formation of the Yellow Cab Co. 
of Fort Myers. Manager of the com- 
pany is H. W. Naylor, for two years 
superintendent of t Line, Inc, 
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For the Traveler 


AAA Reinspecting All Accommodations, 
Brunnier Says in Reply to Open Letter 


DETROIT.—The American Auto-|a new inspection corps has been 


mobile Assn. is reinspecting all 
travel accommodations in the 
United States, Canada and Mexico 
and will remove the AAA sign 
where accommodations fail to 
measure up to standards, H. J. 
Brunnier said last week. 

Brunnier made this statement in 
reply to a letter from George M. 
Slocum, publisher of AUTOMOTIVE 
News, who suggested that AAA re- 
scind all AAA official appointments 
until AAA had rechecked all res- 
taurants, service stations, hotels 
and motor courts. ‘ 

Brunnier said that he did not 
believe such action is justified and 
would be an unwarranted slap at 
those establishments which have 
managed to provide clean and com- 
fortable lodgings and courteous 
service despite war stringencies. 

In his letter, Brunnier describes 
in detail AAA’s method of opera- 
tion in this field and what it is do- 
ing at present. The text of the let- 
ter follows: 


DEAR MR. SLOCUM: 

We are deeply appreciative of 
your sincere interest in our organi- 
zation, as shown in your open letter 
in the Jan. 14 issue of AUTOMOTIVE 
News. We are equally appreciative 
of the constructive suggestions ad- 
vanced therein. In the final analy- 
sis, our interests are the same, that 
is, doing all we can to provide the 
best services possible for those 
who travel. 

It is quite true, as you point out, 
that there has been a definite de- 
terioration in travel accommoda- 
tions in the war years. For the 
most part, that deterioration has 
been unavoidable: Hotels and other 
accommodations have been hard 
hit by shortages of manpower and 
materials, and as a result have been 
unable to maintain previous stand- 
ards of service, upkeep and re- 
placement. Another element was 
the very large turn-over of rooms 
which brought about an unusual 
amount of destruction. 

Reconverting, Too 

As we see it, the hotel and motor 
court businesses — like other in- 
dustries and enterprises — are go- 
ing through a period of postwar 
reconversion. With very few excep- 
tions, all owners and operators of 
tourist accommodations are bend- 
ing every effort to restore their 
services and facilities to a prewar 
level, and many of them are pre- 
paring to make new capital invest- 
ments for improvements. 

Despite many difficulties, the 
great majority of hotels and motor 
courts have managed to maintain 
reasonably good standards and 
some have done an outstanding job. 
Because we feel that the majority 
of hotelkeepers and motor court 
operators are making every reason- 
able effort to restore their services 
to prewar levels, we feel that for 
us to take any such action as im- 
mediately rescinding all AAA of- 
ficial appointments would be an 
arbitrary and capricious action 
which would be harmful to the en- 
tire industry and would be an un- 
warranted slap at those establish- 
ments which have managed to 
provide clean and comfortable 
lodgings and courteous service de- 
spite war stringencies. 


The work of re-inspecting all 
accommodations in the United 
States, Canada and Mexico is now 
being started; where accommo- 
dations fail to measure up to our 
standards, the AAA sign will be 
taken down and the listing in our 
travel literature removed. But 
this will be done on the basis of 
individual examination rather 
ag through wholesale cancella- 
tion. 


In order to show just how this 
operation will be carried on and so 
that you will understand it is in no 
sense a sign-selling proposition, I 
should like to detail the entire set- 
up of our program for inspection, 
listing, rating and official appoint- 
ment of accommodations. 

In normal times we maintain a 
corps of road reporters whose pri- 
mary function is to visit and in- 
spect travel accommodations 
throughout this nation and our 
nearest neighbors, Canada and 
Mexico. This activity had to be dis- 
continued during the war years, but 





recruited, largely of ex-service men, 
and after being given a thorough 
course of training at our national 
headquarters in Washington, will 
fan out over the nation’s highways. 
Paid by AAA 

These men are paid on a basis 
of salary and expenses; they are 
not allowed to accept lodgings or 
food on a complimentary basis and 
have no financial interest of any 
kind in the listing or non-listing of 


a hotel or other accommodation. | 


Their job is simply to provide fair, 
impartial and complete reports on 
each establishment. 

These reports, in addition to giv- 
ing such standard information as 
the number of rooms and baths, 
rates, and so on, must evaluate the 
establishment as to quality and 
give detailed information on the 
following matters: General appear- 
ance, equipment, maintenance, 
cleanliness, and general atmos- 
phere, the last category including 
such intangibles as friendliness, 
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| 
courteousness and the over-all re- 


iception given the traveler. 

The road reporters are not allow- 
ed to take applications for affilia- 
tion; this is handled by an entirely 
different staff. Only those establish- 
ments which have been approved 
for listing by the road reporters are 
eligible for official appointment. 

These men have looked at prac- 
tically all of the 60,000 hotels, mo- 
tor courts and wayside inns along 
the highways of the three na- 
tions. Of these, a casual glance is 
sufficient to show that two-thirds 
of these establishments did not 
deserve listing. The remaining 
20,000 were given very careful in- 
spection, and of these approxi- 
mately 9,000 were chosen as suit- 
able for recommendation to our 
members and are listed in our 
Accommodations Directory. Of 
these, about 1,400 have been given 
official AAA appointments and 
are allowed to display the AAA 
emblem. 


The official appointments are 
made under contract and involve 
the payment of a fee. A note con- 
cerning this is carried in the front 
of all our tour books and accom- 
modations directories, as follows: 
“Many establishments wish to dis- 


play an AAA emblem and receive a’ reporters; 


more complete description of their 
services and facilities than space 
will permit for the ordinary listing. 
Such establishments pay a fee for 
this special service. The manage- 
ment has no voice in the listing 
copy. We guarantee the facilities 
and rates of these establishments 
to be as stated.” 


While the payment of a fee may 
not be ideal from a _ theoretical 
standpoint, it has many practical 
advantages. The revenue from this 
source not only helps us to produce 
maps and other travel publications 
for the motoring public but also in 
part supports the inspection service 
rendered by the road reporters. It 
also provides an additional safe- 
guard for members as affiliated 
hotels and courts are quick to make 
adjustments in the event of com- 
plaint to avoid the possibility of 
losing the official appointment. The 
cooperating establishments which, 
through their affiliation, aid us in 
carrying on our travel activities, 
are rewarded through a more ex- 
tensive (but not more favorable) 
listing in our tour books and the 
right to display the AAA emblem 
as an official appointment. 


Reporters Evaluate 
Evaluation is made by the road 
neither the salesman 
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handling official contracts nor the 
management of the facility has 
anything to say about the type of 
copy that is carried in the listing. 
As a general rule, AAA appoint- 
ments are the very best in the com- 
munity. Sometimes there are hotels 
which rate higher — which are 
better in fact — than our appoint- 
ments. In that event the better 
establishment is not only listed but 
its advantages are pointed out in 
the listing. For example, if you will 
turn to the listings under Portland, 
Me., in the Accommodations Direc- 
tory which we are sending you 
under separate cover, you will see 
that a nonaffiliated hotel is listed 
as “newest and best.” 

There is always, of course, the 
problem of establishments which 
change hands or which for other 
reasons show a rapid decline in 
service. When a road reporter en- 
counters a listed or official appoint- 
ment which has fallen somewhat 
below our minimum standards, he 
notes the fact in his report and the 
establishment’s listing is cancelled 
and its contract allowed to expire. 
If the road reporter encounters an 
official AAA appointment where the 
decline in services is of serious 
proportions, he is authorized to 

(Continued on Page 37, Col. 1) 








Cincinnati 


hits the 
Jackpot ever 


Friday. 






Every day is payday in Cincinnati, but on Friday Cincinnati’s pay check is really 

BIG. Every day there’s a BIG flow of spendable income from Cincinnati's BIG 
manufacturing payrolls . . . that in 1945 gave 196,000 Cincinnati manufacturing 

employees MORE earnings than the average American worker. When Friday 
falls on the 15th, Cincinnati's biggest monthly payday... as on February 15, 1946 

... payrolls reach the staggering total of $6,284,166.* These are steady wages 


from Cincinnati’s diversified industries that assure steady employment and steady 





Many significant figures pointing to Cincinnati's substantial 
position are revealed by the 1946 Payroll Poll, which has 
just been completed by the Cincinnati Times-Star for the 9th 
consecutive year. We believe you'll find many uses for it, 
Ask your nearest Times-Star office for your free copy. 
“Cincinnati Payroll Poll 





Owners ond operotors of Rodio Station WKRC 


-..- IN ADVERTISING 
AND DAILY CIRCULATION 


buying of advertised products. Greater Cincinnati's 227,579 families purchased 


continues to be prosperous and great . . . great for the 


Cincinnati needs and is able and willing to buy. 





more than $500,000,000 retail goods from 11,151 retail stores in 1945. Cincinnati 


workers and the manu- 


facturers and prosperous for those who advertise and supply the host of things 


HULBERT TAFT, President 
and Editor-in-Chief 


TIMES.STAR ADVERTISING OFFICES: 


NEW YORK 17, N.Y. 
60 East 42nd Street 


Albert H. Parker, Mgr. 


CHICAGO 1, IKAINO!S 


333 North Michigan Ave. 
Fred D. Burns, Mgr. 


WEST COAST REPRESENTATIVE: 
John E. Lutz, Chicago 11 
435 North Michigan Ave. 
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(GM Expansion Plans 
Blocked by CLO 


By A. H. Allen 


PRACTICALLY all new plant construction and moderni- 
zation programs in General Motors divisions have been halted 


since 


e start of the strike of production workers. Most of 


the personnel on these jobs are AFL which currently has no 
dispute with GM, but CIO pickets have refused to let con- 
ee 


struction workers past the 


gates, with a few exceptions. | ter weather, the affair at best was 


Meanwhile AFL spokesmen 
have made statements for public 
consumption that the stoppage is 
the result of refusal of their men 
to cross anyone’s picket lines. This 
of course takes the onus of respon- 
sibility off the CIO and makes a 
show of “labor solidarity,” but 
plant officials tell an entirely dif- 
ferent story. 

Ultimately, the work stoppage 
will further delay the day when 
GM production can be moved to 
the anticipated 
level of 50 per- 
cent beyond 1941, 
since these new 
plant projects re- 
quire from 6-18 
months for com- 
pletion, and many 
of them had only 
made a bare 


start. 
* + aa 


CHEVROLET'S 
light car division, 
set up as a sepa- 
rate entity from the regular Chev- 
rolet organization, is under direc- 
tion of Arnold Lenz, who holds the 
post of manufacturing manager. 
He has had long experience with 
Chevrolet, particularly in foundry 
departments, and before his latest 
job was assistant to C. E. Wether- 
ald, former manufacturing man- 
ager for the division. The light car 
project itself is many months away, 
but a fairly large force of engineers 
and layout personnel has been busy 
for several months on the program. 
Operations presumably will be cen- 
tered in a new plant in the south- 
west Cleveland area, with body and 
chassis manufacture consolidated 
at a single point, giving rise to the 
guess the design will feature the 
so-called “unitized” body and frame 
construction. 

a ca + 


Metal Exhibition 
Not Up to Par 


NATIONAL METAL Congress & 
Exhibition in Cleveland last week, 
postponed from the regular date of 
last fall, drew a large contingent 
of motor company engineers and 
metallurgists. 

A full complement of industrial 
exhibits, many of them the oper- 
ating type, jammed the facilities 
of Cleveland’s public auditorium. 

Slow motion production and 
strikes in the automotive and parts 
industries gave many a breathing 
spell to permit their visiting the 
show, but with no newspapers, 
hotel space at a premium, and win- 


Ford Kick Kills 


Annexation Plans 


ST. LOUIS.—The intimation of 
the Ford Motor that it would aban- 
don plans for the erection of its 
new $8 million assembly plant in 
St. Louis county unless the City of 
Florissant repealed a recently en- 
acted ordinance, which included 
the Ford 100-acre site in an annex- 
ation plan, brought quick results. 


A substituted ordinance passed 
last week excluded the Ford site 
from the annexation plan that 
brings into the corporate area of 
the town 425 acres of farm land 
and a real estate subdivision. 





A. H. Allen 


Bennet Joins Sizeland 


Paul B. Bennett, of Houston, 
Tex., recently discharged from 
the Army Air Corps after 50 
months’ service, has joined Size- 
land Motor Co., Camden, Ark., and 
will be associated with his father- 
in-law, C. M. Sizeland, in the sales 
department. 


some distance away from the usual 
fall extravaganza. 
* 


High Cycle 
Tool Tested 


A MANUFACTURER of power 
tools is reportedly putting through 
tests a new model of high-cycle 
tools operating on 360-cycle current 
at speeds in the neighborhood of 
21,000 rpm. By using this frequency 
it is possible to build a motor which 
weighs only half as much as a 180- 
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AN ARCHITECT’S DRAWING of the new Studebaker sales and service head- 
quarters now under construction in Helsinki, Finland. With the exception of 


Finland’s Parliament House, the nine-stor 


structure will be the largest build- 


ing in the country. It will occupy a complete block in the center of Helsinki’s 


business district with approximatel 


one-sixth of .its 269,000 square feet devoted 


to an elaborate showroom. The building is being erected by the Korpivaara & 


Halla Co., Studebaker dealers. 


cycle motor operating at 10,000 practical 


rpm. 

The doubled speed of grinding 
wheels, for example, on _ this 
equipment permits development 
of a much smoother finish on 
metal, requiring no subsequent 
buffing. 


* * * 


design of a_ two-place 
roadable airplane yet to make the 
picture pages is that developed by 
Southern Aircraft Co., Garland, 
Tex. It is a 125-hp land-air craft, 
with wings, booms and tail sur- 
faces detachable for use as a three- 
wheel automobile. It weighs about 
1,800 pounds and is still in the 


WHAT LOOKS to be the most|early experimental stages. 
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French Output 
Set at 1,652,000 


Over 5 Years 


PARIS.—Cars will not be avail- 
able to the French motorist in the 
near future because the slowly re- 
covering motor industry has given 
big trucks and buses top priority, 
a survey by the United Press here 
indicated last week. 

The industry is starting a five- 
year program. It plans to produce 


11,652,000 vehicles in the five years 


with the aid of United States pro- 
duction methods. 

It is hoped to correct weaknesses 
from over-competition in the past 
by reducing the types of vehicles 
from 136 prevailing in 1938 to 41. 

In 1938 France produced 226,000 
vehicles, 30,000 under the 1929 out- 
put. A production goal of 160,950 
has been set for the first year of 
the five-year plan. 


Loring Doubles Space 
Loring Motors (Chrysler), Salem, 
Mass., has taken possession of the 
entire building in which it has been 
located. The move provides double 
the former space. 
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Big Car Market in Far East 


Held Untouched by U. S. 


By Mel Humphrey 
Associate Editor 
DETROIT.—One of the greatest 
potential markets for American 
automobiles and other industrial 
products is in the Asiatic countries, 
Owen Lattimore, former adviser on 
political affairs to Generalissimo 
Chiang Kai-Shek, told the Econom- 
ic Club of Detroit last week. 
Lattimore pointed out that the 
population of that area is more 
than 1 billion, half of which are 
Chinese. “Millions of people in the 
Orient have never seen an auto- 
mobile,” Lattimore said, “but they 
would soon be car owners if the 
need was developed and the stand- 
ard of living there raised.” 


Manufacturers here are eager 
to grasp the raw materials lo- 
cated in the Orient but have 
been grossly negligent in the de- 
velopment of a balance of trade, 
Lattimore asserted. “We take, but 
give little,” he said. 

“A Ford dealer wouldn’t ignore 
a prospect just because it appeared 
that a General Motors retailer had 


the deal clinched,” he said. “And 
a General Motors dealer wouldn't 
require a purchaser to sign a con- 
tract that he would never buy a 
Ford product.” 

But that is the situation today 
in the Far East, according to Lat- 
timore. “The market is left alone 
unless some fantastic guarantee is 
given to the American manufac- 
turer,” he added. 


However, the speaker pointed 
out that American prestige in the 
Orient is far greater than that 
of any other country in the world. 

He warned that Orientals should 
not be judged according to Amer- 
ican standards, but rather by their 
own. 
“The fact that their standards 
are lower than ours, should give 
us impetus to stimulate a want for 
our goods in the Far East,” Latti- 
more said. 

To develop the demand for Amer- 
ican products in the Far East, Lat- 
timore called for positive states- 
manship on the part of United 
States industrial chiefs. 
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Firestone Chairman Reports er 


The Same 


Ingold Salesman Starts 


Where He Left Off 


SAN FRANCISCO. — Four years 
ago, Amos J. Dellosso closed up his 
desk at Ernest Ingold Co., walked 
into Ingold’s office and resigned to 
take a war job. “I hope you'll hold 
the job open for me when the war 
is won,” he remarked. 

Last week Dellosso came back. 
George Olson waved him to the 
same desk he’d had before the war. 
He sat down, opened the top draw- 
er and there were his business 
cards “used car and new car sales- 
man.” 

He walked out on the showroom 
floor and he was selling the same 
1942 model Chevrolet. 

“Well,” said Amos, “four years 
later, but the same store, same 
boss, same location, same person- 
nel, same desk, same _ business 
cards, same sales literature and 
same 1942 Chevrolet.” 


Twin Cities Builds 


Berne Andrews and Floyd Shep- 
ard, doing business as Twin Cities 
Motor Co., North Bend, Ore., has 
let a contract for a new building 
which will be completed early in 
March. 


Industry Asked to Keep 
Living Standards Up 


AKRON.—Unless industry acts to 
insure the continued upward trend 
of the standard of living, it will fail 
in its responsibility of helping to 
guarantee a sound economic basis 
at home and abroad, John W. 
Thomas, chairman of Firestone 
Tire and Rubber Co., asserted last 
week. 

“We acknowledge that responsi- 
bility,” Thomas said in his address 
to the annual meeting of company 
stockholders. “As a major distrib- 
utor of essential goods and services, 
our company remains fully mobil- 
ized to meet the demands of the 
public for its products, to provide 
new and improved goods, and to do 
its part in maintaining full em- 
ployment.” 

Commending the postwar plans 
drafted by Firestone scientists 
and production engineers, Thomas 
reported that the company had 
nearly completed its reconver- 
sion. Firestone’s tire plants should 


\ Viet will tomorrow’s textiles be? Cotton? Rayon? Nylon? 


Spun Glass? Spider-web steel? A fibre or a fabric still unknown? 


Every known type of fibre is being tested, analyzed and tested 


again under the trained eyes of “U.S.” Textile Specialists. 


The result of this never-ending search will be lighter, stronger, safer 


U.S. Royals to serve as original equipment 


on America’s leading cars, trucks and automotive equipment. 


Mite eee 





Listen to ‘‘Science Looks Forward’’— new series of talks by the great scientists of America—on 
the Philharmonic-Symphony Program. CBS network, Sunday afternoon, 3:00 to 4:30 E.S.T. 


RUBBER COMPANY 


6600 East Jefferson Ave., Detroit 32, Michigan 


5675 Anaheim Telegraph Rd., Los Angeles 22, Calif. 





be operating at capacity by mid- 
March, turning out more passen- 
ger car and truck tires than ever 
before, he said. The company’s 
industrial products and plastics 
plants, with increased capacities, 
also enjoy a favorable outlook, he 
said. 

In all phases of operations, from 
basic research to sales, the last 
year was one of consistent progress 
for Firestone, Thomas stated. Inno- 
vations during the year, he said, in- 
cluded the development of a high- 
concentrate synthetic latex at the 
company’s newly dedicated  re- 
search laboratory, a wire cord 
heavy duty tire which is practically 
blowout-proof, a complete line of 
wide base tires for farm tractors, 
and adoption of rayon cord for all 
truck, earthmover and special pur- 
pose tires. Butyl rubber, which re- 
tains air 10 times as effectively as 
naturai rubber, also was adopted 
in making all civilian tire tubes. 

“The use of electronics in indus- 
try, while still in its infancy, gives 
great promise of revolutionizing 
manufacturing methods,” Thomas 
asserted. “We have installed the 
first electronic equipment in indus- 

try for vulcanizing rubber prod- 
ucts. This method has resulted in 
better and more uniform quality 
and greatly reduced vulcanizing 
time. Development work is pro- 
ceeding on new electronic tech- 
niques.” 

Thomas also reported advance- 
ments in the development and 
production of Firestone Velon 
plastics, Foamex cushioning, Con- 
tro rubber thread, and many 
other products. 

With world production of natural 

rubber unlikely to return to normal 
for one or even two years, the 
United States is determined never 
again to be deprived of important 
sources of rubber, Thomas de- 
clared. “We should continue to op- 
erate a sizable portion of our syn- 
thetic rubber capacity and keep on 
with our intensive research for the 
improvement of this product,” he 
said. 
“We should also provide for a 
good-size stockpile of natural rub- 
ber to be accumulated when sur- 
plus amounts become available.” 


RFC Plant Lease 


Sought by Monroe 
For K-F Contract 


MONROE, Mich.—An application 
for a lease and purchase option on 
a plant formerly operated by Alum- 
inum Co. of America here has been 
filed with RFC by Monroe Auto 
Equipment Co., it was announced 
last week by William D. McIntyre, 
vice-president and secretary. 

McIntyre said the company pro- 
poses to use the plant to produce 
torsion bar suspensions for Kaiser 
automobiles. He added that 1,500 
additional employes would be re- 
quired. 

At present Monroe is building 
major additions to its two plants 
here for use on the new project. 
RFC purchased the plant operated 
by Alcoa from Republic Steel Corp. 
in 1942 and spent $15,000,000 re- 
modeling and equipping it. 


Md. Army Sale 
Draws 900 Vets 


BALTIMORE.—(UTPS)—In four 
hours, 900 veterans purchased al- 
most 300 automotive vehicles, at 
prices ranging from $112 for an 
airborne trailer to $5,102 for a five- 
ton capacity heavy-duty van, in a 
surplus sale at Camp Meade, Md. 

Favorite vehicles with the men 
proved to be 1%-ton and 2%-ton 
trucks. Weapon carriers, %-ton 
pickups with open cabs, were sold 
rapidly. Ambulances also found 
ready buyers. 


First Meters in N. H. 


. N. H.— (UTPS) —This city 
has become the first in New 7, 
0! 


shire to authorize the installation 
automobile parking meters. 
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Beauregard with Mullins; 
Heckathorn Promoted 


Mullins Mfg. Corp. last week an- 
nounced the appointment of Harry 
M. Heckathorn, executive vice- 
president, and Frank M. Beaure- 
gard as operating manager of the 
plants in Warren and Salem, O. 

Heckathorn has been an oper- 
ating vice-president since 1938, first 
in charge of the Warren plant and 
later in charge of the Salem plant. 
Beauregard comes to Mullins from 
Willys-Overland where he had been 
works manager since 1943. Pre- 
viously he was general works man- 
ager for Crosley Corp., Cincinnati. 

* * * 


Vice-President Padgett 


Resigns Spicer Post 

The resignation of Joseph Pad- 
gett, vice-president, Spicer Mfg. 
Corp., Toledo, was announced last 
week. Padgett plans first to take a 
rest and then to engage in re- 
search. 

He became associated with Spicer 
at Plainfield, N. J., in 1924. He 


worked up from his initial position 
as a research worker in the heat 
treatment of steel and other engi- 
neering problems to the vice-presi- 
dency, which he has held since 1936. 


* * * 


Firestone’s Son Heads 
Research Division 


Roger S. Firestone, relieved from 
active duty in the Navy, has been 
named manager of the new prod- 
ucts department 
of Firestone Tire 
and Rubber, John 
W. Thomas, 
chairman, an- 
nounced last 
week. 

Formerly presi- 
dent of Firestone 
Rubber and La- 
tex Products Co., 
Fall River, Mass., 
Firestone, in his 
new capacity 
with the com- 
pany, will have charge of all re- 
search and development involving 
new products. While still serving 


R. Firestone 


“One bushel of oysters, 


as a lieutenant commander, Fire- 
stone, the youngest of the five sons 
of the late Harvey S. Firestone, 
was elected a director last Sep- 
tember. 

a * +. 


Ford Names Briggs 
General Auditor 


L. E. Briggs, with Ford for 31 
years, has been appointed general 
auditor, B. J. Craig, vice-president 
and treasurer, announced last 
week. He will supervise branch 
plant and foreign accounting func- 
tions, and head domestic and for- 
eign auditing personnel. 

First employed in 1914 at the 
Chicago branch, Briggs six years 
later became a traveling auditor 
for the company. For one year, 
during 1924, he was controller at 
the Des Moines branch and then 
was sent to Europe for three years. 
Since 1929 Briggs has been at Dear- 
born. 

a. Bg * 


Eleven Branches Added 
By Universal Credit 


The managers for new offices of 
Universal CIT Credit Corp. were 
announced last week as follows: 
Howard V. Kehoe, Jamestown, N. 
Y.; Robert E. Lee jr., Waterbury, 


Conn.; John R. White, Marquette, 
Mich.; Frank P. Clarke, Clarksdale, 
Miss.; J. W. Bowling, York, Pa.; D. 
W. Patterson jr., Plainfield, N. J.; 
Robert Lindsey, Santa Ana, Calif.; 
George M. Burns, Johnstown, Pa.; 
Melvin D. Heltzell, Butler, Pa.; 
John T. Chaney, Pine Bluff, Ark.; 
M. Frank Game, West Palm Beach, 
Fla. 


* * * 


Hofland Leaves to Assume 
Reo Sales Post in S. A. 


John Hofland, who will be in 
charge of sales in South America 
for Reo Motors, 

Inc., has left for 

Rio de = Janeiro, 

where he will 

establish his 

headquarters and 

family residence. 

Since 1928, Hof- 

land has handled 

Reo sales and 

service in Europe, 

the Near East, 

North Africa and 
John Hofland India. 

Reo’s expansion 
program also includes Central and 
South America, where more than 
15 distributors have been appointed, 


and a case of beer.” 


Maybe You Can Afford It 
oo but is it GOOD BUSINESS? 


MAYBE you can afford the luxury of buy- 
ing nearly 1,300,000 daily newspaper circu- 
lation to reach the 1,000,000 families in the 
14-county Philadelphia ABC trading area. 

But is it good business to contract for 
some 300,000 more readers than there are 
household units in America’s 3rd Market — 


when a little elementary field research dis- 


closes that you’re completely by-passing 


well over a quarter million families in your 


primary audience? 


That’s the 


net of your problem when 


you're trying to put together a newspaper 


list that gives 


you complete access to the 


$5 billion effective buying income* of the 
Quaker City market. 


*Sales Management “Survey of Buying Power,” May 15, 1945. 


PHILADELPHIA RECORD 


QUARTER MILLION DAILY « HALF MILLION SUNDAY 
Represented Nationally by George A. McDevitt Co.—New York, Chicago. Philadelphia, Detroit. Cleveland 


The solution lies in analyzing the daily 


newspaper reading habits of the people of 


Philadelphia. 


You'll find that Philadelphia traditional- 


ists read one, or both, of the two conserva- 


tive Quaker City dailies. 


Liberal-minded 


Philadelphians buy, believe in and support 


The Record. 


That’s why selling Philadelphia isn’t a 
mere matter of buying the two largest avail- 


able units of newspaper circulation. What 


really counts is reaching ALL the people on 
both sides of the liberal-conservative divide. 
Hence the merchandising axiom that has 


become a commonplace with successful ad- 


vertisers in America’s 3rd Largest Market... 


“It takes The Record and 
cover Philadelphia’. 


One Other to 


it was revealed by John T. Clark, 
Reo export sales manager. 
+ * * 


McElroy Takes New Post 
With Chek-Chart Corp. 


Lt.-Col. Paul E. McElroy has 
been appointed vice - president 
of Chek-Chart Corp., Ray Shaw, 
president, announced last week. 

After the first war McElroy was 
employed by Studebaker as a sales 
executive. After a period of em- 
ployment with Lord & Thomas ad- 
vertising agency in Chicago, he 
joined Batten, Barton, Durstine & 
Osborn advertising agency. He 
later opened and managed its De- 
troit office. In 1934 he joined Ethy! 
Corp. as advertising manager and 
supervised the corporation’s sales 
promotional activities. 


Willys Export 
Appoints Dull 


TOLEDO.—Mark R. Dull jr., has 
been appointed special representa- 
tive of Willys Export Corp., Marcel 
F. De Muller, 
sales manager, 
announced last 
week. He will 
make his _ head- 
quarters in Mex- 
ico City and will 
supervise sales in 
Mexico, Central 
America, Carib- 
bean area and 
northern South 
America. 

Dull, who brings 
to his new posi- 
tion a 15-year background in all 
phases of export operations, filled 
a special assignment for General 
Motors and the Army in Iran and 


India during the war. 
. * * 


St. Louis Hospital Adds 


Kettering to Board 

Charles F. Kettering, vice-presi- 
dent and head of the research lab- 
oratories of General Motors, has 
been named a member of the board 
of the Barbard Free Skin and Can- 
cer Hospital, St. Louis. 


* * * 


Thackray Promoted 


States Rubber Co. He _ succeeds 
Paul C. Jones, now vice-chairman 
of the board. William A. Eden, 

C. C. Thackray has been named 
president of Dominion Rubber Co., 
Ltd., Toronto, subsidiary of United 
vice-chairman of the board, is re- 
tiring after service with the com- 
pany since 1907. He remains a di- 
rector. 


M. C. Dull jr. 


* * * 


Award for Valentine 


For “accomplishments which sig- 
nally aided in the fulfillment of the 
mission of the Army Service 
Forces,” Lt. Col. Harold P. Valen- 
tine has been cited for the Legion 
of Merit. Valentine recently became 
manager of dealer sales and oper- 
ations for Mack-International with 
headquarters in New York City. A 
Harvard graduate, his automotive 
career began with Chrysler Corp. 


* * * 


Named Export Manager 


J. Carlton Ward jr., president of 
Fairchild Engine and Airplane 
Corp., last week announced the ap- 
pointment of Marvin J. Parks as 
export manager with headquarters 
at 1727 K St., N.W., Washington. 
Parks, a former airline pilot and 
test pilot, has been associated with 
the Fairchild Aircraft division in 
Hagerstown, Md., for the past year 
as an executive on the C-82 Packet 
project. 

* * ok 

Appointment of William E. Brad- 
ley, who played a leading part in 
developing the new Philco ad- 
vanced FM system, as director of 
research of Philco Corp. was an- 
nounced last week by John Ballan- 
tyne, president. He succeeds David 
B. Smith, who was recently named 
vice-president in charge of engi- 
neering. 

+ * * 

Lt. Col. Franklin M. Kreml, di- 
rector of Northwestern University 
Traffic Institute and the safety di- 
vision of the International Assn. 
of Chiefs of Police, has returned 
to his duties with the two organi- 
zations after completing 42 months 
of service in the Army. 


AN Want ADS cost little—gets results— 
why not use 'em? See inside back cover. 
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Wagner Electric Elevates 
Rose and Brandenburger 


Wagner Electric Corp. announces 
the appointment of J. R. Rose as 
assistant sales manager of the com- 





J. R. Rose 


Brandenburger 


pany’s Automotive Equipment di- 
vision. 

H. H. Brandenburger has been 
promoted to the position of man- 
ager of the Automotive Parts di- 
vision. He will direct operations of 
all Wagner service branches and 
the distribution and merchandising 
of repair parts. 

1 + % 


Barsa, Eden Given Posts 


In Lempco Automotive 


George J. Barsa, who has been 
associated with Lempco, Cleveland, 
in varying capacities for the past 
17 years, and most recently sales 
manager of replacement parts divi- 
sion, has been made vice-president 
and general manager of Lempco’s 
new subsidiary, Lempco Automo- 
tive, Inc. Henry Eden will be sales 
manager. 

The new corporation is wholly 
owned by Lempco Products. It will 
sell and merchandise Lempco’s re- 
placement parts lines exclusively. 
+ * * 


Commercial Credit Adds 
Seven New Offices 


Commercial Credit Co. last week 
announced the opening of seven 
new offices. The managers are 
Charles Patrick, Portsmouth, O.; 
Frank M. Bunch, Fort Lauderdale, 
Fla.; Clarence T. Ayres, Ft. Wayne, 
Ind.; W. S. English, Albany, Ga.; 
William A. Spaugh, Lafayette, Ind.; 
R. A. Eddleman jr., Hattiesburg, 
Miss.; W. R. Briney, Natchez, Miss. 


* * * 
Aro Equipment Names 


Ginter Vice-President 


C. W. Ginter, associated with Aro 
Equipment Corp., Bryan, O., since 
its organization 16 years ago, has 
been appointed vice-president. 

His duties will be to further the 
development of all pneumatic tools 
and lubricating equipment, the 
handling of all patents, the approv- 
al of all purchases of new machin- 
ery, and the construction and 
changes of all buildings. 

& « - 


Gillette Assigns Stephens 


To Head Merchandising 


J. J. Stephens has been appointed 
merchandise manager for the Gil- 
lette Tire division of United States 
Rubber Co., it is announced by 
H. C. McDermott, Gillette sales 
manager. 

Stephens was formerly sales rep- 
resentative for Gillette in the Pitts- 
burgh area for three years, and 
prior to that, had been a leading 
auto distributor in that city. In 


They’re MEN! 
They’re Home- 
Owners! 


They Read It 


Every Month! 


‘wee & 


Auto Personnel 


his new post, Stephens will have 
headquarters at the company’s ex- 
ecutive offices in Rockefeller cen- 
ter, New York. 


. + 


Dayton Rubber Names Prall 
Executive Vice-President 


Bert R. Prall has been appointed 
executive vice-president of Dayton 
Rubber Mfg. Co., A. L. Freedlander, 
president and general manager an- 
nounced last week. 

* * * 


Ellinwood Appoints Five 
To Sales, Research 


Five additions to the executive 
personnel of Ellinwood Industries, 
Los Angeles, were announced last 
week by President Ray Ellinwood. 
Of the five men, two are added to 
sales and three to research. They 
are: 

H. R. Edwards, who has been 
named regional sales manager of 
the Eastern region for the Farm 





GILLETTE TIRE 


division of U. 
Detroit which will be under the supervision of Russell B. Frye, district man- 
ager. Shown at meeting held in conjunction with the opening were, left to right, 
Howard Cook, sales representative; Frye; H. C. McDermott, Gillette Tires sales 
manager; S. A. Cheeseman, sales representative, and L. T. Creswell, sales rep- 
resentative. Frye is a native of North Irwin, Pa., and joined U. S. Rubber in 


S. Rubber Co. has opened a branch in 


1931 as tire salesman in the Pittsburgh district. 





Nelson, supervisor of the Hydraulic 
Research laboratory; Albert Rebel, 
export sales manager of the Farm 
Equipment division; and Edward 
M. Sumner, electronics laboratory 
research director. 

ea eo * 


New Departure Appoints ; 
| Dr. Stewart G. Fletcher has been 


Stoner to Higher Post engaged by Latrobe Electric Steel 
Seth H. Stoner has been appoint-|Co. as chief research metallurgist 
ed assistant chief engineer in/|to direct an expanded research pro- 


chief engineer, New Departure di- 
vision of General Motors, an- 
nounced last week. 


Previous to the war, Stoner was 
executive engineer, but since June, 
1941, has been on leave with the 
Navy. 


eo a 


Equipment division; George Kis,|charge of automotive and tractor|gram. He will be at the Latrobe, 


electronics lab technician; 


M. C. applications. T. C. Delaval-Crow,'Pa., plant. 


ANNIVERSARY 


N FEBRUARY 10th, 1886, The Progressive Farmer 

was founded in Winston-Salem, N. C., by Colonel 
Leonidas Lafayette Polk, hero of Gettysburg and one 

of the truly great agricultural leaders. His equipment 
was the part-time use of a country newspaper press, a 
circulation of 475, and a resolute determinatiofM “to fight 
for better things for the farmer,” 


Midland Boosts 


Turner, Fralick 


DETROIT. — Election of EB. P. 
Turner and LeRoy J. Fralick, both 
of Detroit, as vice-presidents of 
Midland Steel Products Co. was an- 
nounced last week by E. J. Kulas, 
president. 

Turner, who joined Detroit Press- 
ed Steel Co. as a member of its 
Salvage division in 1922, came into 








Bs 


E. P. Turner L. Jd. Fralick 


the Midland organization when it 
acquired the Detroit company in 
1924. He is now manager of the 
Detroit Pressed Steel division. 

Fralick joined the sales depart- 
ment of Midland at the time it was 
organized. 








It took courage to start a new farm magazine in the face of national 
financial stress, with the South still in the throes of Reconstruction. But courage 
was Colonel Polk’s chief asset. That he had the right convictions is demonstrated 
by the fact that virtually all et his dreams for both the South and The Progressive 
Farmer have been realized during the last 60 year§. 


February, 1946, finds The Progressive Farmer serving nearly a million sub- 


scribers in the 14 Southern states, with five big separate editions localized to five 
distinct agricultural regions. Colonel Polk blazed the trail toward “better things.” 
Clarence Poe, Tait Butler, John Pearson and B. W. Kilgore widened it into a 
highway. These men have made The Progressive Farmer and through it have 

contributed greatly to the historic progress of the South. 


The South is no longer dependent upon one-row cultivation of a one-crop 


system of farming. Diversification and power farming are the doctrine of 
Dixie. Livestock and livestock products have captured King Cotton’s 


throne, and the South’s annual cash farm income is $5*% BILLION ... 
more than four times average annual farm income for the entire Nation 


during Colonel Polk’s lifetime. 
“Better things for the farmer” . . . better methods and equip- 
ment ... better homes and schools... better agricultural leader- 
ship .. . better government ... these and other dreams have 
been realized. But the horizon is always just ahead. Each 
new advance poses new problems, sets new goals, 
creates new aspirations. “Better and better 
things for the farmer” continues to be 
the aim and purpose of the South’s 
leading magazine. 





The South Subscribes to THE PROGRESSIVE FARMER 


Advertising Offices: sinMINGHAM, RALEIGH, MEMPHIS, DALLAS, NEW YORK, CHICAGO 


’ Pacific Coast Representative: Edward S. Townsend Co., San Francisco, Los Angeles 
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Possible Runaway Trend 


Seen in State Bonuses 
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NEW YORK.—A sharp uptrend 
in the level of state taxes, directly 
and indirectly affecting the auto- 
motive industry and business in 
general, is threatened by a wave 
of veterans’ bonus proposals ap- 
pearing in current-year state legis- 
lative sessions, a survey revealed 
last week. 

While the states as a whole thus 
far have leaned toward more dur- 
able and economically sound forms 
of aid to veterans, evidences are 
now appearing of the possibility of 
a situation in which political par- 
ties, and even the states themselves, 
will seek to outbid each other in 
offering cash bonuses without re- 
gard to ability to finance them or of 
their actual benefit to veterans who 
will have to join other taxpayers 
in paying the cost. 

That any marked trend toward 
state cash bonuses to veterans of 
World War II will require new and 
additional state taxes seriously im- 
peding reconversion to a sound 
peacetime economy is plainly 
shown by comparison of the num- 
ber of men who served and the 
fiscal resources of the states. 

Payment of a $200 cash bonus to 
each of the 16,000,000 men called up 
by Selective Service would involve 
a total cost of $3,200,000,000. This 
figure, even without including the 
many additional millions which 
would be required in _ interest, 
would far exceed the present out- 
standing total gross debt of state 
governments, which stood at $2,- 
796,000,000 at the end of the 1944 
fiscal year and has since been fur- 
ther. reduced. 

Reversal of the currently excel- 
lent fiscal condition of the states 
through widespread adoption of 
veterans’ cash bonus programs 
would be particularly felt by the 
automotive industry because high- 
way user taxes play such a promi- 
nent role in state finances. 

' Dissipation of general state 
funds might, as in the depression 
era, lead to an increase in the 
highway fund diversion practice 
and, if nothing else, would im- 
pede efforts to curb that practice. 
It would also lead to the probabil- 
ity of new or increased general 
and special taxes, and would eat 
up general fund surpluses which 
otherwise might in many in- 
stances be used for highway con- 
struction. 

Cash bonuses to World War II 
veterans thus far have been mod- 
est and have been approved only 
in three states — Vermont, New 
Hampshire and Massachusetts. The 
Vermont statute provides for a 
maximum payment to each veteran 
of $120, New Hampshire a maxi- 
mum of $100, and Massachusetts a 
flat $100 bonus. 

Now pending in the Massachu- 
setts legislature is a proposal for 
an additional bonus, even though 
financing of its present measure 
necessitated the levying of higher 
cigarette, liquor and corporate in- 
come taxes and caused proposals 
for other new or added taxes, in- 
cluding higher personal income 
taxes and a general sales tax. 

A $20,000,000 bond issue to fi- 
mance a $200 bonus has been pro- 
posed in Rhode Island, with the 
backing of Gov. John O. Pastore. 
This bond issue, if approved by the 
legislature and electorate, would 
practically double the present state 
debt and would be three times 
larger than any previous borrow- 
ing authority granted a Rhode 
Island administration at any one 
time. 

A “luxury” sales tax, a personal 
income tax, higher taxes on cor- 
porate income, and a state lottery 
were among the various proposals 
suggested to finance such borrow- 
ing. 

Following the recommendation of 
Gov. Thomas E. Dewey, who didn’t 
indicate whether he favors or op- 


poses a state bonus, all bonus bills 


introduced in the New York legis- 
lature were referred to a bipartisan 


a committee, scheduled to report in 
E March 


Payment of a $200 cash bonus to 
New York state’s estimated 1,500,- 
000 veterans of World War I 
would cost $300,000,000. Bills intro- 


duced call for the creation of a 
state debt ranging from $175,000,000 
to $500,000,000. Approval by two 
successive legislative sessions and 
then by the electorate would be re- 
quired by any New York state 
bonus. 

A bill introduced in the Virginia 
legislature would pay veterans of 
World Wars I and II and of the 
Spanish - American War a state 
bonus of $10 for each month of ac- 
tive duty. No estimate was given 
as to how many could qualify, but 
it was pointed out that 250,000 Vir- 
ginians served in World War II 
alone. 

Introduced in the New Jersey 
legislature was a bill to pay World 
War II veterans state bonuses 
ranging from $60 to $750, depend- 
ing on length and type of service. 
The bill proposed creation of a $20,- 
000,000 fund. Also expected to be in- 
troduced was another bonus plan 


involving total cost of $165,000,000 
or more. 

In the Kentucky legislature was 
a bill proposing payment of a $50 
bonus to World War II veterans. 
Another Kentucky bill called for a 
$100 bonus to injured veterans. 

Although comparatively few state 
legislatures are convened in regu- 
lar session this year, their treat- 
ment of the bonus issue is being 
closely watched for its possible 
effect upon developments next year, 
when regular legislative sessions 
will grind in virtually all states. 

If a bonus trend gains momen- 
tum, it is regarded as likely to 
spread rapidly on the argument 
that “our state can do as much 
or more than others.” 

Bonus opponents, besides noting 
the financial strain of attempting 
to pay bonuses to the far greater 
number of World War II veterans, 
point out that the more liberal fed- 
eral benefits now available obviate 
the need for state cash bonuses 
that followed World War I. 


In recognition of the changed cir- 
cumstances, many state have been 
conservatively steering clear of 
bonuses and providing aid to vet- 
erans through loans for homes, 
farms and business enterprises; ed- 
ucational assistance; creation of 


trust funds for payment of finan- 
cial aid to needy veterans and their 
families; and numerous other types 
of benefits designed to supplement 
the federal program. 

If the state bonus issue once be- 
comes a tool of political competi- 
tion, however, sound consideration 
of the matter may rapidly give way 
to a mad rush to grant cash 
bonuses irrespective of whether 
they are even wanted by the vet- 
erans themselves. Significant in this 
respect is the fact that the current 
wave of bonus bills comes despite 
the absence of any organized de- 
mand for such measures from vet- 


erans. 
* * + 


$5 Flat License Fee 
Suggested for Virginia 
Opposition to Gov. Tuck’s pro- 
posal to reduce the cost of automo- 
bile licenses by 20 percent and to 
increase the excise tax on gasoline 
in Virginia was voiced last week by 
Leonard K. Baber, president of the 
Automobile Club of America. 


Baber presented a counterpro- 
posal of a flat license fee of $5 and 
a i1-cent increase in the gasoline 
tax, which, he said, would mean an 
increase of $1,500,000 annually in 
state highway revenues. The gov- 


ernor’s proposed reduction of the 
license tax by one-fifth, Baber said, 
‘is far from enough to justify the 
enormous burden on private motor- 
ists.” He estimated that the gov- 
ernor’s proposal would mean about 
$3,800,000 additional taxes for mo- 
torists to pay. 


* * * 


Ky. Tax Repeal Out 


Proposed repeal of Kentucky's 
personal income tax, which had 
been advocated by Gov. Simeon 
Willis, was regarded as dead after 
a repealer was tabled last week in 
the house. 

* * * 


Higher Speed Proposed 

A bill introduced last week in the 
New York legislature would raise 
the legal speed limit on state high- 
ways from 35 miles an hour, at 
which it was pegged during the 
war, to 50. 

> * * 


Toledo city council last week ap- 
proved a 1 percent income-payroll 
tax, effective Mar. 1. It is estimated 
that it will yield from $3 million to 
$4 million annually. 


You the best results in our Classified 
Section, inside backcover. 


tar Wart Ad Dept., Inside Back Cover 


AMERICA’S LEADING TIRE MANUFACTURERS 


ENTHUSIASTICALLY ENDORSE 


a aR 


FOR RETAIL DISTRIBUTION THROUGH 


THEIR DEALER ORGANIZATIONS 
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ut Complete copies of the patents 
0- mentioned below may be obtained 
for 10 cents each from the Com- 
missioner of Patents, Washing- 
ton, D. C. 
te By Vern L. Oldham 
id 2,392,348—Oil Filter—August Gunnar 
; Ferdinand Wallgren, Eskilstuna, Swe- 
yn : den, assignor to Aktiebolaget Bolinder- 
Dr Munktell, Eskilstuna, Sweden. 
in ; This patent covers a rotatable drum 
‘ having a sleeve thereover, and filter 
: means are provided between the drum 
and sleeve with filtered oil being with- 
drawn from the interior of the drum. 
: A counterflow of fluid occurs. through 
1e rt successive portions of the filter means. 
se * * * 
— 2,392,383 — Track for Track - Laying 
Vehicles—Theodore J. Hollenkamp, De- 
at . troit. 
1e Blocks having driving surfaces pro- 
jecting outwardly of the blocks from 
the wheel engaging surfaces, are dis- 
, closed in this patent. 
* * * 
a : 2,392,406—Tractor Track Chain—Wil- 
1] ‘ liam W. Porter, Haycock, Alaska. 
d FF This chain has transversely spaced 
( , chain linkages with the center links 
0 having eyes formed at one end thereof 
and bifuricated eye portions at the 
other end. 
* : * 
ed 2,392,464—Internal-Combustion Engine 
—Ruadolph Daub, West Caldwell, N. J. 
er | A four-cycle engine, having trans- 


a a ST TT AC 


AND 


A NEW SOURCE OF FAST 
PROFIT FOR TIRE DEALERS 
EVERYWHERE 


Automotive Patents 





versely paired cylinders with special 
acting intake and exhaust valves above 
the cylinders, 8 disclosed. 

* 


2,392,474 — Fuel Injector — Harry F. 
Haines, Canton, O., assignor to Tim- 
ken Roller Bearing Co., Canton. 

The fuel injector includes a nozzle 
with a bore opening through the outer 
end of the nozzle, an inwardly facing 
valve seat in the outer portion of the 
bore, and a fuel supply passage con- 
necting to the. bore. ‘ 

* 

2,392,493—Rim and Wheel Mounting 

for Pneumatic Tires—Henry A. Mullin, 


Redding, Calif. 
A look type divided rim having radi- 
ally inwardly extending flanges is 


shown with the rim sections requiring 
limited relative rotation for assembly 
or disassembly. 
as * a 
2,392,524—Internal-Combustion Engine 
—Guy Davies, Kempston, England. 
This patented engine has two pairs 
of open-ended diametrically opposed 
cylinders with rigidly connected pis- 
tons mounted in each pair of cylinders. 
Special means connect the pistons to 
the crankshaft. . 
* 
2,392,539 — Heated eo Wheel 
Cover—Harry J. Leible, Philadelphia. 
An electrically heated steering wheel 


is disclosed in the patent. 
~ > = +. 


2,392,559—Silencer for Internal-Com- 
bustion Engines—Dewan Chand Varma, 
London, England. 
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A muffler having metal balls in the 
first expansion chamber and interstitial 
refractory material in a second expan- 
sion chamber is covered. in the patent. 


2,392,572 — Friction Clutch — Thomas 
Henry Briggs and Walter Henry 
Briggs, Birmingham, England, assign- 
ors to Burman & Sons Ltd., Birming- 
ham, England. 

A plurality of friction plates are pro- 
vided in the clutch, and cam means are 
present to increase the pressure ex- 
erted on a pressure member by springs 
used in the mechanism. ; 


2,392,573 — Tractor Generator Mount- 
ing—Harold L. Brock, Detroit, and 
Glenn L. Simpkins, Milan, Mich., as- 
signors to Ford Motor Co., Dearborn. 

his patent covers a yieldable mount- 
ing for a generator so that it can give 
when struck by a steering rod on ex- 
treme movement thereof, 


2,392,577—Tire Tread Cover—Martin 


Castricum, Grosse Pointe, Mich., as- 
signor to United States Rubber Co., 
New York. 


The tire cover has a dense strip of 
pile woven into the base fabric at the 
tread covering section. Portions of the 
pile are stiffened with plastic. 


2,392.581—Engine Indicator—Kalman 
John De Juhasz, State College, Pa. 

In this indicator, electric contact 
means are provided to supply power to 
a lamp so that the duration and phase 
of a periodic event in the engine cycle 
can be measured. - 

2,392,591—Internal-Combustion Engine 
—Max Harst, Stuttgart, oe 

A fuel injector is disclosed in the 
patent, and it has a valve communicat- 
ing with the working cylinder. This 


. 


valve yields to the combined pressures 
of a pressure fuel supply and compres- 
sion in the cylinder to permit fuel 
entry. 
* * * 

2,392,603—Grease Dispensin 
Walter D. Lynch, Ayrshire, Ia. 

The grease pump has a piston head 
which is adapted to permit discharge 
of the air in the pump as it is filled 
with grease. 


Pump— 


* * * 


2,392,627 — Dual Wheel Assembly — 
Charles S. Ash, Milford, Mich. 

The wheels of the assembly are rela- 
tively rotatable and include spaced 
bearing ca” mounting the hub for the 
outer wheel on the hub on the inner 
wheel. 

2,392,665 — Radio Receiving System— 
Gilbert E. Gustafson, River Forest, Ill., 
assignor to Zenith Radio Corp. 

The radio receiver is mounted in the 
header space of a vehicle and has a 
leadin shorter than the distance be- 
tween the vehicle roof and its inside 
ceiling. 


* * * 
2,392,670—Windshield Cleaner—Erwin 
C. Horton, Hamburg, N. Y., assignor 


to Trico Products Corp., Buffalo. 

This patent, relates to adjustable 
wiper arms,,and it includes a section 
having a channel portion, and an ex- 
tensible blade carrying part arranged 
within the channel. ‘ 

2,392,680 — Pressure Ignition System 
for Internal-Combustion En gine s— 
Marion Mallory, Detroit. 

The engine disclosed has orifices in 
its intake passageway, valve means 
connected to the orifices, and means 
for controlling ignition timer by the 
pressures at the orifices. 


2,392,681 — Carburetor for Internal- 















































































































America’s leading tire manufacturers have 
accepted and endorsed Lyon WHITEWALLS 
as their answer to the white sidewall prob- 
lem and backed their decision by distrib- 
uting them exclusively through their 


dealer organizations. 


Tire dealers everywhere can rest assured 
that the public has accepted Lyon WHITE- 
WALLS with tremendous enthusiasm too, 
for repeat orders have flooded the Lyon 
plant since the day of their announcement. 


Don't miss your chance for fast, immediate 
profit on this appealing accessory. You can 
count on more profit than ever before 
from Lyon WHITEWALL sales because .. . 
first, their appealing features open up an 
entirely new market for white sidewall 
sales and . . . second, trade discounts per- 
mit a much wider gross profit for the 
dealer. Lyon WHITEWALLS provide you 
with a fast-moving, profit-making item you 
can have NOW. Contact your supplier for 
full information ... or direct to Lyon, Inc., 
13881 West Chicago Bivd., Detroit 27, Mich. 
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Combustion Engines—Marion Mallory, 
Detroit. 

The patented carburetor has a main 
oy an idle jet, and an idle bypass 
et. Means bring the idle jets into use 
at predetermined operative conditions. 

aa * + 


2,392,762—Balking Ring Clutch—Carl 
D. Peterson and Albert H. Deimel, 
Toledo, assignors to Spicer Mfg. Corp., 
Toledo. 

The balking ring is rotatable with, 
but rotatable relative to a shiftable 
member. The ring has a friction face 
and transverse passages through it. 

* * 7 
2,392,763—Fluid Seal—Carl D. Peter- 
son and Albert H. Deimel, Toledo. 

The fluid seal has a carbon sealing 
ring, a bellows, a soft metal bonding 
ring, and a spring for thrusting a 
flange of the bellows against the bond- 
ing ring ard the bonding ring against 
the sealing ring. 
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2,392,225 — Brake Apparatus —H. J. 
Butler, England, assignor to Dunlop 
Rubber Co., Ltd., London, England. 

In the patented brake, a plurality of 
friction elements are mounted on a 
flexible metal band, and a torque re- 
sisting disc is secured to the band and 
to the wheel hub. 

= s . 
2,392,230—Windshield Wiper—Douglas 
Collins, Salisbury, N. C. “e - 

In the wiper construction, an actu- 
ator arm has a driving connection with 
a wiper arm, and a reversible motor is 
associated with the actuator. 

* * >. 


2,392,247 — Muffler — Morris Katcher, 


New York. 
Special baffles are provided in the 
ortuous side to 


muffler to provide a 
side flow of gas through the muffler. 
. « s 
2,392,040 — Fluid Coupling — H. R. 
Greenlee, assignor to Studebaker Corp. 
In this coupling, coil springs are se- 
cured to the driving member and en- 
gage with the driven member by cen- 
trifugal action when the driving mem- 
ber reaches a given rotational speed. 
o - s 
2,392,055—Carburetor of the Fuel In- 
jection Type—Marcel Louis Mennesson, 
France, vested in the Alien Property 
Custodian. 
A complex carburetor, having four 
chambers, and a plurality of connect- 
ing conduits and chambers, is covered 

in the patent. 
. * >. 
2,392,060 — Internal Combustion En- 
— E. Osborn, Mt. Vernon, 


The patented engine has a cylinder 
port, means for blowing air through 
the port, and special valve controls. 

* - . 


2,392,063 — Trailer ca —H. H. 
Riemann and J. R. Thork, assignors to 
The Fulton Co., West Allis, Wis. 

This coupling has a novel strap coup- 
ling member comprising part of the 
socket for a ball member. 

* o . 


086 — Motor Vehicle Control — 

Samuel Curtis Fisher, New York. 
These controls comprise laterally 

movable brake and accelerator levers 

positioned immediately adjacent and 

movable away from each other. 

* ” 


* 

2,392,120 — Fluid Clutch and Power 
Transmission—B. G. Carlson, assignor 
to Jack & Heintz, Inc. 

The patented mechanism has a fluid 
coupling casing, a liquid reservoir be- 
low the casing, and an air pass from a 
flexible diaphragm over the reservoir to 
the top of the casing. 


2,392,188—Clutch—John D. Rauch, Ft. 
Wayne. 

A clutch drum, an expanding clutch 
band and special mechanism for ex- 
panding the band are disclosed. 


Pence Appointed 


Aide to Mooney 


° 

| TOLEDO, O.—George D. Pence 
has been appointed assistant to the 
president of Willys-Overland Mo- 
tors, it was an- 
nounced last 
week by James 
D. Mooney, pres- 
ident and chair- 
man of the auto 
concern. 

A former mem- 
ber of the War 
department gen- 
eral staff and a 
graduate of the 
United States 
Military acad- 
emy, Pence was 
recently released from service with 
the rank of major general after 
three years of overseas duty. 


Ford Sales Plant 


° . 7 
Rising in Denver 

DEARBORN. — Construction of 
Ford’s new sales distribution and 
parts branch building in Denver is 
underway, J. R. Davis, director of 
sales and advertising, announced 
last week. 

The plant, one of several being 
built in the company’s $200,000,000 
expansion program, is expected to 
be in operation this fall. The Den- 
ver branch serves more than 200 
dealers in Colorado, Wyoming, Ne- 
braska and New Mexico. 


2,392 





George Pence 


To feel the pulse of the industry, consist- 
ent reading of Automotive News is a 
necessity. 
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Financing 


NADA Committee Tells of Investigation, 
Gives Recommendation 


Eprror’s Note: Following is the 
‘second part of the NADA Post- 
war Planning committee’s report. 
Part II deals with time sales fi- 
nancing. 

Part I 

Gentlemen, we are now coming 
‘to the part of this report which 
‘ssurmounts in importance any mat- 
ter yet presented to this board by 
the postwar planning committee. 
It merits your closest attention 
‘and your gravest consideration; it 
is vital to the interest of the deal- 
ers of the nation and its impor- 
tance cannot be measured in 
words. 


We now refer to a nationwide 
‘campaign sponsored by the Amer- 
ican Bankers Assn. and the Na- 
tional Assn. of Insurance Agents. 
It is a program designed to de- 
prive the automobile dealer of his 
traditional right to regulate the 
financing and the placing of in- 
surance coverage affecting the 
physical condition of the auto- 
mobile he sells, particularly dur- 
ing the period the installment 
contract is in force. 


We hope you will be impressed 
with the magnitude of the pro- 
gram, sponsored by the banks 
and insurance agents, when we 
inform you that hundreds of 
thousands of dollars have al- 
ready been expended and there 
is much more in the till to be 
spent should it be necessary to 
make their program successful. 
Before we go into further de- 
tail, we hope no one will form the 
conclusion that your committee 
has been influenced by any out- 

side interests. It is not the purpose 
or intention of your committee or 
we hope this board of directors, to 
carry the torch for or fight the 
battles of any finance company, 
be it large or be it small. Our ac- 
tivities are solely in the interest 
of the automobile dealer whose 
rights and historic privileges must 
be safeguarded and preserved. 

Quotes Article 

I now quote from a recent issue 
of the magazine, Advertising Age. 
This periodical is regarded as an 
authority in its sphere of influ- 
ence. 

“The nation’s banks, which be- 
fore the war, did only 24 percent 
of America’s time payment finan- 
cing, are organizing now to com- 
pete with the sales finance com- 
panies for the lion’s share of this 
business, and banking and invest- 
ment circles are watching with 
interest what one observer has 
termed a coming “battle of giants.” 

“Once frowned upon by most 
banks as “unsound,” installment 
financing of automobiles and ap- 
pliances is now regarded as im- 
portant business. In 1939, ac- 
cording to the Wall Street Jour- 
nal, the banks held $4 of install- 
ment “paper” for every $10 held 
by the finance companies. 

“Today, according to an Ameri- 
can Bankers Assn. survey, more 
than 10,000 banks are planning 
consumer credit operations of one 
kind or another. Many are organ- 
“ izing on a national basis to com- 


pete with the national sales fi- 
nance companies.” 

About mid-summer, 1945, this 
matter first came to the attention 
of your committee when it was 
learned that many of the banks 
of the country were using a direct- 
by-mail pamphlet usually enclosed 
with the depositor’s monthly state- 
ment. This was a small enclosure 
but it contained an important 
storm signal to all automobile 
dealers. 

Describes Enclosure 

I want to describe this enclosure 
to you. On the left side is a pic- 
ture of an entrance to a bank. In- 
scribed over the doorway is the 
name, “Your Bank.” 

Standing at the door are three 
men. You can identify one man 
as the banker, the second man 
carrying a portfolio is the insur- 
ance agent, and shaking hands 
with the banker is the car buyer. 
Standing at the curbing is a new 
automobile. You can recognize it 
as being new because it radiates 
its shiny, glistening finish. 

Next, we see three cogwheels 
perfectly meshed; the cogwheel on 
the left is styled “Your Regular 
Bank.” The cogwheel on the right 
is “Your Insurance Agent.” The 
center cogwheel depicts “Your 
New Car.” Underneath the three 
cogwheels the inscription reads: 
“All Cogs In Home Town Pros- 
perity.” The message this slip of 
paper carries is short but it is 
forceful and effective. It reads as 
follows: 

“When you buy your new car, 
use cash borrowed from your 
bank and insure it with_ your 
regular insurance agent because 
they are all home folks and will 
give you personal, friendly serv- 
ice.” 

I received such an_ enclosure 
from the bank I deposit with 
Naturally, I resented the message 
contained on that printed slip and 
lost no time discussing the mat- 
ter with my banker. 

It was then that I learned of 
the magnitude of this program. 
My banker willingly furnished me 
a complete portfolio of the adver- 
tising matter and other literature 
containing printed speeches, sug- 
gestions, plans, programs and sun- 
dry ways and means whereby the 
banks and insurance agents could 
capture the new car installment 

sales. 

As I reviewed the bank-insur- 
ance program, I observed state- 
ments that should bring forth the 
fire of indignation and resentment 
in the minds of every automobile 
dealer in the nation. 

Told To Act 

I now quote from a paper pre- 
pared by the automobile depart- 
ment of the American Insurance 
Group captioned “The Local Agent 
—The Local Bank—And Automo- 
bile Financing.” 

“Today our agents realize that 
those new automobiles financed 
before production ceased are now 
fully owned. The insurance for- 
merly flowing through finance 
company channels has returned to 
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St. Louis, Kingsley 0. Wright, president, announced. M. L.Jackman is vice-president. Construction is now under way. 


local agents alert enough to solicit 
the business. 

“When new car production is 
resumed, this business will again 
be controlled by the automobile 
dealer and the finance company 
unless local agents start now to 
change the automobile buying 
habits of their customers. This 
can be accomplished by agents 
arranging close cooperation with 
local banks.” 

I have another quotation to read 
that is taken from the American 
Agency Bulletin. The author is a 
well known, prominent Chicago 
banker. He terms his subject, “Fi- 
nancing Arrangement Seen As 
Logical Opportunity For Banks 
And Insurance Agents Working 
Together To Common Business 
Profit.” This writer said in part: 

“I choose to call this plan the 
“spot cash automobile purchase 
plan” for it is a technique under 
which the purchaser is enabled 
to get a cash commitment from 
his local bank, so that he may 
shop around and trade where he 
pleases—and can close the deal 
for both car and insurance with 
“spot cash.” 

Quoting further from this arti- 
cle, we find this interesting con- 
clusion: 

“This plan affords a most logi- 
cal opportunity for bank and in- 
surance men to work together for 
their mutual profit. 

“Tt is said that banks will not 
have the ability to pay bonuses to 
dealers or to legally share in the 
commissions on insurance. 

“T am aware of the mathematics 
end the legality of this proposition, 
but would like to submit that one 
of the most important appeals of 
the plan which I am discussing 
depends, in large measure, on the 
voluntary relinquishment of any 
indirect profit motive by way of 
splits or “kick backs.” 

The portfolio of the bank-insur- 
ance program we have is quite 
voluminous. It comprises from 
single inserts to books containing 
124 pages of typewritten consumer 
clinical information. We will re- 
frain from making further ref- 
erence to the portfolio but it is in 
our possession should anyone care 
to examine it. 

Serious Threat 

In September, 1945 the postwar 
planning committee presented to 
your executive committee a state- 
ment setting out in considerable 
detail the serious threat facing our 
industry through the activities of 
the American Bankers Assn. and 
the National Assn. of Insurance 
Agents against the traditional 
right of the automobile dealer to 
control his own financing and in- 
surance requirements. Your com- 
mittee stressed that this program 
must be recognized as an en- 
croachment upon the rights of the 
automobile dealer. This report was 
published in full in the NADA 
magazine of December, 1945. The 
subject of this discussion was also 
heralded through some of the 
trade journals within the indus- 
try and a large portion of it was 
reprinted in a periodical known 
as “Time Sales Finance” which is 
published monthly by the Amer- 
ican Finance Conference. 

For the benefit of those directors 
who did not read this report, or 
who have since forgotten its con- 
tents, and for those who regarded 
the matter as being not of suffi- 
cient importance to have it con- 
cern them, we ask your indulgence 
when reminding you of some of 
the pertinent issues contained in 
that report. 

Your committee brought out 





the fact that the automobile 
dealer performs two basic 
groups of economic functions, 
the first being the retailing of 
automobiles, the second the re- 
tailing of parts, accessories and 
service. 

We stressed that to make the 
most of his economic opportuni- 
ties and to provide a full service 
to his customers, a dealer will 
want to carry on both groups of 
functions. He rightfully expects to 
derive a profit from both. 


Among the services the dealers 
have long provided automobile 
owners is the financing and the 
required insurance coverage. Thus, 
the dealer becomes a retailer of 
installment finance service just as 
he is a retailer of tires, radios and 
other accessories and parts. As a 
retailer of installment service, he 
is entitled to fair compensation. 


Threat to Retailer 

Quoting further from this re- 
port, we stress that there has al- 
ways been an effort to eliminate 
the middle man. This is an ever 
present threat to retailers. Now 
this has made its appearance in 
the automobile field. It takes the 
form of direct loans to automobile 
buyers by local banks, so that 
their cars are bought for cash with 
borrowed money. 

Direct bank loans to finance 
consumer purchases of automo- 
biles affect the dealer in the same 
manner as would direct sales of 
automobiles by the manufacturer 
to the consumer. The middle man 
is thereby eliminated and the pro- 
ducer takes over this function. In 
this case, the bank, the producer 
of credit, goes direct to the car 
buyer or reaches him through an 
insurance agent and the automo- 
bile dealer is there by-passed. 

The insurance agents, without 
the cooperation of the banks, 
find their efforts ineffective be- 
cause of their lack of contact. 
The banks, through their efforts, 
must channel the business to the 
insurance agents away from the 
dealer. The customer no longer 
‘secures his financing service at 
retail from the automobile deal- 
er. 

Quoting further from that re- 
port, your committee had to say: 
“Car buyers have long appreciated 
the financing service which deal- 
ers have procured for them. They 
have welcomed the opportunity to 
turn in an old car and receive a 
new one with little additional cash 
payment, the balance due being 
payable in convenient monthly in- 
stallments over an extended pe- 
riod. 

No Demand for Change 

“The direct entry of the. bank 
into this field, after they had 
turned their thumbs down on in- 
stallment buying for many years 
and left it to the dealer to find 
financing facilities, does not re- 
flect a demand from automobile 
buyers for a change.” 

We quote further from this re- 
port: “Every competent group of 
retailers will resist when an effort 
is made to eliminate them. Auto- 
mobile dealers are no exception. 
They know that most of their cus- 
tomers want the financing service 
they have long provided. The deal- 
ers are ready to continue to fur- 
nish this service and to get a 
small return from their effort.” 

Your committee feels confident 
that you will be in agreement 
with the points stressed in the 

report which states financing 
should be sold as part of the 

complete package of products 


and service that automobile deal- 
ers offer their customers. 

The friendly relations that com- 
petent dealers build up with their 
customers will make it much 
easier to keep the financing serv- 
ice within the dealer’s sphere of 
influence instead of losing it to 
the banks. 


Recommendation 


Your committee then recom- 
mended a seven point program 
designed to keep control of our 
financing needs, as follows: 

1. Remind the dealer that many 
of them have contributed to the 
probable loss of this business to 
the bank by exacting excessive re- 
serves and insurance rates which 
sometimes reach usurious propor- 
tions, by the padding process. This 
practice is not countenanced by 
all finance companies but has been 
sufficiently widespread to have 
created a completely unsettled 
situation. 

2. Educate dealers in the eco- 
nomic value of the retail function 
they perform by selling financing 
with necessary insurance to the 
car buyer. 

3. To educate dealers in the im- 
portance to them of retaining the 
small profit they realize, through 
the dealers reserve, from the re- 
tailing of financing service. 

4. To educate the consumer, 
through the dealer, in the desir- 
ability of securing his financing 
service from the same dealer who 
sells him his car, accessories, 
parts, repairs and maintenance 
service. 

5. To make clear to consumers 
that when they finance through a 
bank, they are taking away busi- 
ness from their favored dealer just 
as much as when they buy parts 
and even cars from some other 
dealer. It will be well to remind the 
buyer that should he borrow from 
the bank, he creates an obligation 
with that bank that will affect his 
further borrowing power capacity. 

6. Show the customers that, 
when they finance through a local 
bank, they are getting less service 
than when they use the long es- 
tablished dealer finance company 
arrangement. 

7. Remind the dealer that it is 
the usual practice of the insur- 
ance company who carries the risk 
through his regular channel of 
financing, to bring to that dealer 
for repair, any car damaged by 

(Continued on Page 29, Col. 1) 
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collision. If the placing of insur- 
ance passes from the dealer’s con- 
trol, then the automobiles he has 
sold likewise pass out of his con- 
trol when repairs are needed. 


In Good Position 

The dealer, at this time, is in a 
particularly advantageous position 
to meet this competitive threat, 
because he is in a seller’s market, 

because he knows the habits of his 
customers, because he is the only 
one on the ground when the car 
is sold. 

Under our present market, there 
are more buyers than there are 
cars to sell. That makes it a sell- 
er’s market, at least for the next 
two or three years. 

The customer is so eager to 
obtain a new automobile, he will 
probably do as you suggest, if 
you present your plan fairly, and 
if your rates are competitive. 

Why should any person seek to 
complicate his purchase by buying 
his car one place, borrowing his 
money a second place, and placing 
the insurance the third place? 

The sale, the financing and the 
insuring of an automobile is a 
package transaction and should be 
consumated in the dealer’s office. 
It is the dealer’s traditional right 
to do this. 

Remember, the bank and the in- 
surance agents, under the present 
program, are after your new car, 
not your used car sales. 

In considering this competitive 
threat, we must not be unmindful 
of the profit benefit that accrues 
to the dealer when he controls the 
placing of insurance. Most finance 
companies have an arrangement 
with their affiliated insurance car- 
riers to see that any car which 
suffers physical damage by colli- 
sion or fire, is returned to the 
selling dealer for repair. 

To Alley Garage 

It does not become necessary for 
a dealer to spend hours in making 
an estimate, only to have the in- 
surance adjuster carry that esti- 
mate to an alley garage and see 
how much cheaper the work can 
be done. 

In my own retail operation dur- 
ing 1941, we sold approximately 
$8,000 of labor hours for repairs 
to damaged cars that had been re- 
turned to us for repairs. 

When you consider parts re- 
placement to damaged automo- 
biles, this gross sales figure 
equaled more than $12,000. 

I am speaking only of parts and 
labor sales which came about 
through our ability to control the 
placing of our insurance. If na- 
tional figures were available, they 
would stagger your imagination. 

On Competition 

Now let us recite a few facts 
and figures which we can’t afford 
to ignore, on bank competition. 

At the end of 1941, according to 
the Federal Reserve Bank Bulle- 
tin, the banks had outstanding 
automobile receivables in the 
amount of $721,000,000.00. If that 
figure is correct, the total bank 
volume for that year was $1,442,- 
000,000.00. By way of clarification, 
if we take the balance at the end 
of the year, that only represented 
half the volume for that year. 
Therefore, the volume should be 
multiplied by two. 

Now let’s go to the Depart- 
ment of Commerce figures tabu- 
lated in the 1945 Market Data 
Book. This source of informa- 
tion, which is United States 
Business Census Statistics, 
shows that in 1939 (the latest 
available year), there were 31,500 
new car dealers in the entire 
country. Their combined volume 
of sales was $4,292,716,000.00. But, 
according to those statistics, 
only 12 per cent of these dealers, 
or about 3,300, were located in 
the 93 cities having more than 
100,000 population, and _ that 
group of dealers did 38% per 
cent of the total countrywide 
volume. 


Now let’s project 38% per cent 
into the total bank volume. We 



























find that in these major cities, the 
bank volume was at least $555,- 
000,000.00. The dealer’s reserve on 
that volume, computed on the low- 
est basis, would amount to $19,- 
is the minimum 
amount of income major city deal- 
ers lost as the result of bank com- 
petition in 1941. Dividing that lost 
reserve figure, $19,431,000.00 by the 


431,000.00. This 


number of major city dealers, 
which was approximately 3,800, 
gives $5,000.00 plus, per dealer. 


This is the amount of reserve the 


average metropolitan area dealer 
lost as the result of bank compe- 
tition in 1941. 


Lower Than Real Loss 

Important as this amount of 
profit is to any dealer, it probably 
is lower than his real loss, because 
in 1941, only the largest banks in 
the largest cities financed auto- 
mobiles, and it is probable that 
far more than 38% per cent of 
their volume was in the 93 major 
cities. 

Today, there are 10,000 banks 
seeking these loans. In addition, 
75,000 insurance men have organ- 
ized to help them get the busine.ss 

Thus, the future average loss of 
reserve for metropolitan area deal- 
ers can exceed $7,500.00 or even 
$10,000.00. 

Your postwar planning commit- 
tee, pursuant to instructions given 
to it by your executive commit- 
tee, now offers a proposal for 
NADA to combat bank and insur- 
ance agent competition. Our pro- 
posal follows: 


Here Is Proposal 
1. OBJECTIVE. 

(a) The overall objective of the 
National Automobile Dealers Assn. 
is to energize their dealer mem- 
bers to successfully combat bank 
and insurance agent competition 
so that dealers may retain control 
of their important time sales mar- 
ket. It is logical that NADA 
should undertake an aggressive 
activity in this connection in or- 
der to combat the activities of 
both the American Bankers Assn. 


and the National Insurance Agents 


Assn. 

(b) It must be recognized that 
competition from banks and in- 
surance agents will be aggressive 
and continuous in the postwar 
years. Therefore, NADA should be 
prepared to combat this type of 
competition over the long pull. 
These activities, to be successful, 
should not be _ shortlived, but 
NADA must be prepared to help 
their dealer members as long as 
this type of competition remains a 
threat to the control of their time 
market. ; 

(c) Because of the specialized 
nature of the problem NADA 
should set up a department that 
could engage itself exclusively in 
carrying out NADA activities deal- 
ing with this important subject. 
This department should be headed 
by a competent person who knows 
at firsthand the time sales picture 
as it pertains to the dealer’s in- 
terest. In general, the overall job 
of this department would be one 
of research and promotion, based 
on competitive facts as they exist. 
2. ACTIVITIES. Based on the 
above objectives, and under the 
guidance of qualified personnel, 
the following activities could be 
undertaken. Other activities could 
be added as the need exists. 

(a) There is a wide range as to 
types of bank and insurance agent 
competition. It is therefore essen- 
tial that the various plans be 
known and understood. The de- 
partment assigned in NADA 
through research should know 
what these plans are as they exist 
nationally, regionally or locally. 
Dealer members would receive a 
great service from NADA by being 
issued systematic monthly bulle- 
tins interpreting this competition 
and its effect on the dealer’s time 
sales volume. The purpose of such 
bulletins would be, first, to keep 
the dealers informed of the com- 
petition that exists and, secondly, 
would serve as one means of en- 





























FRED E. HYDE (right), 
Calif., concludes a dealer sales contract with Ben E. Ensor (left), president of 


the Be 


Diego and Imperial counties. 





partner in the Coronado Motors Co., Coronado, 


n E. Ensor Co., San ae distributors of the Frazer automobile in San 
th companies are also retail dealers of the 


Kaiser automobile. Lloyd Cregor (center), Los aoe regional manager of 


Kaiser-Frazer and of Graham-Paige, which will pro 


ergizing them to combat this com- 
petition locally. 

(b) Banks in their advertising 
and in other activities to enter the 
automobile time financing field, 
have already and will continue to 
capitalize on some of the detri- 
mental trade practices which exist 
to some extent in the time finan- 
cing business. In those areas 
where such trade practices are 
prevalent, dealers will find it diffi- 
cult to successfully combat the in- 
roads of bank financing unless 
they themselves adopt and spon- 
sor good trade practices. There- 
fore, NADA, through the depart- 
ment handling this activity, can 
best serve their dealer members 
by endorsing those trade prac- 
tices which best serve the public 
and which will stand the test of 
successfully combating the claims 
and the plans sponsored by banks 
and insurance agents. In this con- 
nection, dealers individually and 
collectively should be encouraged 
to subscribe to financing costs 
which are competitively appro- 
priate and for a financing service 
to the customer which will serve 
them better than can the banks 
and insurance agents. 

(c) Not only is it necessary for 
NADA to energize dealers in com- 
bating this type of competition, 
but much can be done through 
encouraging and helping the va- 
rious state associations to follow 
the lead of NADA. Therefore, 
NADA should prepare appropriate 
speeches to be made throughout 
the country at the various state 
association conventions and at 
other appropriate places. NADA 
could also arrange a_ so-called 
Speakers Bureau which would en- 
gage the interest of those in the 
time financing industry and which 
would enable qualified speakers to 
have a prominent place on conven- 
tion programs, etc. 

(d) A few dealer associations 
have already been successful in 
influencing banks and insurance 
agents to either stay out of the 
business or to engage in it in a 
more moderate way than was orig- 
inally planned. The NADA depart- 
ment can encourage other associa- 
tions, both local and state, to 
carry out the same type of activi- 
ty which may be beneficial in 
combating the inroads on the part 
of banks and insurance agents, be- 
fore it actually gets started. 

(e) NADA, through its growth 
and influence, has already been 
successful in receiving widespread 
and favorable publicity for the 
good causes it has sponsored. One 
phase of the NADA department’s 
activity would be that of gaining 
newspaper and editorial publicity 
for. the constructive things it 
stands for and sponsors in con- 
nectioh with time selling. Pub- 
liclty réleases could therefore be- 
come an important activity of 
this department. 

(f) NADA could produce adver- 
tising ‘lay-out and copy which 
would be furnished systematically 
to their dealer members and used 
by their dealers over their own 
name locally. Such advertising 
copy might be designed to pro- 
mote confidence on the part of 
the public in dealing wth the auto- 
mobile dealer for the complete 
transaction. Such ads could be run 
locally by either the individual 
dealer or by local dealers in a 
cooperative activity. Although NA 
DA would furnish the formats and 
copy for such ads free of charge, 
the dealers in turn would pay for 
these ads as they use them. Ads of 


uce the Frazer, looks on. 


this sort would, of course, be con- 
structed to deal with particular 
types of local competition which 
exist in particular localities. 


(g) Also, NADA could prepare 
spot radio announcements which 
also would be furnished their deal- 
er members free of charge to be 
used by the dealers in their own 
local advertising programs. 


(h) Most automobile dealers en- 
gage in local direct mail adver- 
tising. NADA should prepare di- 
rect mail literature for these deal- 
ers to use. Also, NADA should 
prepare enclosures to be mailed 
with dealers’ monthly invoices or 
any other types of dealer cus- 
tomer correspondence. Banks have 
used this type of mail insertion 
effectively in reaching their own 
customers through their monthly 
statements. For dealers to do the 
same thing would have a good 
effect. Such enclosures or direct 
mail pieces would, of course, fol- 
low the general theme of the na- 
tional 
constructed also to meet 
types of competition. 

(i) Also, stickers for dealers’ let- 
ters could be prepared and sent to 
the dealers. 

(j) Perhaps a very important 
phase of the department’s activity 
would be that of making sys- 
tematic survey8S of dealers who 
have been successful in retaining 
control over their time market in 
the face of stiff local bank com- 
petition. The methods employed by 
such dealers, where they prove 
constructive, could be passed on, 
in bulletin form, to all other deal- 
ers who have similar problems. 
This would be of material assist- 
ance to those dealers who are 
losing out because of aggressive 
bank and insurance agent com- 


local 


petition. 
(k) Most finance companies are 
independently and aggressively 


working with dealers to help them 
retain control of their time mar- 
ket. NADA _ should at all times 
keep their current plans and ac- 
tivities before finance companies 
so that they in turn, and in a 
supplementary way, could back 
up the advertising and other forms 
of promotion being undertaken by 
NADA. It is felt that finance com- 
panies would welcome this type 
of procedure. 

(1) In addition to the various 
new channels which might be de- 
veloped by NADA to energize deal- 
ers to combat bank and insurance 
agent competition, the already 
existing publications of NADA 
should likewise be used for this 


advertising but would be]. 


same purpose. For instance, the 
regular NADA bulletins carrying 
important items in connection with 
this subject and the NADA 

zine could feature this subject 
prominently in articles and in edi- 
torial comment. 


From time to time, other types 
of activities may present them- 
selves which this specialized de- 
partment of NADA should under- 
take to effectively combat bank 
and insurance agent competition. 
The above does not represent all 
that can be done but, if these 
things are accomplished, NADA 
will have done a great service to 
their dealers in helping them re- 
tain control of their time market. 


Your committee hopes it has 
made its case and that the board 
of directors will, on motion, in- 
struct the executive committee to 
give full consideration to the rec- 
ommendations just presented and 
act in the best interests of all the 
dealers. Thank you. 


Two Philadelphia Banks 
Join ABC Plan 


PHILADELPHIA.—American In- 
stallment Credit Corp. announced 
last week that Girard Trust Co. 
and Morris Plan bank have joined 
the nationwide American Bank 
Credit Plan. 


Ralph Pitman, president of the 
Morris Plan, and Harold W. Hoge- 
land, vice-president of Girard, said 
that, for the first time, banks are 
in a position to now offer a com- 
plete financial service for both the 
automobile dealer and his customer 
with a nationwide hookup through 
correspondent banks located in 
practically every city and town 
from coast-to-coast and Canada. 





A large chain store places 
54% of its space in the 
Courier-Express. The 
largest men’s store, 62.7%. 
The largest men's 
furnishings store, 100%. 
The local boys, and the 
national boys, too, who 
know their stuff 
know that in Buffalo 
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Dealer 


Marsh Alters Building 


For K-F Dealership 


Marsh, Hastings, Neb., auto- 
mobile and farm machinery dealer, 
has purchased the Central Nebra- 
ska Millwork Co. building from the 
RFC for $15,000. It is being remod- 
eled into a modern sales display 
and service building. Marsh ex- 
pects to distribute Kaiser-Frazer 
cars in 45 Nebraska counties, it 
is reported. So 


Service Control Plan 


Installed by M & C 

Harry Mitchell, president of M & 
C Service Garage, 1601 Main St., 
Peoria, Ill., announced last week 
the installation of a new operations 
and control system to facilitate and 
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Doings 


efficiently handle Dodge and Plym- 
outh customer service. 

George M. Foote, in the automo- 
tive field and associated industries 
for over 30 years, has beén named 
manager of the system. 

aa + + 


Bauer-Harrington Starts 
Dealership in Toledo 


Bauer-Harrington, Inc., a new 
Lincoln - Mercury dealership, 
Toledo, was incorporated last week 
by Alan B. Loop, attorney, Elsie B. 
Durdel and B. S. Oechler. 

Jack Harrington and Earl Bauer, 
Chicago, connected with Ford for 
the last 15 years, are the principals. 
Capitalization is $150,000. Harring- 
ton is president and Bauer, treas- 
urer and general manager. Operat- 
ing temporarily in the Hillcrest 
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orders greater than the total 1939 output of the entire 
industry. Yet, aircraft is but one of Los Angeles’ nine 
nationally high ranking major industries which high- 
light a widely diversified manufacturing structure 
of over 7000 individual factories. 


Advertisers will find it profitable to remember 
that inside this third largest and richest market in 
America, the Herald-Express reaches over 40,000 more 
families than any other daily. 


LOS ANGELES EVENING 


EPRESENTED NATIONALLY BY 


PAUL BLOCK AND ASSOCIATES 


hotel, the dealership has started 
construction of a building at Madi- 
son Ave. and 2ist St. 

* * * 


K-F Dealers Appointed 
In 14 Mich. Counties 


Aaron De Roy Motor Car Co., 
Detroit, Kaiser-Frazer distributor, 
last week announced establishment 
of dealerships in 14 Michigan coun- 
ties. 

Metropolitan Detroit dealers are 
Henry Bashian Motor Sales, Col- 
lege Drive Motor Sales, Coursey 
Motor Sales, Gilmore Motor Sales, 
Harper-Berkshire Sales & Service, 
Harris Motor Sales, Inc., Jane-Gra- 
tiot Motor Sales, Kendall & Uhl 
Motors. 

Langer Motor Sales, Lewis-Beck- 
er Motor Sales, MacArthur Sales, 
Marty’s Car Corner, Michel Sales 
& Service, North End Motors, 
Palmer Park Motor Sales, Schaef- 
fer-Joy Motor Sales, Shaney Mo- 
tor Sales, Simpson Sales & Service, 
Stan’s Motor Sales, Silva’s Motor 
Sales, Martin Motor Sales. 

Suburban dealers include Birm- 
ingham Auto Sales, Birmingham; 
Willow Motor Sales & Service, Inc., 
Dearborn; Jeffers Auto Service, 


Dearborn; Guy’s Sales & Service, 
Ecorse 


Raymond Motor Sales, Ferndale; 
Ward Masters, Northville; Hobbs- 
Richard Motor Sales, Inc., Royal 
Oak; Clawson Sales & Service, 
Clawson; Harry Bennett Sales, Inc., 
Wayne; Hines & Owens, Plymouth; 
Stephen J. Daniel & Sons, Wyan- 


dotte; Copeland Sales, Mt. Clemens. 


State dealerships are Stadium 
Motor Sales, Ann Arbor; Mudge 
Motor Sales, Capac; Chandler Mo- 
tor Car Co., Charlotte; Sprague 
Motor Sales, Chelsea; McDaniel 
Motor Sales, Fenton; Zielinski- 
Tomasik Motor Sales, Flint; Grove- 
land Auto Sales, Groveland Corn- 
ers. 

Hunt Sales & Service, Hillsdale; 
MacFarlane - Hudd Motor Sales, 
Howell; Ridley Motor Sales, Imlay 
City; Donaldson Motors, Irc., Jack- 
son; United Auto Sales, Inc., Lan- 
sing; C. M. Billings, Lapeer; Rob- 
inson Motor Sales, Maple Rapids; 
Jones Motor Sales, Marine City; 
C & S Sales and Service, Inc., Mi- 
lan. 

George Stanton, Inc., Owosso; 
Fletcher Implement Co., Oxford; 
Carl Johnson Motor Sales, Port 
Huron; Rochester Motor Sales, 
Rochester; Weiler Motor Co., Ver- 
montville; Cutler Motor Sales, Inc., 

= 


Hudson Adds 17 


Outlets in Detroit Area 
Now Total 24 


Hudson has announced the ap- 
pointments of 17 new dealers in 
the Detroit area for a total of 24 
outlets in the Motor city. The new 
dealers are as follows: 

Teal Bros. Hudson, 7641 Gratiot; 
Jim Golds, 13105 Gratiot; Cousins 
Motor Sales, 13133 Joseph Campau; 
Frank Hammond Motor Sales, 15400 
Livernois; Spicer Hudson Sales, 
16700 Grand River; Clark & Wool- 
sey, 6934 W. Fort. 

Michigan Hudson Motor Sales, 
6340 Michigan; Schaefer Road Hud- 
son Sales, 6340 Schaefer; Clohset & 
McCutcheon, 820 S. Woodward, Bir- 
mingham; Wayne Hudson Sales, 
34824 Michigan, Wayne; Gay Motor 
Sales, 3303 Biddle, Wyandotte; Gil 
Schaefer Downtown Hudson Co., 
52 E. Forest, Detroit. 

Lucy’s Sales & Service, 2084 Dix 
Rd., Lincoln Park; M & M Motor 
Sales, 165 N. Gratiot, Mt. Clemens; 
Mantel Motor Sales, 23650 Van 
Dyke; Slusser Motor Sales, 21433 
Woodward, Ferndale, and Royal 
Oak Hudson Sales, 1037 Main St., 
Royal Oak. 


* 


Southland Motors Starts 


Construction in Memphis 


Excavation and leveling work for 
a $150,000 building to house South 
Land Motors, Inc. (Chrysler-Plym- 
outh), has started at Memphis. The 
firm expects to occupy the building 
by early spring, according to C. F. 
Albertson, president. 

* * * 


Standard, Warren Firms 
Chartered in Ky. 


D. H. Roberts, Fritz Potts and 
Vv. H. Jones, Glasgow, Ky., have 
incorporated two automobile con- 
cerns, each capitalized at $50,000. 
They are Standard Motor Co., and 
Warren Motor Co. 


GLEN O. MARSH (Ford), Bluffton, Ind., has under construction a ne 
which when completed will have about 9,750 square feet of floor space. Mars 


says it will be modern in every respect. 


Five New Sales Outlets 
Named by Kaiser-Frazer 


The appointment of five new out- 
lets for Kaiser-Frazer was an- 
nounced last week by W. A. Mc- 
Donald, vice- 
president in 
charge of sales. 

Central Engi- 
neering & Supply 
Co., Ine, Wil- 
liamsport, Pa., 
will distribute the 
Frazer in eight 
north central 
Pennsyl- 
vania_ counties 
and will be Kais- 
er dealer in Wil- 
liamsport and vi- 
cinity. The firm is headed by Arch 
B. Courson. He stated last week 
that the headquarters at Walnut 
and Grace Sts., will be enlarged in 
the near future. The structure now 
occupies 7,500 square feet. 

Reliable Auto Sales Co., headed 
by Lloyd R. Remington and Louis 
Schechter, will retail the Kaiser in 


A. B. Courson 


Remington Schechter 


Allentown, Pa., and distribute the 
Frazer in Schuykill, Berks and Lan- 
caster counties. The firm is adding 
4,000 square feet to its building, 
720 Union St. Remington has been 
in the automotive industry since 
1912. Schechter was formerly asso- 
ciated with General Motors. 

J. Festus Adams and Cameron 
M. Neal direct Adams-Neal Motor 
Co., Montgomery, Ala. In addition 


Neal 


to being the Kaiser dealership 
there, it will distribute the Frazer 
in 21 central Alabama counties. 
The firm is planning construction 
of a new building adjacent to the 
present quarters at 312 Catoma St. 
The new building and used car lot 
will occupy 40,000 square feet of 
floor space. Both men have long 
experience in the automotive in- 
dustry. 

Whitney Motor Sales Co. has the 
Kaiser dealership in Binghamton, 
N. Y. It is operated by Glenn C. 


G. C. Whitney Ruth Whitney 


and Ruth P. Whitney. The firm will 
distribute the Frazer in four cen- 


tral New York counties. A new 
building will be constructed across 
the street from the present quart- 
ers, 455 State St. It will house 
show rooms and the service depart- 
ment. 

Ben E. Ensor Co., will handle 
sales of Kaiser and Frazer cars in 
San Diego and Imperial counties. 
Modern show rooms and service 
facilities will be housed in a $35,000 
building now under construction at 
320 W. C St. Ben E. Ensor, presi- 
dent, has been a dealer since 1930. 
With present facilities, the new 
building will give the firm 34,000 
square feet of floor space. 

* + * 


Norvick Heads Relay 


Relay, Inc., Winchester, Va., has 
been granted a charter to buy, sell, 
rent, store and operate trucks and 
all forms of automotive equipment. 
A. J. Norvick, Winchester, is presi- 
dent. 

+ 7” * 


Forb Starts Firm 
Forb Johnston Corp., Richmond, 
Va., has been granted a charter to 
operate a general garage and ser- 
vice station. N. J. Forb, Richmond, 
is president. 
” +. * 


Bissell in New Home 
Bissell Motor Sales Co., Grand 
Rapids, Mich., has moved to its 
new quarters, 430 Bridge St., N.W., 
according to Charles W. Bissell, 
president. 
* + 


Goodmans Appointed 

Frank and Ben Goodman, part- 
ners in the Goodman Motor Co., 
Des Moines, Ia., have announced 
their appointment as distributor for 
the Willys Jeep in 65 counties of 
Central Iowa. 
x * * 


New Buick Dealer 


Wofford-Whitfield Motor Co. has 
been appointed Buick dealers for 
Cartersville, Ga., and vicinity. The 
firm is planning to erect a new 
building, fully equipped for sales 
and repair service, on Tennessee 


street. 
* . 7 


Harper Dolvin Motor Co., used- 
car firm, has opened at 28 Alex 
ander St., Atlanta. 
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Bash Opens Dealership 
In Van Nuys, Calif. 


Cc. S. Bash, Dodge regional man- 
ager in California for the last 15 
years, has resigned to form his 
own Dodge- 
Plymouth dealer- 
ship in Van Nuys, 
Calif., E. O. 
Quinn, Dodge 
sales manager, 
announced last 
week. 

Bash was with 
the Maxwell Mo- 
tor from 1920 to 
1924, and when it 
was taken into 
Chrysler he 
served as a dis- 
trict representative and regional 
manager for Chrysler until 1930. In 
1932 he joined Dodge. 

* * * 


Portland Distributor 


Starts New Project 
Work has been started on the 
“Burnett Automotive City,” Roy 
Burnett, president of Burnett Mo- 
tors, distributors for De Soto-Plym- 
outh, said last week. It will include 
new car salesroom, service depart- 
ment, paint shop, body repair shop 
and service and parts department. 
James D. Barnes, has returned 
as service superintendent. 
* ” ~« 


Schindler, Lynch Return 
To S. F. Dealerships 


Two former lieutenant colonels 
have returned to automotive posi- 
tions in San Francisco. Henry 
Schindler is again associated with 
Don Lee (Cadillac) sales force, 
and Tom Lynch has rejoined Earle 
C. Anthony, Inc. (Packard). 





Cc. S. Bash 


* * * 






L. A. Dealers 
Spend Million 


For Boom 






In excess of a million dollars 
worth of improvements are either 
underway or planned for a start as 
soon as conditions allow by Chrys- 
ler dealers in the Los Angeles area, 


Paul Osborn, regional 
stated last week. 

While new buildings, expansions 
and remodeling represent a sub- 
stantial portion of the expenditures, 
a considerable amount is being 
spent for new equipment and re- 
decorating. The new and additional 
machinery indicates the growing 
importance of service operations 
in the dealer set-up, according to 
Chrysler officials. 

The following dealers are listed 
as having impressive programs to 
enhance their advantages in the 
coming battle for increased busi- 
ness: 

Washburn Motors, Whittier; 
Greene Haldeman Co., Los Angeles; 
Paul Bobst, Hollywood; Ray 
Brooks, Van Nuys; R. O. Gould 
Co., Long Beach; Lloyd Gregg, 
Inc., North Hollywood; O. R. Haan, 
Santa Ana; National Motor Sales, 
National City. 

Others are Harold Raymond, 
Compton; John Schleifer, Hunting- 
ton Park; W. R. Shadoff, Pomona; 
Mark Hanna, San Diego; Roher 
Fitz, Los Angeles; Butler Bros., 
San Bernardino; Glendale Motor 
Car Co., Glendale; Reg Stalmer, 
San Diego; Carey E. Hardy, Mon- 
rovia; R. G. Wilkinson, Burbank; 
Irving E. Fike, Shafter; Record 
Garage & Record Equipment Co., 
San Jacinto; Angelus Motors, Inc., 
Los Angeles; Motor Service Co., 
Santa Paula. 


+ . 7 
Leeman Improvements 


Cost About $150,000 


Harry Leeman, Leeman Motor 
Co. (Plymouth - De Soto), Denver, 
has plans drawn for improvements 
to his establishment that will call 
for an outlay of around $150,000. 
During the war the government 
employment service was housed in 
a good share of the Leeman plant, 
but now has moved out. 

A new building will cost about 
$100,000, remodeling $30,000. New 
equipment will also be installed. 
The building across the street from 
the main plant, used by the firm 


manager 
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Doings 


during the war, will be remodeled 
to house DeSoto parts for which 
Leeman has been appointed exclu- 
sive distributor in the Denver area. 
It also will distribute Plymouth and 
De Soto cars in Colorado from Col- 
orado Springs on the south to the 
Wyoming line on the north. 


* * * 
Expansion Announced 
By Jones (Spokane) 

Expansion of George R. Jones 

Motor Co., First and Jefferson, 
Spokane, Wash., will add 8,000 
square feet of floor space. The com- 
pany is a Chrysler, Plymouth and 
White truck distributor. It operates 
in 26 counties in eastern Washing- 
ton and northern Idaho. 

* ok + 


Studebaker Dealership 
Reopened by Marsh 


Edward B. (Ted) Marsh has re- 
opened his Buffalo dealership un- 
der the name of Marsh Motor 
Corp., at 2061 South Park Ave. The 
showroom, which has been altered 


and remodeled, was opened first. 

A service and parts department 
will be opened in February. Marsh, 
who will serve Studebaker, an- 
nounced the appointment of 
Charles Winkler as general sales 
manager. ‘ 

* + + 


Kaufman Expands 


Kaufman Motors, Inc., has been 
granted a building permit to erect 
a concrete addition to its automo- 
bile repair shops, 1234-6 Courtland 
Ave., Columbus, O. The improve- 
ment will cost $8,500. 


* *~ * 
New Dealer in N. C. 
Albemarle Automotive Supply 


Co., Elizabeth City, N. C., has been 
chartered with authorized capital 
of $30,000 to deal in all types of 
motor vehicles. Principals are E. 
Wilson Smith, Mrs. Eunice R. 
Smith and R. Clarence Dozier. 


* * * 


New Home for Beck 


New quarters at 315 N. Greene 
St., Greensboro, N. C., are almost 
half-completed, Beck Motor Co., 
117 S. Davie St., announced last 
week. The structure will contain 
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THE NEW HOME of Perry Pontiac at 1210 Minnesota Ave., Kansas City, was 


built late last 


ing. The location comprises 24,000 square feet o 
= A coffee shop, complete with grill and coffee- 
s included in the structure. Large, well-engineered service 


ideas in salesmanship and safet 


making equipment, 


ear following a fire which we destroyed the former build- 


space and provides modern 


facilities utilize some 80 percent of the total floor space, with parts department 
and offices in the exact center of the structure to reduce time waste for mechan- 
ics. The two-car showroom is recessed to take advantage of the solar heat prin- 
ciple, and the central portion of the building, including offices, showroom, 


department and closing rooms, are bein 


Motor Co. was organized in 1934 by Ra 


fom 
f air-conditioned for summer. The Perry 
Pp 


h Perry. 





floor space and will cost an esti- 
mated $35,000. 
* t + 

Articles of incorporation for 
Prince Cook Motors, Inc., of Hot 
Springs, Ark., have been filed with 
the secretary of state in Little 
Rock. Incorporators are W. Prince 


more than 12,000 square feet of Cook, resident agent; Mary Cook 


and Carl A. Crow, all of Hot 
Springs, and paid in capital is 
listed at $30,000. 

* + * 

The name of Martin’s (Interna- 
tional Harvester), Dawson, Ga., has 
been changed to Dawson Truck & 
Tractor Co., with the same manage- 
ment and ownership. 
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Popularity is always rewarding. FarM JOURNAL is the choice over any 


other rural magazine by a substantial half million. And this advantage is 


where it counts most ...in the top half counties where farm families have 


the most money to spend. Farm JouRNAL’s immense, overall subscription 


list — 214 million — rewards advertisers handsomely by getting results — 


call after call. 


Farm Journal: LARGEST RURAL MAGAZINE 


GRAHAM PATTERSON, 


Publisher e 
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Backshop 


Cut ’Em 
Circus 


Vet Hire 


By 
Jack Weed 


ITH the traffic accident rate 
going up and cars getting older, 
it is no wonder that not only Presi- 
dent Truman but the International 
Assn. of Chiefs of Police are think- 
ing about ways to cut this traffic 
hazard back at least to normal. 
President Truman attacked the 
problem by the usual Washington 
method of appointing a committee 
to call a national safety confer- 
ence. This conference in turn is ex- 
pected to focus public attention on 
the seriousness of the problem and 
to make definite recommendations 
for preventative action. It is 
thought that if the states and the 
other bodies having to do with 
traffic safety don’t step into the 
breech immediately and do some- 
thing on a state level to stop the 
increasing death rate we are cer- 
tain to get federal action directed 
toward this end—and this none of 
us want. 
* * * 


BUT THE IACP approaches such 
a problem in a much more direct 
manner. In the first place, the po- 
lice chiefs know that it is the con- 
dition of the vehicles plus bad driv- 
ing that cause most of the acci- 
dents today—tires that blow, brakes 
that don’t brake and lights that 
have assumed such crazy angles 
due to neglect of fender bumps and 
no adjustment that they blind on- 
coming drivers even when dimmed. 
So the coppers plan to have a na- 
tionwide check. 


They did that last May, remem- 
ber? For six weeks. And they found 
that one out of every seven brakes 
would not pass a simple test that 
any police officer can make. And 
in that check, only the cars that 
were involved in a traffic rule in- 
fraction were tested—nobody knows 
what they would have found if they 
had checked all cars. It might have 
run as bad as it did in Montreal 
where 60 percent of the 7,000 cars 
checked by the police were found 
to have faulty brakes. 

*~ + * 


THE NATIONWIDE check will 
come this spring, I understand, and 
brakes, lights, tires and other 
safety equipment will get a going 
over. That’s hitting at the heart of 
the trouble and it won’t result in 
any hardship being saddled on one 
part of the country because condi- 
tions in another may justify legis- 
lative action. 

An unsafe car is just as unsafe 
on a wide level road as it is on a 
narrow hilly road—a worn shoe is 
a@ worn shoe and no brakes is no 
brakes. 

Recent press releases on the sub- 
ject of traffic accidents and fatality 
state that while traffic deaths rose 
only 1.3 percent during the seven 
war months of 1945 over the same 
period in 1944, from V-J Day (Aug. 
14) to the end of the year, the 
traffic death total shot up 36 per- 
cent. Automobile accidents this 

(fee BACKSHOP, Page 40, Col. 1) 
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Ford Streamlines 
Dealer Engine 


Rebuilding Plan 


Program to Be Placed 
On Mass Output, 
Competitive Basis 


By Jack Weed 
Service Editor 


DEARBORN.—Under a 
program recently instituted 
by Ford Motor Co., those 
Ford dealers who operate en- 


gine reconditioning shops will 
soon be able to furnish their cus- 
tomers with engines rebuilt to fac- 
tory standards on a mass produc- 
tion basis and at a competitive 
price. 

The new program as announced 
calls for resurveying dealer terri- 
tories so that each engine recondi- 
tioner will be in the geographic or 
shipping center of a territory that 
will furnish sufficient volume of en- 
gine reconditioning to enable the 
dealer to handle at least 1,000 en- 
gines a month. 

This will permit each Ford dealer 
with a reconditioning shop to put 
in the most modern machinery of 
recent development which turns 
out factory precision work and al- 
lows the dealers to do engine re- 
conditioning on a mass production 
basis. 

It is planned that in the new 
program each reconditioner will 
have its own personnel as well as 
its own sales force, separate from 
the normal activities of the dealer- 
ship and as such will also be able 
to render better service to the 
trade. 

In setting up the new recondi- 
tioners the Ford Motor Co. has ad- 
vised the dealers that they will be 
able to furnish them all of the parts 
necessary at all times to keep these 
shops 
which will eliminate one of the 
difficulties that has confronted 
practically all engine recondition- 
ers during the past few years. 

The new program is already 
making it necessary for many of 
the Ford dealer reconditioning 
shops to greatly expand their pres- 
ent facilities. Many of the dealers 
are building complete new build- 
ings to house the reconditioning 
departments. 

Small parts reconditioning under 
the authorization of the Ford com- 
pany is also making available car- 
buretors, distributors and _ fuel 
pumps of the same quality and per- 
formance as a new unit. 

In all cases where practical, re- 
conditioners will also maintain 
their own truck pickup and deliv- 
ery service to the customers which 

(See REBUILD, Page 36, Col. 5) 


How to Start 


Warm Battery Is Best, 
Canadian Says 

MONTREAL. — Car owners, who 
find it difficult getting their auto- 
mobiles started on cold mornings, 
should concentrate on keeping the 
battery rather than their engine 
warm, R. E, Jamieson, professor 
of civil engineering of McGill Uni- 
versity, last week told the Canadian 
Pulp and Paper Assn. meeting. 

He said that car owners need not 
fear cold spells above 20 degrees F., 
so long as they used the ordinary 
primer and diluter. The old bug- 
bear of dissolving of the crankcase 
oil had been proved to be without 
grounds because if gasoline were 
used the oil would be as good as 
ever after evaporation, he added. 

He said that below 20 degrees a 
more powerful battery and more 
heat are necessary. 
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Dealer Building Program 


May Reach $250 Million 


Progress Despite Obstacles 


MALMON MOTOR CO. 
space needed a remodelin 
building cogne 


to serve postwar customers. 


occu 
avai 
space and improved facilities to use. 


in maximum production] 


. 


NEW CHEVROLET dealer building in Mestaghon. Ala., while read. 
cy still must get its new face of washab 
ble. In the meantime Edwards Motor Co. has the increased service floor 


(Pontiac), St. Paul, obtained the added service floor 
the old’ building eft) and by buying an additional 
which added to former space gives 36,000 square feet of space 


for 
tile when this material is 


BROADWAY CHEVROLET, Louisville, just completed this new modern build- 


ing with its wide service entrance and exit, 


play windows in each service wing. 
enter and exit from the service flaar. 


OPA Allows 11% Price Boost 


center showroom and accessory dis- 


This design allews the customer to easily 


On Dispensing Equipment 


WASHINGTON.—An increase of 
11 percent in manufacturera’ maxi- 
mum prices of hand-operated gaso- 
line, kerosene, lube oil and grease 


dispensing equipment, including ac- 


Mechanic License 


Asked in Va. Bill 


RICHMOND, Va.—A bill provid- 
ing that no one shall do any work 
for any others as an automobile 
mechanic unless he holds a certifi- 
cate has been introduced in the 
Virginia house. 

Certificates would be granted 
after one year’s apprenticeship and 
examination by a three-man state 
board. An examination fee of $5 
would be charged. The bill would 
require applicants to file a $1,000 
surety bond. 


cessories, repair and replacement 
parts which are an integral or 
functional part of such equipment, 
was announced last week by OPA. 

Due to restrictions on the manu- 
facture of this type of equipment 
during the war, it was stated, little 
was produced between 1942 and 
1945. 

Under OPA action, effective last 
week, users buying from resellers 
will pay no more for this type of 
equipment because these resellers 
are required to absorb the manu- 
facturers’ price increases. 

Since resellers generally receive 
large discounts, approximately 30 
percent, OPA believes they can ab- 
sorb the producers’ price increases. 

The manufacturers’ increased 
prices are based on prices in effect 
on Oct. 1, 1941, and include legal 
increases in basic wage rates and 
in materials. 


Service Space 
Is Big Problem 


$30 Million Will Go 
‘For Shop Eqiupment; 
Eye Reconditioning 


DETROIT. — According to 
the best estimates available 
from the field today, the 
franchised car and truck 


dealers of this industry are in 
the process of unbottoning their 
pocketbooks to the tune of anproxi- 
mately $250 million to provide more 
and better facilities for customer 
service and to meet the increased 
need for internal work that will 
come when new cars begin to roll 
off the production lines in volume. 

The providing of more square 
footage of shop space to take care 
of the new car and used car condi- 
tioning that every dealer will face 
as soon as he starts delivering new 
vehicles, without sacrificing cus- 
tomer service, has become the in- 
dustry’s major problem. 

During the war, internal serv- 
ice work dropped to approxi- 
mately 6 percent of total service. 
Before the war it ran from 20 to 
as high as 40 percent of the work 
done in most dealerships. 

With building materials scarce 
and construction costs exceedingly 
high, dealers are to be commended 
on the progress they have made to 
date in getting themselves equipped 
to take care of their present cus- 
tomers and to be in shape to meet 
the forthcoming increased load of 
used car reconditioning. 


One outstanding dealer noted for 
his customer service is already 
starting construction of a new 
building adjoining his present serv- 
ice floor where painting and bump- 
ing of both customer and used cars 
will be handled on a semi-factory 
production line. This dealer feels 
that the cars he will be forced to 
take in trade during the next few 
years will need much more repaint, 
trim and upholstery repair to put 
them in ready salable condition. 

Many dealers are making plans 

to take care of this extra space 

needed for internal work by leas- 
ing space for used car recondi- 
tioning and new car preparation 
near their present stores. Espe- 
cially is this true if the dealer 
modernized his plant just before 
the war or had ample space to 
take care of all his customer 
labor service in his shop and 
feels that when customer service 
comes back to near normal he 
(Continued on Page 39, Col. 1) 


2,888 Wis. Drivers 


Lose Permits in ’45 

MADISON, Wis.— Showing a 
slight increase over 1944, 2,888 
Persons in the state were de- 
prived of the right to drive a 
motor car last year when licen- 
ses were suspended or revoked, 
the motor vehicle department 
reported last week. 

A driver whose license is re- 
voked is forbidden to operate a 
motor vehicle for at least a year, 
and proof of financial ability 
must be provided thereafter. Un- 
der a suspension, driving is pro- 
hibited for a stated number of 
days less than one year. 
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Test Trucks On Ice 


Safety Council Reports Vital Data Gleaned 
From Extensive Traction Project 


showroom in the spring. 


CHICAGO. — The performance 
and safety of commercial vehicles 
on snow and ice have been record- 
ed for the first time in exhaustive 
tests recently concluded by the Na- 
tional Safety council. 

The results are now being anal- 
yzed by the council’s traffic engi- 
neers, and conclusions and recom- 
mendations will be announced at a 
later date. 

However, much valuable infor- 
mation was said to have been ob- 
tained on the performance of nat- 
ural and synthetic rubber tires, ef- 
fects of tire pressures, the value of 
chains, sanders and other devices, 





Sealed Power 
Claims Better 
Piston Remedy 


MUSKEGON, Mich. — Sealed 
Power Corp. here has introduced 
to distributors a new development 
which is claimed to be an improve- 
ment over any previous answer to 
wear in the top ring groove of pis- 
tons. 

This consists of a “contracting 
groove insert” and a regrooving 
tool which cuts a recess for the in- 
sert at the same time that it trues 
up and widens the top groove. 

The top groove wears faster than 
other grooves because it is exposed 
to the most intense heat, receives 
the least lubrication, and is subject 
to dust coming through the intake. 
Slight wear in the ring groove rap- 
idly grows into extreme wear due 
to the pounding of the loose ring, 
it was explained. 

Sealed Power’s regrooving tool 
was said to make the worn groove 
1/32-inch wider than the original 
groove and cuts at the same oper- 
ation a recess 1/32-inch wide at the 
top of the groove. Into this recess 
is then fitted the “contracting 
groove insert,” which anchors itself 
permanently. 

The insert is also made with a 
slight “dish” and is installed with 
the dished side up, so that it hugs 
the top side of the groove and be- 
comes an integral part of the pis- 
ton. It can’t float about like a loose 
“spacer,” but rather forms a 
spring-steel armor at the base of 
the top land, which resists wear 
better than either aluminum alloy 
or cast iron, it was stated. 


St. Louis Studies 
Station Hours 


ST. LOUIS.—More than 300 per- 
sons attended a public hearing con- 
ducted last week by a board of 
aldermen committee which is con- 
sidering an ordinance to regulate 
the business hours of gasoline fill- 
ing stations and two who opposed 
the measure said its passage would 
make St. Louis a “hick town.” 

Executives and representatives of 
Associated Petroleum Retailers of 
St. Louis, proponents of the bill, 
asserted the passage was necessary 
for the protection of station em- 
ployes. H. W. Hartman, attorney 
for the Missouri Petroleum Indus- 
tries committee, said distributors 
were planning to spend about $3 
million here for new stations and 
improvements of old ones but if 
the business hours were limited, as 
set up in the bill, the program 
would be abandoned. 


Heavy Tourist Trade 


Predicted for Virginia 

RICHMOND, Va. — Vacation 
travel and tourist trade will bring 
approximately $100 million to Vir- 
ginia annually in the postwar era, 
Elmer Jenkins, national travel di- 
rector of the American Automobile 
Assn., told the Virginia Travel Con- 
ference here last week. 

James A. Anderson, state high- 
way commissioner, estimated that 
in the next 20 years Virginia would 
have 2,000 miles of four-lane high- 
ways. 


New Parts Department 


M & S Garage (Chrysler), Den- 
ver, has completed a new parts de- 
partment and plans to enlarge its 
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and methods of preventing jack- 
knifing of tractor and trailer. All 
conditions of surface, including 
wet, dry, rough and glare ice, loose 
and packed snow, were tested. 

Houghton Lake, at Roscommon, 
Mich., was the scene of the traction 
tests. For two weeks, a corps of 
engineers, research experts and test 
drivers skidded $50,000 worth of 
trucks and other vehicles on the 
glazed runways and circles. 

The project to find methods of 
preventing the enormous winter in- 
crease in traffic accidents was di- 
rected by Prof. Ralph A. Moyer, 
chairman of the National Safety 
council’s Committee on Winter 
Driving Hazards, and professor of 
highway engineering at Iowa State 
college, who has previously con- 
ducted similar tests of passenger 
cars. 

Co-director was Thomas J. Car- 
michael, experimental engineer of 
the General Motors Proving ground 
and also a member of the council 
committee. 





A SKIDDING and jacknifing semi-trailer is photosrepned from a safe distance 


on the bleak = of Houghton Lake, Mic 
the National Safety Council. The research 


commercial vehicles conducted b 


during winter traction tests of 


covered two weeks under all conditions of snow and ice. 


N. Y. Firm Agrees 
To FTC Restraint 


WASHINGTON.—Eleanor Schultz 
and George Baden, trading as E. G. 
Sales & Mfg. Co., 355 E. 149th St., 
New York, last week entered into 
a stipulation with the Federal 
Trade Commission, according to an 
FTC statement, to discontinue cer- 
tain practices in connection with 
the sale of a device designated “E. 
G. Supercharger,” designed for use 


ternal combustion engines. 

Among the practices to be dis- 
continued are using the term 
“Ssupercharger” or “Supercharger” 
as a designation for the device or 
connoting that it is, or performs the 
functions of, a supercharger for in- 
ternal combustion engines; repre- 
senting that the device will cause 
spark plugs to fire through oil and 
grease, reduce carbon deposits on 
spark plugs or other engine parts, 
extend the life of an engine, or 
cause spark plugs or points to last 
longer. 
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Oils 


Lubricating 
Slated to Go 
On Surplus List 


WASHINGTON.—The Army and 
Navy will shortly declare as sur- 
plus considerable quantities ‘of 
petroleum products including avia- 


+|tion gasoline, lubricating and spe- 


cialty oils, according to Thomas B. 
McCabe, Foreign Liquidation com- 
missioner. 


These petroleum products, he 
said, will be declared surplus to 
the different field commissioners 
by the theater commander in whose 
area they are located. 


All sales of such products, in 
keeping with FLC policy, will have 
to be negotiated and completed 
with the proper field commission- 
er’s office. McCabe pointed out, 
however, that information may be 
obtained by contacting Lt. Col. 
John F. Troja, director of the 
moveable goods division of FLC in 
Washington. Col. Troja is located 
in the New War Department Bldg., 
Washington 25. 


Need a Service Man—Want a Job—try 
a@ want ad in Automotive News. They get 
quick results! 


with the ignition systems of in- 























Houdaille announces an entirely 
new type of Torsional Vibration 
Damper. 

It has only three parts—a damper 
mass, its housing, a bronze bushing. 

It is viscous—using the newly de- 
veloped Silicone fluid which was 
chosen for its inherent stability and 
nearly flat viscosity curve. 





It is untuned—so that it mini- 
mizes BOTH major and minor criti- 
cal orders of vibration. 

It is non-critical—so that it is not 
sensitive to temperature variations. 


It damps. It is not a de-tuner. 














A NEW VISCOUS 
TORSIONAL VIBRATION DAMPER 


for internal 


combustion engines of all sizes 


HOUDE ENGINEERING DIVISION OF 


HOUDAILLE-HERSHEY CORPORATION 


MAKERS OF HYDRAULIC CONTROLS 
BUFFALO 11, NEW 

















Simple as it is, it solves torsional 


vibration problems more _ ideally 


than any other device. 

It will, we believe, outlast the 
life of the engine. 

Designed and produced exclusive- 
ly by Houdaille, the new Torsional 
Vibration Damper should prove one 
of the most important engineering 
discoveries of recent years. 

Our engineers gladly will design a 
Houdaille Viscous Torsional Vibra- 
tion Damper to meet the require- 
ments of specific engines—of any size 
—in the internal combustion field. 
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U.S. Tires Book 
Analyzes Recap 
Cost Control 


NEW YORK.—As part of its 
postwar business development pro- 
gram, the U. S. Tires division of 
United States Rubber Co. has re- 
leased to its nationwide organiza- 
tion of tire distributors a compre- 
hensive manual on the subject of 
recapping cost control, W. D. Bald- 
win, U. S. Tires sales manager, an- 
nounced last week. 

The recapping cost and shop sys- 
tems presented in the new manual 
are intended to provide a simple, 
inexpensive method of overall cost 
control which will prove adequate 
for the average distributor, and, to 
provide a group of shop systems 
which will help him control his 
two major recapping costs, mate- 
rial and labor. 

The program as a whole is in- 
tended to serve as a basis for a 
cooperative effort between the com- 
pany and its independent distrib- 
utor organization and help distrib- 
utors reduce their recapping costs 
to a minimum, he said. 

“Recapping cost control is being 
made a vital part of our recently 
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FIRST MERCURY delivered in Cincinnati 
arm while serving with Gen. Patton’s army 
Sin of sale for Mercury town sedan from John Dell, of Johnny 


Caldwell receives 
Dell Motors Co. 


announced USCAP program,” Bald- 
win explained. “Over a period of 
many years’ experience, the aver- 
age tire distributor has evolved a 
set of gross profit and expense 
standards which have proved reli- 
able guides to net profit.” 
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Card Deck Helps Explain 


Alternating Pressure Action! 


To contact cylinder wall, practically 
all modern rings utilize ‘the inherent 
tension in the ring or pressure sup- 
plied by an inner spring ring or both! 
To this Spiro-Seal adds an exclusive 
PLUS ... alternating pressure action! 
Try pulling a card from or pushing a 
card into a lightly held deck like this 
one! Yousll have a good illustration 
of the action caused by the over- 
lapping leaves of Spiro-Seal . . . Re- 
sult in tapered cylinder: higher pres- 
sures on down-stroke for greater oil 
control; lower on the up-stroke for 
finer lubrication. 


+———— IT BRIDGES THE GAP 


Lower ON wsROKE... . 


oes to veteran who lost his right 
m the European theater. Howard 


White Motor Rebuilds 

White Motor Co. (Dodge-Plym- 
outh), Forrest City, Ark., is re- 
building its sales and_ service. 
Charles White will be assisted by 
his son-in-law, Kenneth Gross, who 
is to be released shortly from the 
Army Air Forces. 


No more guesswork about getting the right ring for the job! 


Whatever the job, the Ramco 10-Up Combination provides the required 


wall pressures . . . not too severe... not too light... but just right! It does this 


automatically because of Spiro-Seal...the patented steel ring 


without end! That's just one of the many PLUSses you get 


in Spiro-Seal . . . ring without end! 


Ramsey Accessories Mfg. Corp., 


3729 Forest Park Bivd., St. Louis, 


Mo. Factories: St. Louis, 


Fruitport, Toronto. 


Will Stress the 3 Es... 
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Truman Safety Meeting 


Names 8 Committees 


WASHINGTON. — Committees to 
consider the major phases of a 
nationwide highway safety effort 
will be organized shortly to prepare 
reports for the consideration of the 
President’s Highway Conference, 
which has been called here May 
8-10. 

At least eight principal commit- 
tees will be named to study the 
various phases of the accepted 
highway safety program, including 
accident reporting, enforcement, 
engineering, laws and ordinances, 
driver licensing, education, public 
information, and public support. 

Plans for the conference are be- 
ing drafted by a coordinating com- 
mittee under the chairmanship of 
Public Roads Commissioner Thom- 
as H. MacDonald. The general 
chairman will be Gen. Philip B. 
Fleming, Federal Works Adminis- 
trator. He will be assisted by Col. 
Light B. Yost as executive director. 

Several state Highway Users 


Copyright 1945 by Ramsey Accessories Mfg. Corp. 
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conferences are planning state- 
wide campaigns in which all in- 
terested groups as well as high- 
way user groups can participate. 

In view of their extensive experi- 
ence from their own continuing 
safety programs and their close- 
ness to the “grass-roots,” member 
groups of the state Highway Users 
conferences have a significant op- 
portunity to generate interest in 
the President’s Highway Confer- 
ence and to give impetus to high- 
way safety programs. 

The primary objective of the 
President’s Conference is to mobi- 
lize public support for a postwar 
attack on the highway accident 
problem. To secure the necessary 
popular support, delegates from 
groups broadly representing the 
nation will be invited to attend the 
conference. President Truman will 
request the governors of the sev- 
eral states to lead their respective 
state delegations. 

In working toward the objective 
of a mobilization of public support 
for the highway safety, the con- 
ference is expected to rely upon 
the elements of the recognized 
highway safety program based on 
the “Three Es”—enforcement, engi- 
neering, and education. 

The conference will be largely 
non-technical and will devote its 
efforts to considering methods of 
securing more general adoption of 
accepted traffic standards and pro- 
cedures. The legal responsibilities 
of state and local governments in 
traffic regulation will be empha- 
sized and action to secure neces- 
sary public backing of these safety 
programs will be studied. 

At the same time, all agencies, 
both public and private, will be 
strongly urged to develop their 
own highway safety programs, 
with the conference endeavoring 
to coordinate such efforts. 

A comprehensive outline of plans 
and organization for the conference 
was given last week by Gen. Flem- 
ing, Federal Works Administrator, 
in an address before the annual 
convention of the American Assn. 
of State Highway Officials at Okla- 
homa City, Okla. 


Ohio Schedules 
Safety Meeting 


|For Feb. 20 


COLUMBUS, O.—A Traffic Safe- 
ty conference is to be held at the 
Neil House here Feb. 20, to inaugu- 
rate a statewide program of co- 
ordinated traffic safety activities by 
municipalities and counties. 

The conference is being cospon- 
sored by the Ohio Department of 
Highways and the Ohio Traffic 
Safety council. 

Invitations are being issued to 
all officials concerned directly or 
indirectly with traffic control. 

A carefully planned program of 
safety activities, incorporated in a 
manual “A Plan for Traffic Safe- 
ty,” will be distributed to those 
attending and will be explained in 
detail at the conference. 


3-Pump Unit 
Added by Gray 


MINNEAPOLIS.—Gray Co., Inc., 
Minneapolis 13, has announced the 
addition of a new three-pump sup- 
ply unit, with built-in pneumatic 
lift, to its line of lubricating and 
maintenance equipment. 

Modeled either for “out-of-sight” 
installation or for use on the serv- 
ice floor to display lithographed oil 
company drums, this three-pump 
elevator unit completely eliminates 
manpower in the job of raising 
pumps and drum cover when 
changing lubricant drums, it was 
claimed. 


Gagnon Builds 

Gagnon Motor Co., 166 Webster 
St., Manchester, N. H., headed by 
Arthur Gagnon, World War II vet- 
eran, is constructing a salesroom 
adjacent to the dealership for the 
addition of electric ranges and re- 
frigerators. 
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Parts Business Soars 


Albany Motors Ups Volume to $12,000 Monthly 
After Rearranging Service Unit 


ALBANY, Calif.—Here’s how Al- 
bany Motors (Ford) compressed its 
parts department and at the same 
time was placed in position to 
handle $12,000 worth of parts busi- 
ness monthly as compared to $3,500 
monthly in 1941. Its paint and body 
shop work has increased until it 
takes 14 men to handle it instead 
of two. 

When the first 1946 model ar- 
rived, Curt Campbell, manager, 
and his partner, Hamilton Mc- 
Coy, were faced with a lack of 
display room, caused by an ex- 
panded parts department. 

They installed the Ford standard 
bin system for display room stor- 
age of parts, painted the bins an 
attractive buff color. They took 
over space usually devoted to two 
“deadheads” in a corner of the gar- 
age and used this place for storage 
of overflow stock. A mezzanine was 
constructed over the storage space 


Labor Relations 
Added to NSPA 


e > ° 

Activities 

CHICAGO. — Organization train- 
ing and employe relations counsel- 
ing will augment other activities of 
the National Standard Parts Assn. 
this year, it was announced last 
week by Don McKim, executive 
vice-president, who revealed that a 
decision to this effect was made 
at the NSPA executive conference 
at Edgewater Park, Miss. 


W. J. Micheels, associate profes- 
sor of industrial education at the 
University of Minnesota, has been 
retained as employe relations coun- 
sel, McKim disclosed. 

“The first releases under this 
new program to better train and 
equip organizations to meet oppor- 
tunity in the future market are 
almost ready for the printer, and 
will appear soon,” McKim said. 

The organization training and 
employe relations program has 
been worked out by the NSPA mar- 
keting research committee. 

Accepted as new members by the 
membership committee were 33 
firms, both wholesalers and manu- 
facturers. Their applications have 
been received since the November 
conference of the association. 

Ed Sheehan, junior vice-presi- 
dent, serves as chairman of the 
wholesalers’ board of governors, 
with Walter Kleinschmidt elected 
as vice-chairman. Don Teeter has 
been chosen as chairman of the 
manufacturers’ board of governors, 
and Charles Crowder as vice-chair- 
man. 

The last week in June was tenta- 
tively set for the midsummer con- 
ference of the association. 


s s 
Oil in Andes? 
Signs Are Discovered, 
Ethyl Says 

NEW YORK.—Some of the 
world’s greatest deposits of oil may 
be found locked in or beyond the 
forbidding Andes Mountains of 
South America, Ethyl Corp. report- 
ed last week. 

South America already is the sec- 
ond largest oil-producer in the 
world, and “evidences of the pres- 
ence of petroleum are found the 
full length of the Andes, giving 
foundation to the belief that some 
of the world’s major deposits may 
be located there,” it declared. 

Wartime depletion of oil reserves 
makes the discovery of new de- 
posits all the more imperative, the 
report states, adding that part of 
the answer may lie in the snow- 
clad, towering Andes running 4,500 


Miles from Tierra del Fuego north 


to the Caribbean coast of Ven- 
ezuela. 


New Goodrich Office 


Establishment of New York city 
offices of B. F. Goodrich Chemical 
Co. in the French Bldg., 45th St. 
at Fifth Ave., is announced by W. 
8. Richardson, president. 


You get the best results in our Classified 
Section, inside backcover. 
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to accommodate bulkier materials. 
The total cost ran about $5,000, 
Campbell said. 

They saved enough space to ex- 
hibit three cars in comfort. 

The body and fender shop is 
located in another building in the 
same block. This eliminates noise 
and dirt from the display and parts 
building. 

A feature of the shop is a port- 
able paint room, so made because 
the company may lose its lease, 
Campbell said. It was custom 
built by a local sheetmetal man, 
accommodates two cars, one in 
the paint room and another in 
the drying room. The drying 
room heats to a temperature of 
180 degrees in one hour. 

The portable room is dustproof, 
fireproof, has an air filter, and is 
so designed that there is no elec- 
trical wiring on the inside. Cost 
of the shop was $6,500, but expand- 
ed business has led to increasing 
of the company’s corps of metal 
workers and painters from two to 
14, 







TS 


tt 





on 
& = 


ia] | 
iz : 








- 





















“That reminds me of one of my 
customers.” 


Goodyear to Resume 
Blimp Operations 

AKRON. -—- Resumption of blimp 
operations over the country this 
summer is seen in the purchase by 
Goodyear Tire & Rubber of seven 
L type airships from the govern- 
ment. 
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With WARD PRODUCTS CORPORATION, the word quality is more than 
just a symbol. It represents the highest standard of excellence and 
leadership achieved through many years’ experience in the exclusive 
manufacture of precision-built antennas. WARD antennas are built by 
master craftsmen using the most modern equipment under ideal con- 
ditions. Top quality through and through, they render highest efficiency 


for all automobile and home radio applications. That’s why WARD is 
the world over. 
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. °45 Dividends Drop 7% 


Below Same Month in ’44 


WASHINGTON. — Publicly re- 
ported dividend payments totaled 
$745,600,000 in December, or 7.2 per- 
cent lower than in December, 1944, 
the Commerce department reported 
last week. The shrinkage, it was 
stated, reflected declines in profits 
occasioned by  reconversion § to 
peacetime production. 

Dividends for the entire year 
1945 amounted to $3,794,700,000, or 
only fractionally more than the $3,- 
782,200,000 paid in 1944. Trade up 
8.1 percent and finance up 6.2 per- 
cent were the only industrial divi- 
sions with advances. 

Declines in other major divisions 
were generally small; railroad divi- 
dends receded 3.3 percent and the 
miscellaneous group, dominated by 
other transportation, as much as 
4.3 percent. 

Within the manufacturing divi- 
sion, which dropped 1 percent, tex- 
tiles and leather made the largest 
gain, 7.4 percent. Dividends con- 
tracted in all metal groups except 
electrical machinery, falling as far 


as 9 percent in the case of trans- 
portation equipment. 


Alemite Markets 
New Motor Oil 


CHICAGO —Alemite Pennsyl- 
vania motor oil, heretofore mar- 
keted only as a straight run min- 
eral oil, will hereafter be prepared 
with anti-oxidation and anti-corro- 
sive additives to conform to the 
new API and SAE definitions of 
crankcase oils as a “premium mo- 
tor oil,” Alemite division of Stew- 
art-Warner Corp. announced last 
week. 

The new oil, to be known as 
“Alemite Pennsylvania motor oil 
with P.A.,” will be marketed at no 
advance in price over the former 
oil. 








Pomona Dealer Builds 


W. R. Shadoff (Chrysler), Po- 
mona, Calif., has purchased prop- 
erty for the erection of a new 





building. 
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Only WARD Gives You All 
These Important Features 


+ + OF 


and Vinylite Covering 


* 100% Shielded 


1523 East 45th Street 
CLEVELAND 3, OHIO 


Easy One Man Installation 

Patented Fluid Type Anti-Rattle Construction 
Positive Silver-to-Silver Contacts 

Extra Heavy Triple Chrome Rust-proof Plating 
Top Section, Stainless Steel 

Heavy Admiralty Brass Tubing 

Hi-Q Detachable Low Loss Lead-ins With Polyethylene Insulation 


* Complete with all Fittings and Conversion Kit for Torpedo Bodies 
* Smooth Action Telescoping Sections 


W orld’s Finest for Car and Home Combining Precision and 
Streamlined Beauty 


| WARD: | 


THE WARD PRODUCTS CORPORATION 


EXPORT DEPT. C.0. Brandes, Mgr.,4900 Euclid Ave., Cleveland 3, Ohio 
IN CANADA-Atlas Radio Corp., 560 King $t., W., Toronto, Ont., Canada 




















Battery Shortage 
Held Critical 
In Atlanta 


ATLANTA.—The car and truck 
battery situation here is described 
as from tight to critical. A survey 
of local battery manufacturers and 
distributors disclosed that the cur- 
rent demand about doubles the 
available supply of «batteries and 
that the shortage has occurred as 
a result of an acute shortage of 
materials, especially lead. 

One local battery manufacturer 
described the situation as “critical” 
and said that in addition to a short- 
age of lead needed in his plant for 
manufacture of batteries, he had 
been hampered by a shortage of 
cedar and fir wood for making sep- 
arators. 

Another said he had adequate 
supplies of wood but that lead de- 
ficiencies were holding his produc- 
tion down. 


Kingsbury to Build 
Kenneth Kingsbury (Chrysler), 
Lapeer, Mich., is planning to build 
on a lot, 80 by 170 feet. 
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Appeal to Congress Due... 


Move Reported to Slash 


Taxes for Exporters 


A HISTORY of American transportation is summarized in the exhibit which 
Studebaker opened at the Museum of Science and Industry in Chicago last 
week. Shown above at one end of the display are the stock Studebaker racer 
which finished third in the saogenese “500” in 1932; the sedan Ab Jenkins 
drove 3,302 miles cross-country in 77 hours. 40 minutes in 1927; the roadster that 
covered 25,000 miles in 23.000 minutes in 1927; a 1908 Studebaker Flanders run- 


about; 


Bendix Flightphone 
First in 2-Way Series 


BALTIMORE.—As its first two- 
way communications unit in the 
Flightweight line of radios for per- 
sonal planes, the Radio division of 


and a 1902 electric, first powered vehicle of the 94-year-old company. 


Bendix Aviation Corp. announces a 
five-channel, high-frequency trans- 
mitter combined with a range and 
broadcast receiver. 


You get the best results in our Classified 
Section, inside backcover. 


NEW YORK. — The New York 
Board of Trade is launching a drive 
to secure tax relief for corporations 
which engage in export trade 
throughout the Western hemi- 
sphere, it was reported last week. 

Representatives of the board 
were said to have conferred with 
Elihu W. Goldin, New York lawyer, 
to draft proposed amendments to 
the Internal Revenue act. The bills 
are to be sent to the Ways and 
Means committees on Capitol Hill, 
with a request for favorable action. 

The groups, it is said, are par- 
ticularly anxious that the laws be 
clarified with respect to the com- 
panies coming within the law. 
Goldin proposed that Paragraph 
(a), Section 109, be made to read: 

“If 95 percentum or more of the 
gross income of such domestic 
corporations for the three-year 
period immediately preceding the 
close of the taxable year (or for 


HYDROVAC 


ST IN 


POWER BRAKING 


Hydrovac* leadership in the field of power braking is based on the firm 
foundation of performance. 


More than a million units and billions of miles of service under extremes 
of operating conditions have emphasized that Hydrovac is by far the most 
advanced and efficient power-braking unit on the market. 


Hydrovac is easily connected into any vehicle’s hydraulic brake system 
and needs no adjustment at installation or in service. 


By adding the latent vacuum power of the engine manifold to the hydraulic 
system, Hydrovac assures smooth, positive stopping with minimum effort 


for the driver. 


For complete information on Hydrovac—the most advanced and best 
proved power-braking unit, see your Bendix B-K* dealer or write direct: 


*TRADE MARKS 


BENDIX PRODUCTS DIVISION | ~emmpgei. 


BENDIX AVIATION CORPORATION 


SOUTH BEND 20, INDIANA 


AVIATION CORPORATION 


SERVICE SECTION 


such period during which the cor- 
poration was in existence) was 
derived from sources other than 
sources within the United States, 
or from the sale of goods, wares 
or merchandise which are ship- 
ped in export trade.” 

The words beginning “or from 
the sale of goods” and continuing 
through the end of the sentence 
according to Goldin, are those ad- 
ded and will give a broader and 
clearer meaning. 

Companies qualifying under the 
law also believe a new subsection 
should be added to section (14) of 
the act with a new provision (i) to 
be added, reading as follows: 

“In the case of Western hemi- 
sphere trade corporations, as de- 
fined in section 109, the tax shall be 
an amount equal to 50 percent of 
the tax computed under section 13 
(b).” 

This would enable, according to 
Goldin, corporations in the speci- 
al classifications under section 14 
to receive a 50 percent cut in 
their normal tax. 

It is emphasized by proponents 
of the amendments that such a 
procedure will enable American 
companies to compete with corpo- 
rations of other countries which 
receive, Goldin stressed, certain 
tax benefits. 

Purpose of the law at the time it 
was passed in 1942, was, according 
to Goldin, to equalize competitive 
advantages enjoyed by other coun- 
tries in their commerce in the 
Western hemisphere. 


Bantam Starts 
Production on 


New Trailer 


BUTLER, Pa.—After 3% years of 
trailer manufacturing and prepara- 
tion, American Bantam Car Co. last 
week announced 
that it is now 
completely recon- 
verted for the 
manufacture of 
Supercargo trail- 
ers. These are to 
be sold through a 
distributor and 
dealer orgariiza- 
tion throughout 
the country. Pro- 
duction and ship- 
ments are to be- 
gin immediately. 

Francis H. Fenn, president, stated 
“Our line of Supercargo trailers 
was designed after a nationwide 
survey of truckers to determine 
their present and future require- 
ments for heavy tonnage vehicles 
and after long and exhaustive en- 
gineering and testing at our fac- 
tory. New production methods have 
been installed and are ready for 
capacity production.” 

It was announced that the Super- 
cargo model features a new de- 
velopment, the Bantam torque arm 
drive and spring suspension. This 
new development permits the brake 
torque to be absorbed through the 
spring type torque arms. This 
method of absorbing brake torque 
and road shock is further aided by 
a floating spring trunion. 

The quadri-point spring suspen- 
sion, the company claims, allows 
the springs to be entirely independ- 
ent of the brake torque and, there- 
fore, carries the load only. 

At present, vans of all kinds, flat 
beds, and chassis are being made 
ready for distribution and plans are 
under way for expansion of facili- 
ties to manufacture all other types 
needed in the trailer field. 


Rebuild 


(Continued from Page 32) 


in turn will also provide faster, 
better service than was formerly 
possible. 

Each Ford Authorized Recondi- 
tioner will be expected to take care 
of the engine and small parts re- 
conditioning requirements of the 
other Ford and the Mercury dealers 
in his territory as well as that of 
the fleet operators and other ser- 
vice stations. 


F. H. Fenn 
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For the Traveler 


AAA Reinspecting All Accommodations, Brunnier 
Says in Reply to Open Letter 


(Continued from Page 21) 





cancel the contract on the spot, re- 
fund the affiliation fee in full, and 
to take down the AAA emblem. 

In addition to inspection by our 
road reporters, we have a most 
efficient means of cross-checking, 
namely, the 2,500,000 men and 
women in AAA families. When- 
ever they encounter substandard 
accommodations which are listed 
in our directories, they are quick 
to let us know. 

There has been some increase in 
recent months of complaints about 
our listed accommodations. In nor- 
mal times we receive complaints on 
roughly 2 percent of accommoda- 
tions listed; in recent months this 
has risen to about 5 percent. We do 
not know which 1,500 miles of road 
you traveled or at how many AAA 


U. S. Again Curbs 
Cadmium Use as 


Stock Recedes 


WASHINGTON. — Restrictions 
have again been placed on the con- 
sumption of cadmium because of 
the excess of demand over supply 
and a resulting severe drain on the 
government stockpile, the Civilian 
Production administration an- 
nounced last week. 


Effective Feb. 1, manufacturers 
will be permitted to use 90 percent 
of the amount of cadmium they 
used in 1941. 


At the same time, CPA an- 
nounced that inventory restrictions 
on the metal have been tightened. 
Manufacturers are now allowed a 
30-day inventory of cadmium in- 
stead of the 45 days previously 
permitted. 

Cadmium consumption since the 
end of the war has been greater 
than all expectations and predic- 
tions, CPA officials said. They re- 
ported that from Sept. 1 until 
Jan. 1 releases from government 
stockpiles amounted to 529,600 
pounds. It is estimated that during 
the same period producers’ inven- 
tories have decreased 100,000 
pounds, which indicates that con- 
sumption during that period ex- 
ceeded production by 629,000 
pounds. 


GM May Expand: 


In Arizona 


PHOENIX, Ariz.—Possibility that 
the General Motors may be inter- 
ested in expanding its Arizona 
activities to include industrial de- 
velopments was indicated with re- 
ceipt by the state corporation 
commission last week of a letter 
from the firm seeking information 
as to steps necessary to qualify a 
foreign corporation to do business 
in this state. 

For years GM has maintained 
a big testing laboratory here. Such 
activities do not require incorpora- 
tion. For that reason the new 
inquiry was seen as possibly indi- 
cating an intention to open up 
other more extensive operations. 


Long Trip 
Photographer Covers 


S. A. in Plymouth 


PEORIA, Ill.— (UTPS) —Sullivan 
C. Richardson, author and movie 
photographer, arrived here, driving 
the original Plymouth car in which 
he started from Detroit several 
months ago on his tour of South 
America. 

It is autographed by many South 
Americans, who scratched their 
names on the paint. 

Richardson is visiting colleges in 
the United States, lecturing on his 
adventures in Latin - American 
countries and showing his inspiring 
color motion pictures. 


Sinks Sells to Byars 


Sinks Chevrolet Co., operated at 
Walnut Ridge, Ark., 10 years by C. 
E. Sinks, has been sold to W. B. 
Byars, of Alma, who has been in 
the automobile business there since 
1933. The firm will operate as Byars 
Chevrolet Co. 





places you stayed, but manifestly 
the reactions of our members do 
not substantiate your contention 
that 95 percent of AAA accommo- 
dations are no longer worthy of 
patronage. 


I am sending you under separate 
cover some material you may find 
of interest in connection with our 
inspection program. Exhibit 1, al- 
ready mentioned, is a copy of our 
Directory of Accommodations. Your 
attention is particularly called to 
the foreword concerning AAA es- 
tablishments and the report forms 
in back through which we get a 
double-check on our road reporters’ 
findings in the form of travelers’ 
comments, whether favorable or 
unfavorable. 


Exhibits 2, 3, 4 and 5 are the re- 
port forms which are filled out by 
our road reporters following each 
inspection of an accommodation, 
whether hotel, court, restaurant or 
resort. Exhibit 6 is a sample of a 


report sent in by one of our road 
reporters; in this particular case 
the accommodation is somewhat 
below our standards and will not 
be listed and will not be eligible for 
official appointment. Exhibit 7 is a 
copy of our Southeastern Tour 
Book, first of the new editions off 
the presses; your attention is in- 
vited to the foreword about accom- 
modations and the members’ re- 
port forms in the back. 

Again I want to thank you for 
your interest in AAA services — an 
interest of which we have had 
many instances in the past. Any 
time you feel that our organization 
is not measuring up in any way to 
its responsibilities to its members 
and to the motoring public gener- 
ally, we will appreciate your calling 
it to our attention. But manifestly, 
in order to get fair appraisals, we 
must have complete understanding. 
Hence, if you like, we shall be glad 
to have our road reporter in your 
area call on you and give you fur- 
ther details about our inspection 
system which, we feel, provides the 
most complete and accurate evalua- 
tion of the nation’s travel accom- 
modations that can be had. 


Yours cordially, 


H. J. BrunnNIier 
President. 


Chicago Meeting 
To Study Light 


Improvements 


CHICAGO.—When the Interna- 
tional Lighting Exposition § con- 
venes at Stevens hotel Apr. 26 im- 
mediately following the _ spring 
conference of the National Elec- 
trical Wholesalers Assn., one of 
the purposes served will be that 
of focusing the nation’s attention 
on the need for a fuller and more 
enlightened use of lighting in in- 
dustry, business, stores, farm, home 
and schools. 

Through a series of four morning 
conferences, the exposition will 
seek to make better known the 
practical applications of the newest 
developments in illumination. 

Over 60 leading lamp, lighting 
equipment and manufacturers of 
paint and other products which are 
directly related to illumination will 
require the entire exhibition hall 
of the hotel to display their prod- 
ucts. 


Others are profiting from AN Want 
Ads, why not you? See inside backcover. 
sar Want Ad Dept., Inside Back Cover 
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184%-Cent Raise Ends 


Hoover Bearing Tieup 

ANN ARBOR, Mich. — Hoover 
Ball Bearing Co., struck down 
for 79 days by a UAW - CIO 
walkout, resumed production 
here last week after the union 
accepted a wage increase of 18% 
cents an hour. 

UAW workers at Fairchild 
Aircraft, Hagerstown, Md., end- 
ed their wage dispute by agree- 
ing to a company offer of a 138- 
cent hourly raise. 





Parts Corp. Forms 


Canada Affiliate 


CHICAGO.—N. H. Sherman, pres- 
ident of International Parts Corp., 
announces the formation of Inter- 
national Parts (Canada) Ltd., un- 
der the management of M. W. Gas- 
ner, vice-president. 

The Canadian company is located 
at 71 Front St. E. in Toronto and 
occupies a four-story building. The 
Canadian policy of merchandising 
will be exactly the same as in this 
country, Sherman said. 









and impresses customers. 


Outstanding in design, the Lincoln Servmobile features two built-in 
drawers—one, an easel-drawer for standard size lubrication charts; the 
other, a compartment type drawer for an assortment of popular size 
grease fittings .. . a built-in tool panel for mechanics tools . . . compart- 
ments and shelves for a wide variety of indispensible items used in per- 
forming various automotive services. In addition both end panels are 
punched for attaching hand-gun brackets to hold Specialized Lubriguns. 


The installation above shows how the Lincoln Servmobile fits into the 
modern lubrication department. In addition to the Servmobile the in- 


The Lincoln Servmobile is a highly practical work-organizing unit— 
It saves time and steps—by providing a compact, portable tool and ac- 
cessory carrier that can be brought right up to the job. It adds eye-appeal 


Mee wird 


stallation includes a Lincoln Standard Wall Battery with Lubricant 


Meters for dispensing two Gear Lubricants, and one Chassis Lubricant. 
The Lincoln Lubreel Cabinet convenintly located between the lifts has 
two Gear Lubricant, two Chassis Lubricant, and one Air Outlet. Two 


Lincoln Drainmobiles complete the group. 
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Equipment. 
Name 
Firm 
Address 
City 


re ee ee ee 


State. 


SERVICE 


Lincoln Engineering Company, St. Lovis 20, Mo. 


Please send me Bulletin No. 505 on Servmobile and 
Bulletin No. 502 on Business Building Lubricating 
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The coupon below is for your convenience. Mail it 
today and get complete information on the Lincoln 
Servmobile and Lincoln Lubricating Equipment— 


“IT’S THE FINEST THAT MONEY CAN Buy!” 


AN A261 
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CHICAGO.—A national program 
of lubrication training schools in 
upwards of 40 cities, where return- 
ed GI’s and others will be trained 
as lubrication specialists to fill key 
jobs in automobile service estab- 
lishments, was announced last 
week by the Alemite division of 
Stewart-Warner Corp. Classes have 
begun in several cities and are 
scheduled to open in others shortly. 

Culmination of plans begun al- 
most two years ago,*to attract and 
train returning veterans for ca- 
reers in the lubrication field, the 
Alemite program will extend over a 
period of several months. Preview 
of the actual course of instruction 
was given car manufacturers’ rep- 
resentatives and others. several 
weeks ago, and instructors from 
each distributorship territory were 
put through the complete course. 

Each Alemite distributor will 
recruit students and conduct 
classes in his own territory. Car 
dealers whose places of business 
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Lubrication School 


Alemite Opens Training Courses in 40 Cities 
To Fill Key Jobs in Service Shops 


have been qualified under the job 








training program for returned 
veterans are expected to supply 
many candidates for the schools. 
In referring to the jobs for which 
men will be trained as “key jobs,” 
F. A. Hiter, senior vice-president of 
Stewart-Warner and head of the 
company’s Alemite division, said: 


“During the war the public be- 
came much more conscious of the 
need and value of proper lubrica- 
tion of its motor vehicles. In addi- 
tion, today, the mechanic in the 
lubrication department must be 
much better versed in all phases 
of his specialized job. He is the first 
contact of the service department, 
and as such must know how to 
greet the public and handle cus- 
tomers properly. He must know the 
vehicle well enough so that as he 
performs his lubrication job he 
must be able to recommend other 
services which his examination of 
the vehicle points out as being 
necessary. All to the end that the 
vehicle gives the efficient service 
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Art of Lubricating .. . 


that the customer deserves.” 
Hiter said the lubrication de- 
partment always has been, and 
will be more in the future, the 
salesroom of the service depart- 
ment. Outside of gasoline, lubri- 
cation is the one service that 
every owner knows he must have 
to keep his vehicle operating effi- 
ciently and give him the long life 
built into it by the manufacturer. 

According to Hiter, the training 
program is expected to be of espe- 
cial interest to veterans who work- 
ed with automotive equipment 
while in the armed services. Many 
are expected to be attracted to the 
schools. The field is not a crowded 
one, Hiter pointed out, referring to 
the wartime shortage of trained lu- 
brication men which resulted in 
severe curtailment of lubrication 
and maintenance service availabil- 
ity in the automotive field. 

In addition to learning the me- 
chanics of actual lubrication, men 
attending the schools in Alemite 
distributor cities will be given in- 
struction in service merchandising, 
record - keeping, customer - contact 
and sales promotion, lubricant 
chemistry and selection, and equip- 
ment care and maintenance. 





AN Want ADS cost little—gets results— 
why not use ‘em? See inside back cover. 


This oil minimizes 


and wear by maintaining a strong, 


supple protective film which defies the 


high temperatures and pressures encoun- 


tered in automobile engines. 


The outstanding lubricating efficiency of 


Veedol Motor Oil not only insures good 


service from the cars in which it is used, 


but better performance as well. Veedol’s 


world-famous “film of protection” obtains 


full power and gasoline mileage by mini- 


mizing cylinder drag and power blow-by. 


Sell and recommend Veedol as a means 


of keeping your customers pleased with 


your merchandise and service. 


TIDE WATER ASSOCIATED OIL CO. 


New York — Tulsa — San Francisco 


Detroit — Chicago — Indianapolis — Atlanta 


Minneapolis —Kansas City 
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MEMBERS OF lubrication class attending Detroit school of Alemite Co. of 
Michigan, to which they have been sent by their car dealer employers in Ohio 
and Michigan cities, listen to chart lecture on “Essentials for an Organized 
Lubrication Department.’’ Instructor Al Raffaele is conducting school, one of 


first to 


n for returned veterans and others in about 40 Alemite distributor 


o 
cities in Joint program of Alemite distributors and Alemite division of Stewart- 


Warner Corp., Chicago. 












INSTRUCTOR AL RAFFAELLE, Alemite Co. of patehigee. ones operation 


of portable high pressu 


Sales (Buick), Jackson, Mich.; Duane 


ref? to "(left ~ right) Winton Hull 


, of Jackson Auto 
Bremer, Marsh & Grosfield (Chevrolet), 


Dearborn, and John Kennedy, ’Atkinson & Williams (Ford), Lorain, O. 


Bubble Bursts 


Anti-Foam Agent for Oil 
Perfected by Gulf 

PITTSBURGH. — A surprising 
sort of scientific feat, which re- 
moves one of the most serious ob- 
stacles to the progress of our high 
speed age, was reported last week 
by Gulf Oil Corp. In today’s high 
power engines bubbles have stop- 
ped trucks; halted tank maneuvers; 
shut down power plants; immobi- 
lized merchant ships; restricted op- 
erations of warships and airplanes. 

For the fragile, gossamer bubble 
becomes a deadly menace in the 
gear and lubrication systems of 
modern engines churning at tre- 
mendous speeds under heavy loads 
for long operating periods. 

Born of air mixed with oil under 
such punishing conditions, bubbles 
carry the oil foaming up from gear 
boxes and bearings, spilling out 
through floor plates, vents and 
breather pipes. 

The bubbles threaten to break 





the necessary lubricating oil films 
in bearings, making engine shut- 
downs necessary. 

Gulf attacked the bubble with an 
anti - foam agent. Distributed 
through the oil, this material re- 
duces surface tension and permits 
each individual bubble to break 
quickly on reaching the surface, it 
states. 


Police Laxity Hit 
By Conference 


ATLANTA, Ga.—Despite appeals 
to law enforcement officers, south- 
ern highways are still a hazard for 
night drivers, the Southern Con- 
ference of Teamsters charged last 
week, contending that no steps 
have been taken to enforce the 
fundamental safety laws. 

The conference asserted that last 
April it adopted a resolution urging 
police in the south to enforce the 
laws and charged that little or 
nothing had been done to remedy 
the situation. 







D..tt for offer Sewice 


% The Dockson Corporation for 
many years has built as fine a 
line of Welding Equipment and 
dependable Head and Eye Pro- 
tection Devices as can be found. 


The Dockson policy of quality 
rather than quantity has produced 


sideration. 


The Dockson plan of continuing 
research assures our customers of 
the last word in efficiency, com- 
fort and safety. 


Tt aul Fctintcsaitssase 


President 


DOCKSON CORPORATION 
Detroit 8, Mich. 
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To Increase Service Space ons 


Dealer Building Plans 
May Hit $250 Million 


(Continued from Page 32) 


will again have sufficient space to 
take care of both operations. 


Dealer customer labor service is 
at its peak now. According to best 
information available, the average 
customer service ticket is now run- 
ning around $11.40 as against a 
normal prewar take of about $3.63. 
It is expected that as new cars be- 
come available in greater volume 
the present average ticket will de- 
crease gradually and the amount 
of work per customer will lessen. 
This will necessitate dealers at- 
tracting more service customers to 
maintain the present customer la- 
bor volume. 

To maintain present service vol- 
ume, dealers are already reemploy- 
ing their customer followup sys- 
tems, inviting car owners to visit 
their shops and renew acquain- 


tance; cleaning and painting their 


FACTOR Y- DESIGNED 


SYSTEMS and FORMS 


For Accounting, Sales, Parts 
and Service Departments 


Profit by the experience of thou- 
sands of users. Know where and 
how your operation stands on pro- 
fit or loss. Learn how you too can 
establish clear-cut records and re- 
ports. Strengthen your procedure 
to insure the proper accounting of 
all funds, Have all the facts neces- 
sary for intelligent, profitable 
management. 


m les 
Write for I°506 ~ 


‘cb definitely 


WESTERN BRANCH 
W. Pico Bivd. © Los Angel 


shops and modernizing their equip- 
ment and facilities. 

These dealers realize that it 
will take a greater shop floor 
area to maintain the same dollar 
volume of customer service than 
they are using today. They also 
realize that, to attract and hold 
good mechanics, it will be neces- 
sary for them to procure the 
most modern tools and shop 
equipment available and to give 
the mechanics attractive working 
quarters. 

This was strikingly brought out 
during the war days by a dealer 
who had no trouble holding good 
mechanics and who had a waiting 
list of mechanics wishing to go to 
work for him, all during the mech- 
anic-shortage days. 

One of the keys to this success in 
holding mechanics rested in the ex- 
tent to which this dealer provided 
tools and equipment that enabled 
the men to make more money on 
the same service operations, al- 
though he paid his men on a 45-55 
split basis and did not raise his 
rates. 

This dealer, for instance, had 28 
single and double-post hoists for 
22 mechanics and no workman had 
to “crawl under” a car to do any 
service job but did all of his work 
standing in a normal position. By 
using a hoist and a special dealer- 
designed tool, for instance, 4 man 
can change a muffler and tail pipe, 
or replace all four rear spring 
bushings in less than 15 minutes, 
although the customer is charged 
the regular book rate for the serv- 
ice and the mechanic is paid on the 
flat rate charge. 

With the average new dealer 
building costing approximately $50,- 
000 each — although some now in 
the process of construction are 
costing in the neighborhood of 
$225,000 — and with building costs 
having jumped from $3 to $4.50 a 
square foot to from $6 to $7.50 per 
square foot, it is readily seen that 
the new housing project of auto- 
motive dealers is a major contribu- 
tion to the welfare of not only our 
“on-rubber” transportation system 
but to the entire national reconver- 
sion activity. 

To equip these new buildings 
with modern tools and shop ma- 
chines will take an estimated in- 
vestment of $30 million. One 
dealer group alone is estimated 
as needing at least $8 million 
worth of new shop equipment 
and tools. In Pontiac’s exhibits of 
shop equipment and tools last 
year, dealers bought on the aver- 
age of $1,250 per dealership. 

In parts department moderniza- 
tion, Packard dealers have already 
invested $1,750,000 in increased fa- 
cilities and some $800,000 in parts 
to bring the national inventory up 
to a 60-day level on fast-moving 
parts. 

As an indication of the new 
building need of the industry, in a 
zone of another dealer group, 43 
new dealer buildings are planned 
out of an entire dealer population 
of 150 dealers. While the needs of 
this zone and this dealer body may 
be much higher than average, there 
is no question but that one of the 
greatest needs in the entire auto- 
motive industry is adequate hous- 
ing for the dealers who will sell and 
service the new cars that are now 
in such demand. 

As every new building and every 
remodeled shop will need new 
equipment and tools, it is easy to 
see that present requirements of 
the automotive industry constitute 
a challenge to the shop equipment 
builders that they will find difficul- 
ty in meeting. The steel strike, 
pricing controversies and other fac- 
tors that may hold back production 
of many of the needed tools may 
contribute to making the service 
shop reconversion of the -automo- 
tive dealer almost as difficult to 
reach as the hurdles that are being 
faced in the building of the badly 
needed new dealerships. 


Charles East is remodeling a 
brick building in Arkadelphia, Ark., 
for his new Studebaker dealership. 


West Coast Truck Show 
Scheduled for April 


LOS ANGELES. — First truck 
show of the postwar era here 
will be held in April, it was an- 
nounced last week by the Los 
Angeles Automotive council. 
George Magee, of Coca - Cola 
Bottling Co., has been named 
manager and he will be assisted 
by Cecil Ellis of Southern Cali- 
fornia Edison Co. 


All types of trucks and equip- 
ment will be on display. These 
shows formerly were annual 
events and drew large crowds 
from throughout the west, but 
had to be suspended during the 
war. 


Drops Helicopter Plan 


ROCHESTER, N. Y.—(UTPS)—Plans 
for helicopter travel on routes through 
Rochester have been abandoned for the 
present by Durham-New York Helicop- 
ter Service. The concern now proposes 
to use twin-engine, a Beech- 
craft planes if its routes are approved 
by the CAB, according to A. L. eel- 
er, firm counsel, because it is convinced 
the machines for commercial purposes 
are still in “‘the experimental stage.’’ 


Linked 


by 


Peacetime Uses 
Found for Bendix 


Power Steering 


SOUTH BEND.—During the war 
Bendix Products division, of Ben- 
dix Aviation Corp., developed and 
manufactured a hydraulic power 
steering device for use on gigantic 
tank retrievers, which were rated 
the largest automotive road vehi- 
cles ever built. 

This hydraulic power steering 
device is now finding civilian use 
on such vehicles as trucks, road 
graders and buses, where the size 
and weight of the vehicle is great 
enough to warrant power to supple- 
ment physical effort for steering, 
the company announced last week. 

On one current application the 
size of the vehicle is reminiscent 
of the gigantic tank retrievers. 
This is a well drilling outfit, a 
number of which it is said have 
been sold by an American manu- 
facturer to the Russian govern- 
ment. The device provides a means 
of applying hydraulic power to the 
movement of the front wheels for 
steering. 

The manufacturer also points out 


scenic highways, the 
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that power steering has important 
safety advantages in that road 
shock is automatically opposed by 
hydraulic power, preventing loss of 
control in the event of striking 
road obstructions, soft shoulders 
or tire blow-outs. 

From this viewpoint it is claimed 
that power steering may find a 
civilian use to decrease driver 
fatigue. 


Keeshin Files 


To Reorganize 


CHICAGO. —A petition to reor- 
ganize under the Chandler bank- 
ruptcy act has been filed here by 
Keeshin Motor Freight Lines, Inc., 
Chicago. Inadequate revenues in 
the face of sharply rising costs are 
given as the reason. John L. 
Keeshin, founder, resigned late last 
year. 

The company, said to be the larg- 
est motor freight system in the 
country, operates in 16 midwestern 
and western states. It has about 
1,500 vehicles and 2,300 employes. 


J. E. Kimbro has opened a new 
store at Mebane, N. C., carrying a 
general line of automobile parts 
and various fixtures. 


Americas 
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Thousands of miles, packed full of new and 


absorbing interest, are waiting. LEE DeLuxe 


tires are ready to deliver comfortable, safe and 


economical tire service. Are you ready ? 


Discriminating motorists esas LEE DeLuxe 
tires. They acclaim these tires as ““\WORLD’S 


BEST TRANSPORTATION.” 
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94% of Surplus Vehicles 
In Need of Repairs 


(Continued from Page 32) 


wiriter show an increase of 14 per- 
cent over last winter. 
* + +. 

LAST YEAR’S total was 28,500 
killed and 1,000,000 or more injured. 
Kinda looks like mechanical de- 
fects in cars, and tire and brake 
failures made careless driving a 
dangerous and fatal pastime. 

Of course, in addition to check- 
ing cars to keep the unsafe ones 
off the roads, a little more enforce- 
ment of present driving regulations 
would help a lot. Every one of us 
who drives sees a lot of cownright 
fool driving recently that there is 
no excuse for except that some 
people just won’t drive properly 
unless they get a ticket about every 
so often. 

If mechanics would only go back 
to work, I don’t imagine that deal- 
ers and service stations would 
mind seeing a national periodic 
safety check pulled off by the po- 
lice chiefs—sure would line up one 
whale of a lot of repair work while 
it was on and lead to more atten- 
tion being given regular mainte- 
nance by the owner. 

+ + + 


> as far as I know, I’m on 
the last stretch of this continu- 
ous convention and conference cir- 
cuit I’ve been on since last October 
—but good gosh, Charlie, wasn’t 
last week’s three-ring circus a 
beaut — the National Automobile 
Dealers Assn. Directors’ meeting, 
Automotive Trade Assn. Managers 
and the Truck-Trailer Mfrs. all 
putting on their acts in the Hotel 
Stevens, Chicago, at the same time. 

It’s a good thing they didn’t have 
any high wire acts under the big 
top or I might have never gotten 
home. Was pretty darn weary come 
Saturday night as it was. 

- * ° 


FEW OF the highlights: J. J. 
Verschoor’s gift of birds that made 
a pheasant feast possible for the 
auto solons. Pete partook while I 
listened to E. J. Lucas, retiring 
prexy of the Truck-Trailers, tell 
why he selected seat No. 48 when 
he went down to take his seat 
among the legislators in the Ken- 
tucky capital. He claimed that it 
was because he wanted to be con- 
stantly reminded that Kentucky 
stood No. 48 of all the states in the 
Union in highway legislation. He 
put up such a good fight with the 
aid of a number of trucker groups 
that they finally have gotten Ken- 
tucky up out of the “bottleneck” 
cellar now. 

Lukas is quite a whimsical Will 
Rogers type of speaker at the ban- 
quet table and should go far in 
politics if he makes up his mind 
to go farther. His story about cam- 

with a road grader on the 
poorly kept streets in the heart of 
his political opponents’ territory 
and beating him there by some 260 
votes was worth listening to. 

Only one lone “floor-room sup- 
plier” for the three shindigs that I 
ran into was the GMAC rooms 
hosted by mine friend Wade Leach. 
Of course, the various state asso- 
ciation managers kept a semi-open 
house for their gang and guests— 
invited and self-invited—and Louis 
Milan brought down some good 
Wisconsin cheese, but I partook 
sparingly this time—his brother 
managers of the Wisconsin Truck- 
ers’ offerings didn’t do me too much 
good two weeks ago in Cincinnati. 
It’s a good act these Wisconsin 
boys have though—bringing good 
cheese with ‘em. 


'MALKING to Earl Taber of Pon- 

tiac and he told me that Pontiac 
dealers have already hired 3,585 
returned veterans, of which 2,846 
are full-fledged mechanics and 739 
are under either the Veterans or- 
ganization or the GI Bill of Rights 
training setups. Some 1,622 dealers 
have cooperated in the program to 
date. Kansas City zone takes the 
cake in largest enrollment to date, 
with 303 vets worki1ig for the Pon- 
tiac dealers in that area. 

* * - 

THE ENGINE Rebuilders Assn. 
has recently put out a bulletin on 
the advisability of keeping the shop 
2s clean as the showroom. Nothing 
makes the customer feel that he is 
likely to get sloppy work than to 
see that work done in a sloppy, 
dirty shop. This is especially true 


in the engine repair and rebuilding 
shops, where it takes everlasting 
vigilance to keep the quarters in 
presentable order. Most good shop 
operators, however, agree that 
keeping the shop clean does pay 
handsome dividends. 


* * * 


a back from Chicago I 
stopped off at Clark Equipment 
Co. in Buchanan, Mich. Although I 
grew up, automotively, in the axle 
business, I hadn’t visited Clark for 
a number of years and was I sur- 
prised how this axle and wheel- 
making outfit has grown and 
spread out. 


Was hosted by Ed Ross and E. 
M. (Schulte) Schulthies, who brass- 
hat the automotive sales. Ed was 
peddling steel wheels when I first 
knew him—he is now VP of sales— 
but now has a full line of axles, 
transmissions, drills, car trucks and 
factory trucks, in addition The 
Clark boys have some things up 
their sleeve, which they intend to 
announce later on this spring. 


Steady Work, But Fast 


Is Car Motor’s Job 
WASHINGTON.—Why do cars 
need regular maintenance and 
repairs? Here are more than 
385 million reasons. In a normal 
year of driving, the spark plugs 
fire 72 million times; the ignition 
points open 72 million; the 
valves open 144 million; the con- 
denser functions 72 million. 
Compared with the above 
functions, others lead the “Life 
of Riley” in getting you over 
city pavements and country 
highways. While the crankshaft 
is rotating 24 million times, 3,552 
pints of gasoline are passing 
through the carburetor jets. The 
water flow through hose and 
radiator totals 1,962,000 gallons. 


Riley-Coles Motors 


Milt Riley and Richard Coles, 
Daytona Beach, Fla., have organ- 
ized Riley-Coles Motors. The deal- 
ership is temporarily located in the 
Sherarton Hotel garage, but will 
move into new quarters in Febru- 
ary. It will handle Packard. Riley 
had been a district manager for 
Packard for 10 years. 


WASHINGTON.—Sampling of the 
conditions of motor vehicles avail- 
able in surplus as of Dec. 21, 1945, 
showed that more than 54 percent 
required repairs, 6.8 percent were 
not usable as vehicles and only 6.1 
percent of the trucks and jeeps 
were new, the Surplus Property 
administration reported last week. 
No new passenger cars were avail- 
able, it was stated. 

The inventory, as of Dec. 31, list- 
ed 31,084 surplus motor vehicles, an 
increase of 3,406 over the Nov. 30 
inventory. The bulk of these vehi- 
cles were trucks and jeeps, totaling 
together 26,513 for November and 
29,882 for December. 

While acquisitions in December 
of trucks, jeeps and passenger 
cars mounted above those of the 
preceding month, officials pointed 
out that the proportion of vehi- 
cles in poor condition will tend 
to increase in the inventory, since 
they move at a slower rate. 

A total of 11,587 motor vehicles, 
largely trucks and jeeps, were ac- 
quired in December as compared 


MERCHANDISING 


AUTO-LITE 


REGISTERED SERVICE 


EALER 


SERVICE SECTION 


with 10,187 the preceding month. 
Exactly 8,181 motor vehicles were 
sold in December for $6,965,027.62, 
representing $16,851,118.01 in orig- 
inal cost to the government. No- 
vember disposals were slightly 
higher, due to heavier sales of 
trucks and jeeps. 


Chrysler Expands 
Ark. Body Plant 


HELENA, Ark. — Pekin Wood 
Products Co., a division of Chrys- 
ler Corp. since 1925, will manufac- 
ture 90 percent of the bodies of 
the revolutionary new town and 
country car series to be offered by 
Chrysler in August. The company’s 
plant here is being nearly doubled 
in preparation. 

Chrysler acquired the plant or- 
iginally to be near the source of 
wood products. The new car will 
have only top and fenders of steel. 


Jack Weed’s Truckin’ will give you some 
interesting views. 


STEER Ae TCC YC re 


REGISTERED SERVICE 


You become an officially registered Auto-Lite 
dealer—you are on the special list to receive 
important mailings including an initial ship- 
ment of brilliant point of sale advertising. 


CONTRACT PRICE 


You take advantage of the special price avail- 
able only to Auto-Lite RSD dealers. Greater 
profit and larger volume can both be yours 
when you sign an Auto-Lite RSD contract. 


Ne 


ADEQUATE INVENTORY 


You at all times are able to fill your customer’s 
wire and cable requirements on popular makes 
of cars—build your reputation for quality 
products and quick, dependable service. 


NATIONAL ADVERTISING 


You display the Auto-Lite RSD sign — tie-in 
with Auto-Lite’s great Dick Haymes radio 
show, powerful magazine advertising, highway 
signs and the exclusive AAA program. 
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Car Gadget Show 
Draws Record in 


Volume Sales 


NEW YORK.—Volume purchases 
of auto gadgets hit the highest to- 
tal since 1941 during the Automo- 
tive Accessories and Parts Exposi- 
tion here last week. The exposition, 
held at Grand Central Palace, was 
sponsored by Automotive Acces- 
sories Manufacturers. 

A record attendance jammed 
around the 600 booths, according to 
H. L. Erlichman, show manager. 
Buyers were attracted from 
throughout the United States, Mex- 
ico and South America. 

Among the features of the exhibit 
were improved polaroid glass, 
jacks, electric lamps, bulbs that 
can be attached to the wrist for 
roadside repairs at night, and mini- 
ature telephones. 


Press Alaska Road Use 


As Tourist Attraction 
DAWSON CREEK, B. C.—Efforts 
to have the Alaska military high- 
way become a tourist route this 
year are being intensified by the 
boards of trade in this community 
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COMPLETE 
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REPAIR 


“Couldn’t you get it before next week? It might rain and my wife 
has on a new hat!’ 





and neighboring Fort Saint John. 
The boards have formed a special 
committee to urge the Federal gov- 
ernment to open the long road and 
its numerous scenic attractions 
during the coming summer. 


from AN Want 
inside backcover. 
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Community Motors 


Articles of incorporation have 
been filed for Community Motors, 
Inc., 100 Logan St., Winamac, Ind. 
Anthony W. Kain is the resident 
agent. Incorporators are Anthony 
W. Kain, Elizabeth H. Kain and 
Dwight G. Wildermuth. 





Just Among Dealers... 





(Continued from Page 3) 


Steamers in 1900, followed by the 


famous curved 
dash Oldsmobile 
in 1902. He be- 
came a dealer for 
Dodge when it 
entered the mar- 
ket in 1914. Be- 
tween those two 
dates he handled 
36 other makes of 
cars and trucks. 

Van Benschoten 
was bornona 
farm July 27, 1870 
in Dutchess coun- 
ty, N. Y. He thereby acquired a 
robust physique that still marks 
him with distinction in any gath- 





VanBenschoten 


| ering. 


In his school days he won fame 
as a bicycle rider and held the 
world’s speed record of 29.8 sec- 
onds for a quarter mile on a Co- 
lumbia wheel. The bicycle on which 
he made this record has been for 
a long time mounted above the 
entrance to his building and neon 
lighted. 


In the — years Van Benschot- 
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Steelductor Spark Plug Wire Sets 


Auto-Lite furnishes spark plug wires in both 
copper and in Steelductor, an automotive type 
of the 7 strand stainless steel conductor made 
famous through its use by fighting planes on 
every battlefront. Available on Spools or con- 
venient ready-to-install sets complete with 
terminals and nipples to fit all popular cars. 





Low Tension Wire 


Auto-Lite wire and cable is a complete line, for every auto- 
motive use. Wire for lighting and other low tension circuits 
is available in many shapes, sizes and insulation materials. 
Write for the Auto-Lite catalogue, Form C-541, for detailed 
information on wire and cable for every automotive need. 











TUNE IN 





THE AUTO-LITE RADIO SHOW STARRING DICK 






Battery Cable 


WITH ANTI-CORRODE TERMINAL 


Properly installed, Auto-Lite Battery Cable 
with the revolutionary Anti-Corrode Terminal 
resists corrosion that builds resistance and re- 
stricts proper current flow to the starter and 
other electrical units. This type battery termi- 
nal is standard equipment on 15 makes of cars. 


THE ELECTRIC AUTO-LITE COMPANY 


TORONTO, ONTARIO 


TOLEDO 1, OHIO 


HAYMES, EVERY SATURDAY NIGHT, 8:00 P.M.—E.S.T. ON CBS 


WIRE: CABL 





en manufactured bicycles, the Van 
Special, which sold in large quanti- 
ties throughout the Hudson valley. 

From 1912 to 1914 he had the 
Ford franchise and in one season 
sold 1,000 cars. In 1916 he won 
second national prize for the 
greatest number of sales of 
Chalmers cars in proportion to 
population. 

In 1926 he built a large three- 
story building in Poughkeepsie, 
from which he conducted his busi- 
ness and occupied it continuously 
until 1939. This building was con- 
veniently located, and during war 
time he rented and eventually sold 
it to a large department store. He 
has since purchased a lot and now 
has more than 65,000 square feet of 
building to meet his new expansion 
plans for the postwar era. 

Van Benschoten’s two sons have 
entered into the business, John jr. 
and Wesley. Both have spent five 
years in the service. John ended up 
as a captain and Wesley as a lieu- 
tenant commander. They have been 
elected officers of the company, and 
John sr. will take the office of 
treasurer. He will pass along to the 
two sons the benefits and knowl- 
edge of a successful business of 55 
years standing. 

* * * 

This Automotive News column 
would like to “smoke out” other 
old timers. I am sure this would 
make interesting reading. 

J. Lesum Voce. (Chevrolet) San 
Francisco. He is a native of that 
state having been born June 21, 
1895 within its 
borders. He be- 
came an appren- 
tice mechanic in 
1913. By 1934 he 
was a full fledged 
dealer taking on 
the Chevrolet 
line. He is a past 
president of the 
Motor Car Deal- 
ers Assn. of San 
Francisco. He is 
a trustee of the 
California Jockey 
club, and director of San Francisco 
League for Service Men. 

One of his early sales experi- 
ences happened in the course of 
a demonstration of a Fordson In- 
dustrial tractor. The tractor was 
equipped with a hoist and the 
demonstration was made over a 
two-day period hoisting bricks on 
a school building. At the end of 
the second day the contractor 
was well pleased with the demon- 
stration, and told Vogel to see 
him early next morning and he 
would give him an order. The 
deal which included industrial 
wheels and hoist meant about a 
$150 commission. 

Bright and early the next morn- 
ing Vogel was at the contractor’s 
office with an order pad to be 
greeted when the contractor | ar- 
rived with a remark: “Well, my 
boy, I bought the tractor.” When 
Vogel inquired, from whom the 
contractor said: “I was downtown 
last night and had a few drinks 
and told a friend I was going to 
buy a tractor. This friend asked 
me if I had placed my order yet. ° 
On discovering that the price of 
the tractor was the same bought 
from anybody I bought it.” The 
contractor didn’t realize that there 
were six Ford dealers in San Fran- 
cisco and thought that as long as 
it was a Ford it made no difference 
where it came from. 

This sale developed a life long 
sales habit for Vogel — “Get the 
order the night before, not the next 
morning.” —JoHN O. MuNN 





J. L. Vogel 


Registrations Up 
In Rhode Island 


PROVIDENCE, R. I.—(UTPS)— 
Passenger car registrations in- 
creased by 4,864 in Rhode Island 
last year, according to the State 
Registry of Motor Vehicles. 

On Dec. 31 there were 154,550 
passenger cars registered, com- 
pared with 149,686 Dec. 31, 1944. 
Truck registrations increased from 
20,619 to 22,259 in the same period. 


East Motor Remodels 


East Motor Co. (Studebaker), 
Arkadelphia, Ark., is remodeling its 


building at 418 Main St. 


42 
Crash Insurance 


Headed for Rise, 
Assn. Reports 


NEW YORK.—As a means of off- 
setting unfavorable experience on 
automobile collision insurance said 
to result from inflated labor and re- 
pair costs and inexperienced labor 
in repair shops, it was announced 
last week that members of the Na- 
tional Automobile Underwriters 
Assn. soon will put into effect sub- 
stantially higher rates for this cov- 
erage. 


The increased rates, which will 
become effective after state super- 
visory authorities have approved 
them, it is understood, will go in on 
Feb. 15. In California, where the 
experience has been extremely un- 
favorable, the increase will amount 
to as much as 40 percent, it is said. 

No changes will be made in New 


York, since the rating bureau lacks 
adequate statistics to support the 
proposed increases. 


There are profit-making opportunities in 
AN Want Ads. See inside backcover. 
tar Want Ad Dept., Inside Back Cover 
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Waiting for Cars, Equipment... 


EARL THOMPSON (left) 


talks over arrangements for establishing new 


Dodge-Plymouth dealership in East Los Angeles with George S. Pelton, presi- 


dent of 


elton Motors, Inc., distributors of Dodge line. Pelton is the largest 


Dodge distributor in the West. Thompson was a Packard dealer in Beverly 
Hills for 10 years. Thompson announced that his investment and improvements 
will total more than $75,000 in the new venture. The dealership will be at 


5076 Whittier Blvd. 


Autocar Unit in Oakland 


Moves to New Home 

OAKLAND, Calif.—Autocar Co.’s 
branch here has moved into a new 
$100,000 property at 785 Seventh St. 
near the intersection of West and 
Market Sts. 

Construction of the new building 
has been underway for several 


months. It contains a large display 
room and what is described as one 
of the most completely equipped 
heavy-duty truck repair shops in 
the entire San Francisco bay area. 
The Oakland branch operation is 
under the direction of J. H. Phil- 
lips, Autocar district manager for 
northern California. 


tar Want Ad Dept., Inside Back Cove 
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Stations 


Reopening Slowly 


NEW YORK. — The American 
Petroleum Institute reported last 
week that comparatively few of the 
filling stations closed during the 
war as a result of gasoline ration- 
ing have reopened in the past five 
months of unrestricted sales. 

API said the number of gas 
stations in the country dwindled 
from 233,968 at the end of 1941 
to 182,258 in °48. Oil company 
spokesmen listed the following 
reasons why only a few prewar 
stations have reopened: 

1. Many who closed their stations 
had undesirable locations and 
were marginal or submarginal op- 
erators. 

2. Some who want to reopen have 
decided upon new locations but are 
unable to get materials or labor 
with which to build. 

3. Even if buildings could be con- 
structed, equipment is not always 
available. Some orders for gasoline 
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Contented Gustomers...the ‘Secret Weapon’ 
of Quaker State dealers 


ELL, maybe not very secret. 
Nearly everyone in the oil busi- 
ness knows that Quaker State Motor 
Oil has an amazingly large following 
of motorists who simply are not inter- 
ested in using any other oil. 
Quaker State Motor Oil quality, 
raised to a new high by war-born 
improvements, never lets its dealers 


down. Every drop is refined from pure 
Pennsylvania grade crude oil. 
Quaker State Motor Oil has a 
national reputation for lubricating 
automobile engines better and longer. 
Its reputation makes getting new 
customers easier. Its quality keeps 
customers contented. Every quart 
gives dealer and user a square deal. 


Member Pennsylvania Grade 
Crude Oil Association 


QUAKER STATE MOTOR OIL ¢ QUAKER STATE SUPERFINE LUBRICANTS 
QUAKER STATE OIL REFINING CORPORATION « OIL CITY, PENNA, 


pumps, for example, will not be 
filled until 1947. 

API added that part of the 
keen competition between oil 
companies is delayed until vol- 
ume production of automobiles is 
reached. However, some sign- 
posts are beginning to appear. 
Standard Oil Co. of California 

has a newly formed subsidiary 
which will enter the eastern mar- 
ket. 

Sun Oil Co. has earmarked more 
than $10 million for expansion of 
retail outlets. 

Sinclair may spend as much as 
$40 million to improve refining and 
marketing facilities. 


S. C. Considers 
Delay for Car 


Inspection 


COLUMBIA, S. C.—Unless the 
general assembly provides other- 
wise, the state highway department 
will resume its inspection of motor 
vehicles in South Carolina Mar. 1, 
Chief Highway Commissioner J. S. 
Williamson said last week. 

The inspection of vehicles should 
not cause any cars to be taken off 
the roads, but should bring to the 
attention of motorists any mechan- 
ical defects in their vehicles, he 
added. 

The house of representatives now 
has under consideration a resolu- 
tion which would postpone inspec- 
tion until Mar. 1, 1947. 


NAPA Parley 
Attracts 175 


COLUMBUS, O. — Management 
and service were the principal sub- 
jects of discussion at a meeting 
held last week by Ohio, West Vir- 
ginia and Kentucky members of 
the National Automotive Parts 
Assn. More than 175 NAPA mem- 
bers and guests were present. 

E. S. Baldwin, Columbus, pre- 
sided and among the speakers were 
Henry Lansdale, Detroit, vice-pres- 
ident and general manager of 
NAPA; C. Q. Smith, sales manager 
of the American Brakeblok divi- 
sion of the American Brake Shoe 
Co.; R. R. Talbott, general manager 
of Allied Motor Parts Co.; H. D. 
Hubbs, sales manager of Martin- 
Senour Co., and L. A. Thayer, sales 
manager of Belden Mfg. Co. 


Pick a Number 


Total of Parts in a Car 


Shows Wide Range 


DETROIT.—Like an answer to 
the question “How Old Is Ann?” 
there is considerable latitude in 
naming the number of parts in an 
auto. Varying with the basis of 


.| counting, Ford points out, the totals 


range from 7,140 to 17,645 pieces. 

If one counts every single nut, 
bolt, rivet and screw along with the 
larger details, then the higher fig- 
ures are the result. If, instead, as- 
semblies and subassemblies, com- 
posed of many details, are tallied 
as one part, then the lower counts 
are correct. 

That there is no established pro- 
cedure to follow is indicated in the 
wide difference in the figures which 
manufacturers give for their re- 
spective makes. It all depends on 
how you look at it. 


Safety Booklet Issued 


On Transporting Gases 

NEW YORK.—Pursuing its acci- 
dent-prevention work in the field 
of commercial driving, the Nation- 
al Conservation bureau of the 
Assn. of Casualty and Surety Exec- 
utives has published a pamphlet 
called “Safe Operation of Motor 
Vehicles Transporting Liquified Pe- 
troleum Gases.” 

The publication, second in 4 
series, was prepared by the Lique- 
fied Petroleum Gas Research com- 
mittee of the bureau. 
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Sales Appeal .. : 





SALES APPEAL aplenty is reflected in this open-display arrangement of parts 
in the expanded and modernized Davies Chevrolet Co., Seattle, parts department. 





ENGINEERED BINS accommodate bulky, odd-shaped 
is the rear section of the expanded parts department o 
Co., Seattle. 





Article Relates 
How Studebaker 
Did ‘Impossible’ 
PHILADELPHIA.—If you think 
the specifications of one of your 
products are tough, how about this 
list which the Army handed to R. 


E. Cole, vice-president of Stude- 
baker: 


A vehicle small enough to be car- 


1946 Officers Selected 


By Cessna Air Board 
NEW YORK. — Stockholders of 
‘Cessna Aircraft Co. at their annual 
meeting have elected Dwane L. 
Wallace, Thomas 
B. Salter, Frank 
A. Boettger, Will 
G. Price sr., and 
Getto McDonald 
as the company 
directors for 1946. 
The new board 
of directors elect- 
ed Wallace as 
president; Salter 
as vice-president, 
and Boettger as 
secretary and 
treasurer, to 
serve as the officers for 1946. 
Wallace said that rapid progress 
is being made in bringing out 
Cessna’s postwar line of personal 
airplanes and that an announce- 
ment of the details of these new 
planes will be issued shortly. 





D. Wallace 














All Metal 
Parts Bin 


for 
Automotive 
Dealers 


Patented, Ad- 
justable Sepa- 
rators — no 
bolts, screws, 
clips, etc. to 
bother with. 





Immediate Delivery 
Hope Metal Products, Inc. 
1505 Rockwell Ave., Cleveland, Ohio 


St ti aN caer ae me mi ee 
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arts items. The scene 
the Davies Chevrolet 


ried by an airplane, light enough 
;to be dropped safely by parachutes, 
land powerful enough to carry a 
1,200-pound bomb load. It had to be 
able to travel at least 25 miles an 
hour and climb a 45-degree slope in 
soft snow, cross bare rock and rail- 
road tracks, get through spring 
freshets, maneuver through forests 
and have a guaranteed life of at 
least 1,000 miles. 

And just to make matters inter. 
esting, according to the inside story 
on the Weasel, in the Feb. 9 Satur- 
day Evening Post, the machine was 
needed almost immediately for a 
prospective invasion. The first 600 
were to be delivered in 180 days. 

Studebaker was informed of the 
urgency of the project on May 17, 
1942, in a secret meeting with gov 
ernment officials, according to the 
article. Cole agreed to take on the 
assignment the same day. 

“On Monday preliminary studies 
and layouts were started,” the arti- 
cle continues. “On Wednesday these 
layouts were checked and prelim- 
inary specifications were approved; 
on Thursday the engine, transmis- 
sion, front drive and other stand- 
ard items were released for produc- 
tion, and experimental orders were 
placed for the first four pilot mod- 
els. 

“On Friday of that first night- 
marish week, Studebaker’s body en- 
gineering department began a full- 
sized draft of the hull and body. On 
Sunday the first drawings were 
yanked from the boards and rushed 
to the sheet-metal department. 

“*That,’ said E. M. Douglas, exec- 
utive engineer of Studebaker, ‘was 
a week. Those OSRD men not only 
didn’t want us to sleep, they didn’t 
even want us to sit down’.” 


GI Auto Applications 


Discontinued by WAC 

WASHINGTON. — Receipt and 
certification of applications from 
World War II veterans for the pur- 
chase of passenger cars and station 
wagons were discontinued last 
week, the War Assets Corp. an- 
nounced last week. Certification of 
veterans preference applications 
formerly handled by the Smaller 
War Plants Corp. and transferred 
to War Assets Corp. by executive 
order became effective on the same 
date. 

War Assets Corp. explained that 
the action is being taken because 
the number of veterans preference 
certifications already outstanding 
for the purchase of passenger cars 
and station wagons is far in excess 
of the total number expected to be 
declared surplus. 





New Home for Stamps 
L. D. Galloway jr. is erecting a 
showroom, sales office and service 
shop for Stamps Automobile Co. 
(Ford), Stamps, Ark., on State 
Highway 82. 


Davies Parts Display Given 


SEATTLE. — Bringing the parts 
business out of the “back room,” 
Davies Chevrolet Co. has modern- 
ized its parts de- 
partment and 
given this phase 
of business the 
emphasis it de- 
serves as a prof- 
it-maker. 

Formerly ope- 
rated in the serv- 
ice department, 
the parts depart- 
ment now occu- 
pies three times 
the space it had 
and is spotted 
right next to the main showroom, 
with a 40-foot front on the E. Pike 
St. thoroughfare. 


Just as important as the space 
expansion, according to R. L. Mc- 
Cormick, parts manager, is the 
complete modernization and open- 
display merchandising effected, 





McCormick 


1|\Front Row Prominence 


with the front section of the de- 
partment given over to display 
table arrangement in smart retail 
store fashion. 


On this sales floor are displayed 
accessories and small parts, in neat, 
sales-appealing array and labeled 
for quick location and identifica- 
tion. 


Bulky parts items are stocked in 
the rear of the department, just as 
neatly arranged and identified, with 
bin sizes engineered to accommo- 
date the individual items. Modern 
lighting enhances the efficiency 
and sales appeal of the arrange- 
ment. 

“Front section display space will 
accommodate 5,500 different parts 
items,” says McCormick, “while 
another 2,500 can be stored in the 
rear. This will enable us to stock 
hundreds of the slower - moving 
parts, some of which are not even 
stocked at Chevrolet warehouses 
along the coast, and we shall be 





able to serve customers in a mat- 
ter of hours instead of weeks on 
such items.” 

In line with the physical expan- 
sion and modernization of the Dav- 
ies parts department, parts delivery 
service has been stepped up for the 
speedy service to trade within the 
city limits, according to McCor- 
mick, and a program in forward- 
looking sales promotion is being 
carried out. 





Flint Dealers Protest 
U. C. Market Threat 


FLINT. — The Flint Automo- 
bile Dealers Assn. last week 
charged that an unscrupulous 
group, led by out-of-town buy- 
ers, was trying to corner the 
used car market. FADA ap- 
pealed to the public to support 
OPA regulations. 

Names of purchasers are be- 
ing checked against state regis- 
tration lists to prevent individu- 
als from buying more than one 
car. 





SHOP MANUAL 


THE NAPA JOBBER FRANCHISE has no parallel in the automo- 


tive parts industry. 


IT BRINGS TO THE JOBBER definite operating advantages and 


assistance, of which these manuals are but one example. Based on more 
than twenty years experience, these manuals have been prepared for 
NAPA Jobbers to help them give better service to the trade...and make 
more money on that service. 


IF YOU ARE PLANNING to enter the parts jobbing business for 


yourself, there are territories in many sections of the United States 
where the NAPA Jobber Franchise is open to competent men. For more 
complete information, please get in touch with the NAPA Warehouse in 
your region, or with this office. 
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Sees 2-Year Wait 
For Free Use of 
Natural Rubber 


WASHINGTON.—Because of the 
difficulty of restoring production of 
natural rubber in liberated Far 
Hastern areas, it will be two years 
' ©r more before American industry 
can return to unlimited use of the 
' natural product, Director W. James 


' Sears, CPA rubber division, said 


_ Jast week. 

If receipts of natural rubber dur- 
_ ing the next six months bear out 
present estimates, it will be pos- 
sible to more than double the cur- 
tent ratio of natural to general- 
purpose synthetic rubber, he said. 
He pointed out that this still would 
leave industry far short.of require- 
ments for unlimited use. The per- 
centage rise would be from the 
present 10 to about 25 percent at 
the end of six months. 


The nation began the year with 
an inventory of 125,000 tons of nat- 
ural rubber. Present reconversion 
planning is based on receipt this 
year of some 300,000 tons from all 
sources, as now estimated. 
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APPOINTMENT of the McClure Bros. to handle sales of the new Kaiser and 
Frazer cars in Wichita Falls was announced last week by W. A. MacDonald, 
vice-president in char, of sales for Kaiser-Frazer Corp. and Graham-Paige 
Motors Corp. Left to ht are Ber: S. L. and Loy McClure. They will be dis- 
tributors of the Frazer nine southwestern Oklahoma counties and 17 northern 
Texas counties, and a rétail dealer of the Kaiser car in Wichita Falls and vicin- 
ity. Newly redecorated showrooms and a scientific service department are housed 
in the 22,500 square foot McClure building at the corners of 9th and Travis 
streets. The McClure Bros. Co. has been in the automobile sales business since 
Tyishion we! aime years they handled sales of Plymouth and De Soto cars in 
ic 8. 


Carmen-Luce Formed automobiles. Principals: A. 8S. Car- 

Carmen-Luce, of Charlotte, N. C.,|™men, Alice C. Carmen, both of 

has been incorporated with author-|Southern Pines, and M. H. Luce, 
ized capital of $100,000 to deal in|of Charlotte. 


when you put up this Famous Sign! 


¥ OU get a lot more than one of the best identification 
signs in all America when you put up this famous 
symbol of Texaco Dealers. 


Behind this outstanding sign, is an alert, nation-wide 
organization which provides its Dealers with top qual- 
ity petroleum products. 


Supporting its Dealers and products is Texaco ad- 


vertising . . . popular radio programs . . 


. attractive 


advertisements in leading magazines, newspapers, and 


farm journals. . 


. thousands of billboards . . . all signed 


“TEXACO DEALERS” ... advertising that goes into 
every community, your community. 


In addition, Texaco offers you all kinds of sales 
helps—window displays, calendars, book matches, post 
cards, just to mention a few—designed to work for you. 


That’s why we say Texaco Dealers are bus y dealers! 


THE TEXAS COMPANY 
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To Fight Ice Danger 


New Ice Removal Bureau Will Undertake 
Research and Exchange of Findings 


NEW YORK. — Lloyd B. Reid, 
traffic engineer of Detroit and for- 
mer Michigan state highway com- 
missioner, will head Ice Removal 
Bureau, new organization formed 
to promote and publicize continu- 
ing research on more efficient snow 
and ice removal techniques 
throughout the snow-belt area, it 
was announced last week. 

In addition to these activities, the 
bureau plans to circulate informa- 
tion to the public on constructive 
work done by state, city and coun- 
ty street and highway officials dur- 
ing the winter. Offices have been 
established at 122 BE. 42nd St. here. 

Answering the need for a cen- 
tral clearinghouse of information, 
the Ice Removal Bureau will also 
serve a8 Consultant to local mo- 
torist and trucking organizations 
and to public officials on matters 
involving winter snow and ice 
clearance problems. 

Reid, one of the country’s out- 
standing authorities on highway 

) engineering, has long advocated the 


FIRE-CHIEF and Shy Chief Gasounes + TEXACO and 
HAVOLINE MOTOR OILS » MARFAK CHASSIS LUBRICATION 


REGISTERED REST ROOMS - 


ALL NIGHT SERVICE 


complete modernization and _ re- 
vamping of existing obsolete snow- 
removal methods in order that 
summer-clear traffic lanes may be 
maintained the year round. 

In an interview announcing 
formation of the bureau, he stated 
that through the free exchange of 
information about more efficient 
techniques developed in the cold- 
weather states, commissioners can 
better fulfill their responsibility to 
the public by providing safer read 
conditiotis: | , 

Old - fashioneti piéwitig as the 
only means of snow rém6val Has 
proven to uneconomical and 
ineffectual as a means of fighting 
winter storms, he said. 

Snow and ice should be removed 
completely and immediately from 
all pavement, he pointed out, but 
plowing alone leaves dangerous ice 
patches, the cause of numerous 
fatal auto accidents. 

The bureau, sponsored by In- 
ternational Salt Co., Inc., will 
operate as an educational, non- 
profit agency. 

It will make available to com- 
missioners and public alike findings 
about more efficient snow removal 
techniques with rock salt, gained 
as a result of the experience of 
commissioners themselves as well 
as research projects initiated by 
the bureau. 

In addition, it will work with na- 
tional, regional and local safety 
6rgahizatidiis and assist, when it 
can, in their continuous campaign 
against traffic accidents through 
complete snow and ice removal 
from the very beginning of a storm. 


Standardization 
Urged in Bearing 


Manufacture 


PHILADELPHIA. — The nation’s 
motor and machine manufacturers 
last week were urged to join a 
movement to standardize sizes of 
ball and roller bearings just as 
sizes of electric bulbs, tires, cloth- 
ing and shoes are standardized. 


This standardization, asserted S. - 


F. Wollman, executive vice-presi- 
dent of SKF Industries, Inc., would 
reduce overall costs, speed delivery 
of bearings to prime reconversion 
centers, aid young industries, and 
broaden American participation in 
world reconstruction. 

“Ball and roller bearing manu- 
facturers are now required to pro- 
duce and stock as many as 40,000 
sizes and makes of anti-friction 
bearings,” Wollmar said. “Some of 
these products differ from others 
by the merest hair’s breadth. If a 
uniform system of basic sizes were 
adopted, it might be possible to 
concentrate our capacity on turn- 
ing out about 2,000 sizes of bear- 
ings.” 

Wollmar said he was inviting re- 
consideration of standardized bear- 
ing dimensions now while memory 
of war production experience is still 
fresh. Standards adopted as long 
ago as 25 years have been allowed 
to lapse, Wollmar said, because of 
the recent spectacular expansion of 
the machinery industry. 

“The war emphasized the rapid- 
ity with which standardized bear- 
ings could be produced as well as 
the production difficulties that con- 
stantly plagued the output of non- 
standard bearings,” he pointed out. 


Blotters 
Famous Scenes Shown 


In MEWA Series 


CHICAGO. — Pictorial blotters, 
attractively colored, are a monthly 
service being distributed widely by 
Motor and Equipment Wholesalers 
Assn. 

The February issue depicts the 
Lincoln Memorial. All scenes and 
landmarks to be reproduced on the 
blotters each month during 1946 are 
from famous water colors by Noel 
Leaver, English artist. 

The January picture showed the 
Ponte Vecchio in Florence, Italy. 


Harold Proctor has returned to 
Holt Motor Co. (Chrysler), Minne- 
apolis. He will be in the wholesale 
and distribution departments. 
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"SERVICE SECTION 
Reece Bill Supported ese 


WASHINGTON.—The Reece bill 
(H.R. 2390) to amend the Federal 
Trade commission highlights “a 
situation crying for correction,” 
the Motor and Equipment Manu- 
facturers Assn. stated in a brief 
fled last week with the federal 
trade subcommittee of the House 
Interstate and Foreign Commerce 
committee. 

The subcommittee began hear- 
ings last Tuesday on the Reece bill, 
which calls for more effective court 
review of the FTC and for an 
elimination of the overlapping au- 
thority between the FTC and the 
Food and Drug administration. 

Strongly supporting the bill's 
provision calling for a preponder- 
ance of effort to support FTC find- 
ings and enabling the appellate 
courts to modify commission deci- 
sions, the association points out 
that under the present law the 
courts cannot even weigh evidence. 
The MEMA brief states, in part: 

“In determining whether or not 
there is evidence to render the 
commission’s findings conclusive, 
the court is restricted to deter- 
mining whether any such evi- 
dence appears in the record, and 
once having found it, the court 
cannot take into consideration its 
relationship to other evidence, 
regardless of how persuasive or 
how plentiful the controverting 
proof may be.” 

Taking issue with the commis- 
sion’s contention that there are few 
appeals from its orders, the asso- 
ciation’s brief says: 

“We believe the paucity of ap- 
peals is due to knowledge that the 
jurisdiction of Circuit Courts of 
Appeal is so circumscribed and 
limited under the present provi- 
sions of the Federal Trade Com- 
mission act that the expense of 
appealing is unwarranted, since the 
appellant cannot succeed, even 
though the preponderance of evi- 
dence is on his side. . . . Of what 
avail to have the right to go 
through the form of an appeal, if 
the court appealed to is powerless 
to accord justice?” 

The reforms proposed in the 
Reece bill are “typical of our ideal 
of American jurisprudence,” 
Charles E. Murphy, general counsel 
of the Advertising Federation of 
America, declared in his testimony 
before the subcommittee. 

Pointing out that the federa- 
tion would not support any 
amendment to diminish the com- 
mission’s effectiveness “in pre- 
venting or eliminating false ad- 
vertising,” Murphy testified that 
the federation strongly favored 
the Reece bill’s provision for 
effective court review of the 
commission’s rulings. He de- 
clared: 
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“We believe that it is a funda- 
mental concept of our jurispru- 
dence that a defendant or respond- 
ent should have the right of appeal 
to an appellate tribunal when he 
questions the justice of his con- 
viction and has reasonable grounds 


Federal Truck 
Leases Avco 
Plant from U. S. 


WASHINGTON. — A three-year 
lease with Federal Motor Truck 
Co., Detroit, on the plant formerly 
operated by Aviation Corp. has 
been approved by the War Assets 
Corp., subject to the priority rights 
of governmental agencies, it was 

: disclosed last week. 
The plant will be leased at a 
yearly rental of $36,500 and will be 
ued to expand the motor truck 
Production of the company. About 
200 persons will be employed as a 
Tesult of the expansion program, 
é‘ Federal Truck officials said. 
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The rental represents slightly less 
8 percent on the normal re- 
Production value of the property, 


986. 

The plant was used for the pro- 
duction of aircraft engine parts 
during the war. Machinery and 
equipment in the buildings will be 
Temoved and offered for sale by the 
government. 











MEMA, Ad Units Back 
‘Teeth’ in FTC Tests 





for questioning it. We also believe 
that the Appellate court should 
have the right, and the duty, of 
modifying the ruling where it finds 
that such ruling is contrary to the | ynlimited authority to pick and 
law or where it is not supported by | choose as between witnesses and 
the preponderant weight of the jas between experts, a right which 
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services. 





benefits you! 





counsel.” 


Passage of the Reece bill would 
correct the present dangerous sit- 
uation which places the “findings 
of fact by the commission in a 
category higher than findings by 
the Federal District courts of the 
U. S.,” I. W. Digges, counsel for 
the Assn. of National Advertisers, 
testified at the hearings. 


Digges declared that “the com- 
mission itself considers that it has 


the Supreme court of the United 


“Especially do we believe this to |States has specifically denied to 
be so in matters involving the rul- | courts reviewing commission deci- 
ings of the Federal Trade commis- ! sions.” 
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MUSKEGON PISTON 
RING COMPANY 


MUSKEGON, MICHIGAN 
Plants at Muskegon and Sparta 


sion, which acts simultaneously as 
the complainant, jury, judge and 


in the Post 
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Fedders Leases 
Three Buildings 
At Maspeth 


BUFFALO. — Directors of Fed- 
ders Mfg. Co., Inc., have approved 
several steps to broaden the scope 
of the company’s peacetime opera- 
tions. 


It will lease three buildings of 
Frank J. Quigan, Inc., in Maspeth, 
L. L, Jan. 1, and will purchase an- 
other building in Maspeth. The 
name will be changed to Fedders- 
Quigan Corp. 

The main executive office has 
been moved from Buffalo to Mas- 
peth. 

Frank J. Quigan, chairman of 

















45 


Fedders and Frank J. Quigan, Inc., 
said “Fedders is making car-heater 
cores for Ford, Cadillac and Hud- 
son in Maspeth.” 


Ky. Collections 


Up in 9 Months 


FRANKFORT, Ky. — Kentucky 
highway fund collections during 
the first nine months of the state 
highway department’s fiscal year, 
starting Apr. 1, totaled $12,317,852, 
or $1,250,679 above the correspond- 
ing 1944 period, it was reported 
here last week. 

Gasoline taxes showed a $1,381,- 
212 gain over the 1944 period when 
the total was $9,212,779.89. 






“| won't forget 
what 1944 taught 
me about cars!” 


@ “In 1944 my car reached the ripe old 
age of six years—and astounded me by 







mileage. 





continuing to run nearly as well as new. 
And that taught me something —that 
modern cars are better built than I ever 
imagined...that with proper care they 
can run up an astonishing amount of 






@ “Another thing I learned. That the 
best way to keep a car in shape is to 
take it to a man who knows some- 
thing about it...a man trained by the 
car maker ...a man who's known as a 








‘Factory Authorized’ Service Man. Old 
car or new, you can be sure I'll leave 













it up to him to keep it running right!” 





@ Among other services, your “Factory 
Authorized” Service Man may recom- 


mend new repair parts. New Piston 
Rings, for example, tested and proved 
especially for worn engines by the same 





men who engineered your car’s orig- 






inal rings. 







How to Find Your 





“Factory Authorized”’ 
Service Man 


Your “Factory Authorized” Service Man is 









either a dealer who sells 
your make of car or a repair 
shop authorized by the car 





builder to service your car, 
You'll find his name in your 
local Classified Telephone 
Directory under “Automo- 
bile Dealers” or “Automo- 
bile Repairing & Service.” = 
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“THE ENGINE BUILDERS’ SOURCE FOR PISTON RINGS” 








Smith Praises 
Natural Rubber 
Price Deal 


NEW YORK. — Commenting on 
the State department’s announce- 
ment of completion of price nego- 
tiations for purchase of natural 
rubber from British, Netherlands, 
and French areas in the Far East, 
Herbert E. Smith, president of 
a States Rubber Co., said last 
week: 


“The price, which was fixed at 
20% cents per pound for standard 
top grades of smoked sheet deliv- 
ered FOB ocean going vessels, is 
fair and equitable to the producing 
areas. It enables us to maintain 
our economy. It makes unnecessary 
any subsidy or change of prices 
here. 


“It is expected that additional 
use of natural rubber will now be 
permitted where it is badly needed 
to improve the quality and per- 
formance of many rubber products. 
Such a move will be conservation 
of the highest order not only in 
rubber, but in labor, textiles, chem- 
icals and other materials. 

“Our company is gratified with 
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SIGNING UP as GMC Truck & Coach dealers at Miami and Orlando, Fia., 


L. Price (right) and Robert A. Camp (left). In the center is J. B. 
jr., district representative in the Jacksonville zone. Rice and Camp will 
both places under the firm name of General Truck & Equipment Co. 
h GMC Truck for 19 years, and for the past 12 years has 


opera 
amp has been wit 


been Atlanta zone manager. Price oe a Ford dealer in Memphis and 


St. Louis, and for the last four years has 


the results of the negotiations, and 
all who took part in them are to be 
congratulated. I specially should 
like to pay tribute to Donald D. 
Kennedy, chief of International 
Resources division, and his staff, of 
the State department, and Alan L. 
Grant, president of Rubber Devel- 
opment Corp.” 

Others are profiting from AN Want 
Ads, why not you? See inside backcover. 


Give your customers bigger 


value with this G-E Lamp that 
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Your customers always have “‘new-car” headlighting 
when you replace headlamps with General Electric ‘“‘All- 
Glass” Sealed Beam Lamps. Because road and laboratory 
tests prove that the average G-E Sealed Beam Lamp main- 
tains 99% of its original light output right up to the end 
of lamp life. They do not grow dim. 


en GMC dealer in Orlando. 


K-F Names Armory 


Armory Garage, 48 Pleasant St., 
Manchester, N. H., has been ap- 
pointed distributor for Kaiser- 
Frazer. Dealers thus far named in 
New Hampshire include Fremont 
Motor Sales, Fremont; Howe Mo- 
tor Sales, Hampton; McCue Motor 
Sales, Portsmouth; Robichaud’s 
Garage, Berlin, and St. Germain 
Motor Sales, Inc., Nashua. 
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Art of Democracy 


Growing Need for Contacting Legislators 
Demands Effective Mail 


NEW YORK.—Realization of the 
fact that it is increasingly impor- 
tant for dealers and other business 
men to keep in contact with their 
senators and representatives re- 
garding proposed legislation makes 
the method and tone of such con- 
tacts equally important. 

A constructive formula for suc- 
cessful relations between business 
men and their elected representa- 


j| tives was given here last week by 


A. H. Ejichholz, general manager 
of MEMA. Pointing out that mail 
to Washington from the constitu- 
ents is heavier, he reiterated that 
this is one practice that will have 
to be maintained if the U. S. is to 
retain our “well-proven free enter- 
prise competitive incentive system.” 

The “Dos an_ Don'ts” for letters 
to Congressmen are exemplified in 
a communication by Fred G. Wack- 
er, president of Automotive Main- 
tenance Machinery Co., North Chi- 
cago, Il. 

“Wacker doesn’t tell the gentle- 
men in Washington from Illinois 


Lens and reflector made of extra-hard glass like that used 
in top-quality ovenware, are fused together. Absolutely 
no moisture, dirt or air can enter. The reflector cannot 
tarnish. Road vibration cannot jar filaments loose. Be 
sure you have plenty of G-E Sealed Beam Lamps in stock! 
General Electric Lamp Dept., Nela Park, Cleveland 12, O. 


“ALL- GLASS "SEALED BEAM 


G-E LAMPS 


GENERAL @ ELECTRIC 


what incompetent blockheads they 
are if they moronically support a 
proposed measure,” Ejichholz as- 
serts. “He doesn’t threaten political 
reprisals if they don’t agree with 
him. He doesn’t declare that its a 
hop joint idea that won’t work— 
and then stop with such a dogmatic 
utterance. 

“In fact, he makes none of the 
errors too common in many let- 
ters from business men to Con- 
gressmen and Senators. 

“But he does make clear his dis- 
belief in the efficacy of a meas- 
ure. He then goes on to indicate 
the reasons why he places no faith 
in the idea, setting forth in im- 
pressively sensible language and 
array his arguments. They are 
soundly founded on practical ex- 
perience such as is the common 
possession of all capable and ma- 
tured executives.” 

Eichholz warns that good letters 
are not dashed off in a hurry. 
“They are the result of sincere con- 
viction studiously pondered and 
well-planned, of taking time exclu- 
sively devoted to their building,” 
he said. 


Seattle Seeks 


Western ATA 
Meeting in May 


SEATTLE. — With planning un- 
derway for the first postwar con- 
vention of the Washington Motor 
Transportation Assn. in May, an at- 
tempt is being made to have the 
11 Western States Conference, 
American Trucking Assns., annual 
conclave held in Seattle simultane- 
ously. 

According to Ray H. Culbertson, 
WMTA executive secretary, such 
an invitation has been extended to 
the ATA group through its secre- 
tary, Harley A. Hartman. Hereto- 
fore the Western States gathering 
has been held only in Los Angeles 
and San Francisco. 

Problems of peacetime reconver- 
sion and operation will occupy del- 
egates of the 1946 WMTA conven- 
tion, which will be the organiza- 
tion’s first convention since 1942. 
The three-day gathering is ex- 
pected to draw between four and 
five hundred operators. 


Nash Plant Sold 
To Motor Wheel 


WASHIINGTON. — Formerly op- 
erated by Nash-Kelvinator, the Mt. 
Hope avenue airplane propeller 
plant in Lansing, Mich., will be 
sold to the Motor Wheel Corp. of 
Lansing for $1,137,526.54, subject to 
the priority right of governmental 
agencies, the War Assets Corp. re- 
vealed last week. 

The buyer, according to declared 
intention to the WAC, will convert 
the Lansing project to the produc- 
tion of gas and oil heaters and fur- 
naces. The new production line will 
require plant alterations and 
changes costing $400,000 and will 
give jobs to 1,200 workers, it is 
stated by Motor Wheel. 


Robinson Sales Job 


Goes to Maj. Davis 

TETERBORO, N. J. — Appoint- 
ment of Maj. J. Keith Davis of 
Montclair, N. J., as sales manager 
of the airplane sales division of 
Robinson Aviation, Inc. here was 
announced last week by G. S. Rob- 
inson, president. The company will 
handle a line of personal planes. 

Before entering service in 1942, 
Maj. Davis was vice-president and 
sales manager of Intercity Avia- 
tion. He has held pilot’s rating 
since 1935. He was president of 
the Harvard University Flying Club 
and a director of the National In- 
tercollegiate Flying Clubs in 1937- 
38. 


IMMEDIATE DELIVERY 


ADJUSTABLE PARTS BINS! 
WRITE FOR DESCRIPTIVE FOLDER 
SPERBER MFG. CO. 


1815 Trombly Ave 
DETROIT 11, MICH 
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New Products 


Soft Soldering Flux 
Offered by Superior 

A new organic soft solder flux, 
which is described as more effec- 
tive than common rosin fluxes and 
which does not normally leave a 
corrosive residue on the work, is 
announced by Superior Flux Co., 
Public Square Bldg., Cleveland 13, 
O. This is known as “Superior 
No. 30 Supersafe Soft Solder Liquid 
Flux.” 

Because of its activity in effect- 
ing the wetting of the joining sur- 
faces, this flux, in many cases, 
contributes to easier soft soldering 
of metal combinations which have 
been considered difficult to solder. 

- * + 


Farris Catalog Features 
Quick-Reference Chart 


A complete line of safety and 
relief valves is described in the 
new catalog just issued by Farris 
Engineering Co. Many new valve 
designs and improvements in old 
designs are included. A “ready-ref- 
erence pictorial index chart” shows 
line drawings of all the basic valve 
types. Directly opposite the pic- 
torial index chart is a detailed in- 
dex showing what the valve can 
be used for and where to find its 
specifications in the catalog. 

A copy may be secured by writ- 
ing the company, 400 Commercia) 
Ave., Palisades Park, N. J. 


* * * 


ee 





AN ATTRACTIVE new potias dis- 
play ‘for Schrader tire valve caps has 
m announced by A. Schrader’s Son, 
manufacturers of tire valves, caps, 
cores, gauges and related automotive 
roducts. Inquiries should be addressed 
0 A. Schrader’s Son, Brooklyn 17, New 

York. 

on x + 


Power-Flex Described 


Island Equipment Corp., 101 Park 
Ave., New York City 17, originators 
of “Spot Conveying,” has issued a 
bulletin on its new Power-Flex unit 
system. 





MULTI-MATIC 
system of accounting and reek prep- 


Accounting. A new 
aration, has been developed by the Sys- 
tems division of Remington d, Inc. 
It is applicable to small and medium 
size businesses and to branch office ac- 
counting in large organizations. The 
basic principle of Multi-Matic Account- 
ing is the simultaneous sting of a 
Sumber of financial or statistical re- 
Ports by means of a single writing. The 
Patented Multi-Matic Accounting board 
Permits the same entry to appear in a 
Rumber of different columns on sepa- 
rate reports. Information is available 
through any branch office of Remington 

d, Inc., Systems division, or from 
the 8 ms division, $315 Fourth Ave., 
New York 10. 


TWO NEW types of portable electric 
infra-red equipment ave mn an- 
nounced by the Carbomatic Corp. These 
new models are designed for maximum 
efficiency, and full flexibility. The up- 
right vertical stands for both models 
are made of all-steel channel, electri- 
cally welded, for durability and rigid- 
ity. Both models are mounted on ball- 
bearing swivel casters for mobility. 
Full particulars may be obtained from 
Carbomatic eS ‘- P146, 117 W. 
63rd St., New : ork 2 "* 


No-Fog Now Available 


In Collapsible Tube 


Carhoff Co. of 12114 Woodland 
Ave., Cleveland, announced last 
week that No-Fog is now sold in 
collapsible tubes. There are two 
sizes, the vest pocket and the auto- 
mobile size. 

No-Fog is used to prevent fog- 
ging and steaming of windshields, 
eye glasses, goggles, respirators. It 
is a cream. It is applied to both 
sides, after which the glass can be 
polished to an invisible finish with 
a piece of soft cloth or paper. 

* * 





TWO HEATS is the feature of the 
new Dual-Heat electric soldering iron. 
Dual-Heat irons have a regular 150- 
watt heat for aluminum soldering, tin- 
smithing and production sol mae. 
This high temperature reserve heat is 
quickly available = pressing a button 
in the handle. It is manufactured by 
Dual-Heat Iron Co., 4370 Sunset Bivd., 


Los Angeles 27. 
x * * 


Brake Lining Discussed 


Publication of a new 52-page 
catalog covering all phases of Mold- 
Blok brake lining has been an- 
nounced by Molded Materials, 
Ridgway, Pa. Section No. 1 is high- 
ly illustrated with pictures of con- 
struction, information on special. 
field surveys and complete relining 
instructions. Section No. 2 lists data. 
and recommendations on all types 
of passenger cars and Section No. 
3 carries similar information on 


trucks, trailers and buses. 
* n 7~ 


Airco Offers Book 


New Wilson “Bumblebee” alter- 
nating current transformer arc 
welding machines are described in 
a 16-page illustrated booklet just 
published by Air Reduction. 

Copies are available from Air 
Reduction, 60 E. 42nd St. New 
York 17, 





Bulldozer Tow Cable 
Placed on Market 


The Bulldozer tow cable was an- 
nounced last week by the Wire & 
Cable division of Wind Turbine Co., 
West Chester, Pa. It is said to be 
light in weight, inexpensive and 
can be clamped on any car or truck 
in an instant without tools. 

The Bulldozer provides a full 
bumper-to-bumper hitch. All parts 
are thoroughly galvanized and 
otherwise protected against rust. 
The popular size for over-the- 
counter merchandising has a mini- 
mum breaking strength of 2,000 
pounds, the stress point of the 


average bumper. 
* * * 


Easy Access to Battery 


Features Sun Filler 


Featuring an extra-long nozzle to 
provide easy access to hard-to- 
reach batteries, a new battery filler 
was introduced last week by Sun 
Rubber Co., Barberton, O. 

It has been designed to stand up 
under the deteriorating action of 
acids and petroleum products, ac- 
cording T. W. Smith jr., general 
manager. The new filler will retain 
its shape, Smith says, because of an 
interior reinforcing band that of- 


fers greater resilience. Positive 
leak-proof action is another fea- 
tur 

| a 





A new sealed-beam conversion kit to 
fit more than 90 percent of all pre-1940 
model cars and trucks has been spe- 
cially comgnes and engineered by 
Autopart fg. Co., 1525 8S. Michigan 
Ave., Chicago 5. Many new features 


are reported. : : 


Hedstrom Develops 


Automatic Wrench 


Russell W. Hedstrom, - president 
of the Oscar W. Hedstrom Corp., 
Chicago, producer of mechanical 
and engineering implements, has 
announced the development of the 
“Larc-o-matic,” an automatic, ad- 
justable, ratchet-action wrench. 

The tool is already in production 
at the Hedstrom plant for distribu- 
tion and sale through Hedstrom In- 
dustries, Inc. 

“The new wrench,” Hedstrom 
said, “was developed by John V. 
Larson, Chicago inventor. It pro- 
vides an instant thumb-trigger ad- 
justment and an automatic ‘eye’ 
adjustment control that keeps the 
jaws in constant grip on square, 
hexagonal, metric and odd-sized 
nuts while the wrench handle is in 
manual operation. There is no com- 


parable tool on the market.” 
a * = 





THE SERVICE MASTER, a new tube 
and tire tread vulcanizer which, for its 
size handles a larger area of tire and 


canizer on the mar- 
the Rock- 
Co., Long 


tube than any v 
ket, has been announced b 
ville Vulcanizer Equipmen 


Island City, N. ¥ 
+ + 


White Issues Calendar 


White Motor Co.’s calendar this 
year depicts the various industries 
in which trucks are ,used. 








A NEW inexpensive parts washer, in 
which economical air pressure is effec- 
tively used to agitate the cleaning 
fluid, has recently been announced by 
Park Chemical Co., 8074 Military Ave., 
Detroit 4. It features a yo system 
of a designed outlets within 
the tank itself from which cémpressed 
air is released to set = a strong agita- 
tion of the cleaning fluid. 

* * * 


New Klages Catalog 


Cc. W. Klages & Son, Inc., 804 
Sara St., Pittsburgh 23, has pub- 
lished a new edition, No. 46, of its 
catalog of glass beveling, grinding, 
cutting, and conveying equipment. 
Eighteen machines are illustrated. 
A copy is available on request. 
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Firestone Plugs Flying 


“Make the Skyways Your High- 
ways—Learn to Fly,” a booklet de- 
signed to spur interest in private 
flying by showing that air travel 
already is within the reach of vir- 
tually every American, is being dis- 
tributed by Firestone Co., Akron. 


+ * * 





THE JOBBER Tire Sales division of 
Marville Dwyer Oil Co., 1835 North 
Eastern Ave., Los Angeles 32, can make 
immediate deliveries of this new trail- 
er. It is all metal and the size is 3% 
feet by 4%. It weighs Rye ay 
190 pounds and has a loa capenty, of 
750 pounds. It has a bronze bushin 
in the riding unit and tapered hig 
speed bearings in the wheel. It comes 
complete with the attachment for the 
car, and is ready to roll. It retails for 
$89, f.0.b. Los Angeles. 


+ - : 
Floor Protection 


An illustrated four-page folder, 
released by the Building Producfs 
division of L. Sonneborn Sons, Inc., 
New York 16, N. Y., tells how 
Lapidolith liquid, patented chem- 
ical floor hardener, adds years of 
usefulness to concrete and terrazzo 
floors. 
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VENTALARM Prevents costly 


overflow while filling gas tank on 
Cars, buses, trucks 


VENTALARM 
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STEEL PARTS BINS 
Place orders now! 


Dimensions: 1x3x7 feet—14 to 112 


Strongly constructed from new steel—finished in 


olive green. 


Shelves flush inside. Nothing to catch. Drawers and 


sliding gasket shelves furnished on 


Shipped knocked down—easily assembled. 


Bolts and nuts furnished. 
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Shipment made approximately ten days 
after receipt of order. 


Special installation built for Crucible 
Steel. We are glad to quote on special 
bins to meet your specifications. 

NOTE: Limited territories still open. In- 


quiries invited from bona fide, reliable dis- 
tributors who wish to handle line. 


The RENIE METAL 'PRODUCTS Corporation 


MANSFIELD, OHIO 





Auto Makers Unlikely to 


New Models Before 1947 


(Continued from Page 1) 


of one assembly line turning out 
one model car while alongside an- 
other line assembles the next year’s 
car. 

For 1946, however, manufactur- 
ers reason that the need for 
transportation is far greater than 
the necessity for satisfying John 
Doe’s desire for a new type grille 
or fender. A customary change- 
over to new models next fall 
would mean the loss of thousands 
of new cars needed to replenish 
the nation’s still-declining car 
population. 

The nation could not stand this 
loss, the auto makers believe, nor 
could the auto companies them- 
selves, financially, in the face of 
«rising labor and material costs. 

But that does not mean there 
won’t be changes in the 1946 models 
as they go along. The fact is, de- 
clares one authority, there will be 
a great number of ‘‘running 
changes”; that is those that can be 
made without interrupting assem- 
bly lines and suppliers. These 
ehanges of course would be mech- 


anical, such as new carburetors and ; 
batteries for instance, since it 

would be impossible to change body 

styling without major upheavals in 

tools and dies. 

Moreover, there will probably be 
some new lines introduced from 
time to time by various makers. 
These of course would incorporate 
brand new ideas and add zest to 
the market. 

Such a possibility exists with 
Studebaker, which recently 
brought out its 1946 line of low- 
price Champions with “Skyway” 
styling. This styling had been 
used on the company’s prewar 
Commander and President 
higher-priced lines. The Com- 
mander and President lines have 

not been started in production as 
yet, and it is reported that they 
will make their debut in the early 
summer as 1947 models with 
many departures. 

The Kaiser, Frazer and Willys 
ears also will be known as 1947 
models, since production on these 
new cars will not begin before early 
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Offer\y 


WHAT IS BELIEVED to be the largest civilian order of trailers in the indus- 
try’s history is signed by Hal Sackett (right) of Long Beach, western distrib- 
utor for the line, who contrac for the entire year’s output of the Aero Flite 
Co., Van Nuys, Calif., valued at $2,600,000, with J. Gordon Hussey, Aero Flite 
president. The new foot all aluminum and magnesium trailer, constructed 
with aircraft applications, has attracted wide attention nationally. 
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summer, or later, depending on the 
length of steel and other supplier 
strikes. Likewise there may be 
other new entries in the field, such 
as the rumored “Chicago” car. 

It is interesting to note that at 
least one of Chrysler Corp.’s new 
offerings will carry no year desig- 
nation. 

Regardless of model changeovers, 
however, at least seven cities are 
laying plans for auto shows next 


fall. They are Detroit, Chicago, 
Dallas, St. Louis, Buffalo, Los An- 
geles and San Francisco. Dealers in 
these cities feel that, regardless of 
pentup demand shows are needed 
to make the public automobile 

When the New York auto show 
will be held is doubtful at present. 
Sponsored by the manufacturers, 
this show may be put off until early 
1947, if 1947 models are delayed un- 
til that time. 
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TOUCH BUTTON CONTROL of Motor Car Windows through HARNESSED AIR POWER 
TRICO PRODUCTS CORPORATION, BUFFALO 3, NEW YORK 
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Auto-Lite Output 
Steady Despite 
Steel Strike 


TOLEDO. — Despite materia] 
shortages and industrial disputes 
in supplier companies, the Electric 
Auto - Lite Co. is 
continuing pro- 
duction in all 
plants throughout 
the nation, it was 
announced 
Thursday by 
Royce G. Martin, 
president. 

“Up to the pres- 
ent time we are 
manufacturing all 
products that re- 
quire steel,” he R. G. Martin 
said. “We had an 
adequate steel inventory on hand 
when the strike occurred and have 
been able to obtain some additiona] 
supplies. With few exceptions our 
present situation is reasonably good 
in all 24 plants. 


“We will continue operations as 
long as is humanly possible in 
order to supply the demands of our 
original equipment and _ replace- 
ment customers.” 


Hudson 


(Continued from Page 1) 


equipment which were billed sep- 
arately in 1942, such as bumpers. 
The new retail ceilings are as 
follows: 
FOB Detroit. Do not include excise taxes, 
transportation, or preparation and 
handling charges 


1946 Model 1942 Model 
List Prices List Prices 


No. 51 Series Super Six: 
chassis $ 831 
3-pass. cpe. ...... 1,085 
brougham (2-dr.) 1,111 
sedan (4-dr.) .... 1,147 
club cpe. (6-pass.) 1,145 
Commodore Six: 
3-pass. cpe. ...... 
sedan (4-dr.) .... 1,263 
ke 1,264 
brougham (2-dr.) 1,230 
e » no 1942 price listed. 

Retail ceiling prices for some 
items of optional equipment, 
which may be added to retail ceil- 
ings for cars when optional equip- 
ment is supplied, are as follows: 
Vacumotive drive, $33.10; electric 
clock, $11.43; overdrive, $71.61; oil 
bath air cleaner, $2.70; weather 
master (heater-defroster-air circu- 
lating system), $40.13; 18 --inch 
steering wheel, $16.25; special paint, 
copper red, all models, $12.03; two- 
tone, copper red and harvest tan, 
$48.12. 


1,083 
1,191 1,107 
1,173 
1,167 
1,144 


The net ceiling prices for sales 
by distributors to dealers are as 
follows: 


Hudson 51 Series Super Six: 
chassis, $657.14; 3-passenger coupe, 
$856.42; brougham, $876.33; sedan, 
$904.96; club coupe (6-passenger), 
$903.35 ; 

Hudson Commodore Six: 3-pas- 
senger coupe, $938.98; sedan, $995.- 
28; club coupe, $996.27; brougham, 
$969.46. The company price to dis- 
tributors for resales to master deal- 
ers is the foregoing net ceiling 
prices, less 3% percent of the retail 
list fob price. 

The retail prices reflect an ab- 
sorption by dealers of 2% percent 
of their prewar initial margins, 
OPA said. Absorption of 2% per- 
cent of prewar margins is being 
uniformly required of all retail 
dealers of all makes of cars. 

This absorption is in line with 
OPA’s reconversion pricing policy 
for reconversion products return- 
ing to market, such as automobiles, 
washing machines, and refrigera- 
tors. Under this policy, resellers of 
the products are required, when- 
ever possible without causing hard- 
ship, to absorb all or part of in- 
creases authorized in manufactur- 
ers’ ceiling prices, it stated. 


Mail Order Firm Gets 
Chicago Dealer Unit 

CHICAGO. — The large service 
and new car delivery building at 
24th and Federal Sts., owned by the 
Studebaker Sales Co. of Chicago 
and occupied for 20 years by the 
firm, has been leased for 15 years 
to Aldens Chicago Mail Order Co., 
it was announced last week by R. 
K. Keeling, Studebaker general 
manager. 
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Ceramic Improved 
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U. S. Finds Postwar Uses for Coatings 
On Auto Exhaust Systems 


WASHINGTON. — Ceramic coat- 
ings that stay put under extreme 
heat, which were developed by the 
U. 8. National Bureau of Standards 
primarily to protect the exhaust 
systems of military internal com- 
bustion engines, promise to have 
important peacetime applica- 
tions it was revealed here last 


‘week. 


Automobile manufacturers are 
among those indicating an active 
interest in the use of these coatings 
on the exhaust systems of cars and 
trucks, it was said. 

The investigation was under- 
taken when shortages of certain 
metals used in the manufacture 
of stainless steel made it neces- 
sary to find a substitute for this 
alloy in the exhaust stacks of 
aircraft engines. 

If a ceramic coating could be 
developed that would adequately 
protect exhaust systems in which 
this special steel was not used the 
problem would be solved, according 
to a Bureau of Standards’ official. 

Exhaustion experiments demon- 
strated that the addition of certain 
quantities of calcined aluminum 
oxide and a slight modification of 
conventional practice produced an 
enamel coating that would protect 
conventional steel exhaust stacks 
from corrosion. 

A section of exhaust stack that 
had been subjected to repeated 
applications of great heat at a 
given point showed no break 


Wis. Seeking 
Reciprocity with 
3 More States 


MADISON, Wis.—Efforts to exe- 
cute motor carrier tax reciprocity 
agreements with additional states 
are being made by Wisconsin au- 
thorities. 

Negotiations are now ‘underway 
to make such agreements with 





' Pennsylvania, Alabama and Ar- 
kansas 


The negotiations are being han- 
dled by Stuart Honeck, an assistant 
attorney general, under the direc- 
tion of Ben L. Marcus, motor ve- 
hicle commissioner, who under the 
new Wisconsin law has the author- 
ity to enter into such agreements 
on behalf of the state. 

The Wisconsin reciprocity law 
will die with the official declara- 
tion of the end of the war by the 
federal government. 


Obituaries 


Dealer F. R. Allen 


Dies After Crash 

KANSAS CITY. — Tragedy over- 
took the start of a vacation trip to 
Florida last week when a three-car 
crash at 63rd St. and Highway No. 
50 resulted in the death of F. R. 
Allen jr., 36 years old, and younger 
partner of Allen Bros. Motor Co., 
North Kansas City. 

He became a motor car salesman 
on his graduation and later was 
associated with the DeWitt Chev- 
rolet Co. of which William R. Allen 
was sales manager. 

* = * 


Robert Brockett 
PENSACOLA, Fla.—Robert Brockett 
sr., auto dealer here, died Jan. 10. He 
came to Pensacola 28 years ago. 
ee 


Harvey A. Dougherty 
KANSAS CITY.—Harvey A. Dough- 
erty, 76, retired pioneer automobile 
dealer here, died Jan. 
s ¢ © 


C. L. Boss 

PORTLAND, Ore.—C. L. Boss, 70, 
pioneer in the Portland automobile in- 
dustry, died here Jan. 29. Mr. Boss 
entered the auto business in 1911 as 
one of the first dealers and distribu- 
tors of Reo and Apperson cars. He 
later handled Hudson, Maxwell, Chalm- 
qae,, epean and Chandler cars, retiring 
in 5 





* * * 


Frederick C. Backus 

BALTIMORE.— (UTPS) —Frederick 
Charles Backus, 67, who was a leader 
in the auto business here for many 
ears, died on Jan. 31 at his home. 
r. Backus, with his brother, E. T. 
Backus, took over the Ford dealership 
here in 1917. At his death he was a 
representative of the Northeastern Au- 
to Supply Co. a 


Hugh P. Stephens ! 
MILLEN, Ga.—Hugh P. Stephens, 44, |, 


automobile dealer, died here. 


whatever in the new coating. 
Even when the metal itself 
bulged slightly at the point where 
the heat was applied, forming a 
sort of blister, the coating was 
not affected. Heat applied fewer 
times but in the same manner to 
a stack coated with porcelain 
enamel caused breaks in the 
coating at the point of applica- 
tion. 


Dr. Edward U. Condon, director 
of the Bureau of Standards, it was 
said, is addressing letters to all 
manufacturers to whom disclosure 
of the new enamel process has been 
made confidentially advising them 
that the veil of secrecy is now lift- 
ed. Dr. Condon also is informing 
manufacturers that the bureau has 
pending an application for a patent. 
If the patent is granted the new 
process will be available to all who 
wish to use it, without payment of 
fee, under the usual revocable, non- 
transferrable and non - exclusive 
license. 








WALTER R. SUPPES, of Suppes Motor Sales Co., Johnstown, Pa., deliverin 
a new 1946 Ford sedan coupe to ist Lt. John J. Tominac, of Johnstown, Worl 


War II veteran. Lt. 


Tominac was awarded the Congressional Medal of Honor 


for heroic valor on the Western Front when he single-handedly, riding a blazing 
driverless tank, knocked out four enemy strongholds, killing and capturing 65 


German soldiers. Then, wounded by enemy 


another enemy strong point. 


re, he proceeded to neutralize 





Only 10 Trailers Sold 


At Surplus Offering 

ST. LOUIS.—Confusion and dis- 
appointment marked the first sale 
of mobile equipment to veterans at 
the Granite City, Ill., Engineers’ 
Depot when 250 former servicemen 
bought only $20,000 worth of the 


AEROMATIC AIRCRAFT 


1 


BEFORE TRUARC— 


High centrifugal loads gen- 
erated by whirling blades of 
nutomatic variable pitch 
borne by a 
buttress-threaded nut 
screwed into the hub. This 
meant expensive machining, 


propellers were 


extra weight.. 


U.8. PAT. RE 18,144 








$500,000 in trailers offered in a sale 
that lasted 30 minutes. About 100 
of the 250 servicemen remained for 
the sale when they learned that no 
automobiles were included in the 
surplus property and others lacked 
the SWPC certificates of eligibility 
giving veterans purchase pref- 
ence. 
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Colo. Haulers Call 
For U. S. Code 
At Annual Parley 


DENVER. — Approximately 700 
delegates from Colorado and sur- 
rounding states, gathered here last 
week for the annual convention of 
the Colorado Motor Carriers’ Assn., 
passed a resolution urging national 
uniformity in state codes regulat- 
ing the size and weight of loads. 

The last regular session of Colo- 
rado legislature adopted a code al- 
ready approved by 10 other states, 
all in the West, which the Colorado 
association declared should be 
adopted nationally to prevent de- 
lays and confusion in shipping by 
truck across state lines. 

Robert Cass, Cleveland, told of 
improvements to come in motor 
transportation, including use of ra- 
dio on trucks in long hauls and on 
intercity buses. He predicted an 
increasing use of light metals in 
vehicles. 

E, Robert Baker, executive sec- 
retary, said Colorado’s trucks, like 
those of other states, were about 
80 percent in need of replacement. 
R. B. Wilson, association president, 
presided at the convention. 
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AEROMATIC AIRCRAFT PROPELLERS 
are standard equipment on the Rocket 
185, illustrated above. 






AFTER TRUARC— 


Elimination of conventional 
nut greatly reduced weight 
—cut machining time and 
cost 75% — made overall 
maintenance easier. Truarc 
retention strength against 
tons of centrifugal force is 
3 times greater than oper- 


Waldes Truarc Retaining Rings are used to save weight, space, 
cost and time in a wide range of products. For holding and 
positioning machine parts they offer definite advantages over 
nuts, shoulders, collars and ‘pins. They simplify and speed up 
production. They can be put on and taken off again and again— 
and still retain the perfect circularity which gives them their 
never-failing grip. Test them yourself. We'll furnish samples and 


complete data. Write Dept. D-2. 


TRUARC 


TRADE MARK 


“ 


RETAINING RINGS 


WALDES KOHINOOR, INC., LONG ISLAND CITY 1, NEW YORK 


CANADIAN REPRESENTATIVES: PRENCO PROGRESS CORP., 


LTO., 72-74 STAFFORD BY., TORONTO 
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For Better Cars... 


at Chrysler 


Wage and Security Agreements in New Contract 
Designed to Keep Output and Pay High 


DETROIT.—Analysis of the new 
Chrysler Corp. contract with the 
UAW-CIO shows that both sides 
have made far - reaching conces- 
sions in an effort to keep produc- 
tion high for the company and 
wages high for the worker. 

The Chrysler agreement is the 
first reached by an old-line auto 
manufacturer with the union since 
V-J Day. As such, it offers many 
points of interest for smaller pro- 
ducers and dealers who will even- 
tually have to negotiate contracts 
with labor. 

Comparison with the Kaiser- 
Frazer contract also is fruitful, 
especially on the company secur- 
ity clauses contained in the 
agreements. Company security is 
being treated differently by each 
company, and Ford and General 
Motors have indicated preference 
for plans vastly different than 

oe adopted by Chrysler and 

The Chrysler contract was the 
result of negotiations headed by 
Eugene Conder, the company’s di- 
rector of labor relations, and Nor- 
man Matthews, the union’s national 
Chrysler director. It was signed 
Jan. 26 and ratified shortly after- 
wards by all UAW Chrysler locals 
except De Soto, which dissented. 

Concessions by Union 

In return for a wage increase of 
18% cents an hour, effective Jan. 
28, the union has agreed: 

1. Not to oppose the discharge or 
discipline of anyone who instigates 
a wildcat strike. That Chrysler re- 
serves the right to discipline any 
wildcat striker. 

2. “That the corporation has 
the exclusive right to manage its 
plants and direct its affairs and 
working forces.” 

3. Not to represent foremen, 
supervisory officials or other man- 
agement representatives. 

4. To prohibit strike or slowdown 
action until the bargaining proce- 
dure has been exhausted. A strike 

must be sanction- 
ed by the union 
to be “legal,” and 
any walkout will 
be cause for ter- 
mination of the 
contract. 

5.To abide, 
along with the 
corporation, by 
the decisions of 
the appeal board 
which will arbi- 
trate major 
grievances. This 
board will include two company 
men, two union representatives and 
an impartial chairman. 

6. That committeemen, stew- 
ards and local union officers are 
subject to the same discipline as 
other employes in contract viola- 
tions. 

7. To discourage vilification of 
company representatives in its 
statements or newspapers. To this 
pledge the company also assented 
in regard to union individuals. 

8. “That prewar productivity be 
restored.” 

Concessions by Company 

In addition to the concessions 
cited in the union list, the corpora- 
tion has agreed: 

1. To defer a lockout until the 
bargaining procedure has been ex- 
hausted. 


E. Conder 


2. Not to deal with any union 
seeking to “undermine” the UAW- 
cio. 

3. To raise vacation pay and to 
award vacation benefits for 1946 to 


Storage Jam Closing 


GM Unit in Rochester 

ROCHESTER, N. Y.—(UTPS)— 
Lack of storage space for com- 
pleted products is causing a grad- 
ual layoff of workers at Rochester 
Products, one of the few General 
Motors divisions continuing to op- 
erate to date, according to Thomas 
L. Lee, general manager. 

A few departments at Rochester 
Products have suspended opera- 
tions completely, and more will 
have to follow suit unless’a break 
in the strike situation at assembly 
plants comes soon, Lee stated. 
Rochester Products manufactures 
tubing for fueling systems, locks 
and keys and numerous other small 


motor parts. 


war veterans and workers laid off 
after V-E Day. 

4. To fix production rates “on 
the basis of fairness and equity 
consistent with quality of work- 
manship, efficiency of operation 
and the reasonable working ca- 
pacities of normal operators.” 

5. To reduce the probationary pe- 
riod for new employes from six 
months to 90 days. 

6. Where merit and ability are 
equal, to promote the worker with 
the greater seniority. 

7. To grant to newly employed 
war veterans seniority credit 
equivalent to their period of serv- 
ice in the armed forces. The 
union claims that this is equiva- 
lent to its model veterans’ seni- 
ority clause. 

The contract will expire Feb. 15, 
1947, but the wage issue may be 
reopened by either side during the 
year after 60 days’ notice. 

May Appeal Discharges 

UAW officials pointed out that 
the union may still process cases 
of fired wildcat strikers through 
the grievance 
procedure. But if 
the umpire finds 
the accused guil- 
ty as charged by 
the corporation, 
union will be re- 
quired to drop its 
defense of the 
worker. 

In cases where 
the corporation is 
found wrong by 
the appeal board, 
any disciplinary 
discharges or layoff may be modi- 
fied at the panel’s_ discretion. 
Should the accused be found guilty, 
the corporation’s original penalty 
stands. 

This company security clause 
differs substantially from the 
Kaiser-Frazer bonus plan and the 
Ford wage penalty proposal. 

Under the K-F contract, a wild- 
catter will lose his right to a share 
in that year’s bonus pool of $5 for 
every car produced. Thus, the cost 
of a wildcat strike will be the plum 
of the year’s work. 

The Ford company has proposed 
that the UAW and each wildcatter 
pay $2.50 per day per worker for 
each day of an illegal walkout. The 
Ford union has counter-proposed 
that it be absolved of such fine and 
that the individual wildcatter be 
docked $5 a day during an illicit 
stoppage of work. Here the cost of 
a wildcat stoppage will be borne in 
running wages by either the em- 
ploye alone, or by the worker and 
his union together. 

GM has not yet revealed its se- 
curity ideas, but they are expected 
to be made known as the negotia- 
tions with the union progress. An 
unconfirmed report says that GM 
will demand that the union make 
a definite pledge on keeping pro- 
duction up. 

Promotion Row at GM 

A strike cannot be ordered at 
Chrysler until negotiations have 
been conducted for five days. The 
same time requirements was pro- 
vided for proposed lockouts by the 
company, with the stipulation that 
the bargaining procedure outlined 
in the contract must be exhausted 
before action is taken. 


Although the promotion clause is 
standard in most UAW contracts, it 
is interesting in view of the present 
dispute in the GM contract parleys. 

GM is demanding that promo- 
tion be based on merit, while the 
GM union wants seniority to be 
the prime factor. The Chrysler 
union has recognized that promo- 
tions are “based primarily upon 
merit and ability” and only when 
these are identical in two or more 
cases will seniority be the ruling 
factor. 

The clause that seniority rank 
will not be affected by race, marital 
status or dependents of the employe 
was renewed in the contract. 

Contract negotiations between 
Chrysler and the UAW collapsed 
Dec. 4, when the old agreement was 
allowed to expire. Talks were re- 
sumed early in January, and what 
was apparently a mutual desire by 
both parties to settle the dispute 
resulted in a quick agreement on 
wages and company security 

—Mac Gorpon 


N. Matthews 


IMPROVED WORKING conditions and efficienc 
and postwar views of the Studebaker ‘‘doll-up”’ 
reconversion program are the lighting system, which 

uorescent tubing, and the ae line. In the former prac- 
tice (top), cars were hauled down the line by a c 


hundred feet of 


are reflected in these prewar 
ine. Especially benefited by a 
oday contains several 


ain that protruded from the 


floor. Guide rails for the wheels were an additional hazard as workers per- 
formed a series of finishing operations in and around the automobiles. In the 
latest version (bottom) all mechanism is concealed. The endless chain conveyor 
principle is fundamentally the same, but 12-inch square steel plates are attached 
to the chain. The cars ride on the _s Electric engines turning cog wheels 


against the chain are also beneath t 


e floor. 


Auto Firms Due to Reopen 


3 Weeks After 


Steel Peace 


(Continued from Page 1) 


Chrysler Corp., followed the latter’s 
lead and boosted basic wages 18% 
cents an hour for hourly workers 
and 15 percent for salaried em- 
ployes. 

The spark plug firm agreed to 
raises of 18 to 26 cents an hour: 
Union officials hailed the Champion 
settlement as the highest yet in the 
UAW’s current wage campaign. 

Packard and Hudson are slated 
to resume negotiations this week 
with the UAW. The Packard 
talks have reached the wage 
stage, according to union officials. 

How much a $5 steel price boost 


Output Picture 


Forp — All assembly divisions 
closed by steel shortage. 

GENERAL Mortors—Strike shut- 
down 3% months old. 

Packarp — Halted by lack of 
bearings supplied by GM. 

Curys.Ler — All assembly divi- 
sions running as glass shipments 
arrive. Enough steel for three 
more weeks. 

Wiu.ys — Shutdown of axle 
supplier because of steel may 
stop Jeep line by Mar. 1. 

NasH — Reopened after glass 
settlement, but steel may force 
stoppage in 10 days. 

Hupson—Steel and parts back- 
logs sufficient to last “quite a 
while.” 

SrupeBAKkeR—AIso in good shape 
as a result of backlogs amassed 
during last year’s shutdown. 


Ford Shifts Personnel 
In Accounting Division 


Appointment of George J. Crim- 
mins as assistant controller of Ford 
Motor, was announced last week 
by B. J. Craig, vice-president and 
treasurer. He will assist C. L. Mar- 
tindale, controller. 


Ray Beadle has been appointed 
head of the government contract 
department succeeding Crimmins 
who had been in charge during the 
past year. 

Elmer A. Eberle has been trans- 
ferred from the accounting depart- 
ment to the controller’s office. _ 


would affect f.o.b. auto prices could 
not be readily determined last 
week. On the basis of 1% tons of 
steel in the average auto, the basic 
rise will surpass $7.50. 


On top of this, the increasing 
costs of labor at the parts fabri- 
cators and assembly plants have 
to be considered. As a result, OPA 
may be unable to retain a wide 
“cost absorption” policy, even for 
dealers. 


Production Held Key 


President Truman said that the 
answer to the inflated wage-price 
line is full production. The more 
goods made, he declared, the lower 
prices will fall. 


His formula, the President ex- 
plained, does not represent a new 
economic stabilization program, 
but a revision of the present poli- 
cies to tide manufacturers over 
the current unrest. He described 
the plan as an expedient. 

The GM negotiations last week 
continued somewhat lackadaisical- 
ly, inasmuch as the UAW leaders 
were in Washington for a strategy 
conference with CIO President 
cators and assembly plants have 
Philip Murray. Talks were ad- 
journed Friday until 2 p.m. Monday 
with little progress reported. 

Mediator Dewey indicated he 
would seek to speed up the talks 
this week and concentrate on the 
basic wage and contract issues. 


Steel Pinch Tighter 


The steel squeeze was closing in 
on the auto, tire and parts indus- 
tries, but in the main the produc- 
tion situation was unchanged over 
last week. 

Shutdown of Lincoln Friday 
completed the stoppage of all 
Ford assembly plants. Approxi- 
mately 1,700 new Lincolns had 
been turned out up to the suspen- 
sion of operations. 

The shortage of steel forced 
Spicer Mfg. to close, raising the 
threat of a Willys stoppage. Spicer 
supplies axles for the Jeep line. 


All Chrysler Corp. divisions were 
in operation, with enough steel re- 
ported on hand to last for three or 
four weeks. Studebaker, Nash and 
Hudson were also running, but 
they faced the same outlook in 
steel. 


GM of Canada 
Grants Checkoff 
In UAW Pact 


MONTREAL. — General Motors 
Corp. of Canada, Ltd., and the 
UAW-CIO last week announced the 
signing of an amended contract, in- 
cluding provisions for checkoff of 
union dues on a voluntary basis 
and new conditions governing seni- 
ority rights, with particular respect 
to handicapped veterans. 


The agreement, effective imme- 
diately, affords exclusive bargain- 
ing rights in the company’s Oshawa 
and Windsor (Ont.) plants to the 
union, although employes are not 
compelled to join. Under the former 
agreement, employes could join any 
union or association. 

An employe may terminate the 
$l-a-month dues checkoff on 90 
days’ notice to the company. 

* * 7 


UAW Holds Peace Talks 


With 11 Canada Firms 


WINDSOR, Ont.—UAW-CIO offi- 
cials said last week that negotia- 
tions to settle disputes with 11 
automotive companies in this area 
are underway. 


The announcement followed an 
arbitration settlement with Ford- 
Canada and the signing of an 
amended contract with General 
Motors of Canada. 


Firms reported by the union to 
be involved are: Gotfredson, Ltd.; 
Gar Wood Industries of Canada, 
Ltd.; Motor Products Corp.; Do- 
minion Forge and Stamping Co., 
Ltd.; Windsor Tool and Die, Ltd.; 
Canadian Automotive Trim, Ltd.; 
Champion Spark Plug Co. of Can- 
ada, Ltd. 


Also Bendix Eclipse of Canada, 
Ltd.; Walker Metal Products, Ltd.; 
Truscon Steel Co. of Canada, Ltd.; 
Auto Specialties Mfg. Co. (Canada), 
Ltd., and Ontario Steel Co. 


* * * 


More GM Strikers Ask 


Aid as Pinch Grows 

DETROIT.—The number of Gen- 
eral Motors strikers out of funds 
after almost three months of job- 
lessness is mounting daily, the 
Michigan Citizens’ Committee to 
Aid Families of GM Strikers re- 
ported last week. 


Increasing appeals for assistance 
until the strike ends are coming in, 
the committee said. The hardpress- 
ed strikers are pleading for help 
only after exhausting savings, War 
Bonds and the facilities of local 
welfare agencies, it was declared. 


To raise funds for the strikers, a 
public rally has been set for Olym- 
pia stadium here this Thursday 
night, with Hollywood stars sched- 
uled to entertain. Even if the strike 
ends early this week, the rally will 
be held to tide over strikers until 
the first paychecks arrive, the com- 
mittee said. 


The committee said that it has 
received contributions of dividend 
checks from some GM _ stockhold- 
ers to help the strikers. 

* ca = 


Eclipse-Pioneer Union 


Pledges More Output 


TETERBORO, N. J.—A new con- 
tract providing for a 12-cent per 
hour general wage increase, a no- 
strike pledge and a union commit- 
ment to increase production by at 
least 15 percent was signed here 
last week by the Eclipse-Pioneer 
division of Bendix Aviation Corp. 
and the Aircraft Workers’ union of 
New Jersey, Inc. 


The contract is the nation’s first 
postwar collective bargaining 
agreement to incorporate a specific 
provision for increased productiv- 
ity, according to Worth Tracy, 
Eclipse-Pioneer industrial relations 
director. 


The new wage schedule increases 
the average straight hourly pay 
rate in Eclipse-Pioneer plants from 
$1.088 to $1.208, Tracy said. 

“The rights and obligations of 
both parties are recognized in this 
collective bargaining agreement,” 
he declared. “The division recog- 
nizes its obligation to pay the best 
possible wages for efficient produc- 
tion of its products for the aircraft 
and other industries. The union, in 
turn, recognizes the importance of 
increased and uninterrupted pro- 
duction ~ 
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Report Progress 
‘On Trucker Lease 
Of Dodge Plant 


CHICAGO. — The possibility of 
the Dodge-Chicago plant being 
leased to the Preston Tucker in- 
terests for production of his rear- 
engined car was seen closer here 
jlast week in the statement by a 
War Assets Corp. official that ne- 
gotiations are “progressing” but 
that no details are available. 

Plans for manufacturing the car 
here are said to be in the develop- 
ment stage, with the project de- 
pendent on the raising of a sub- 
stantial amount of capital. 


A short time ago it was said that 
western aircraft leaders had shown 
interest in the deal. At that time, 
it was reported that $40,000,000 had 
been raised. 

The property is said to be the 
world’s largest manufacturing 

Jant, with more floor area than 
illow Run occupies. 


Bendix Introduces 


New Transmitter 

BALTIMORE.—A very high fre- 
quency transmitter for the private 
flyer, specifically designed to meet 
the requirements of the new pro- 
gram of the CAA Federal Airways 
Service, was announced last week 
by Bendix Radio. 

The transmitter will permit the 
fyer to call a control tower or 
ground station on very high fre- 
quency channels instead of being 
restricted to the crowded low fre- 
quencies. 


Financial 


Ind. Curbs K-F Issue, 


While 3 States Ban It 


INDIANAPOLIS.—Acting to pre- 
vent “speculation,” the Indiana se- 
turities commissioner last week 
ordered the state’s brokers to re- 
strict sales of the new Kaiser- 
Frazer stock offering to not less 
than 100-share blocks. 


Under the limitation, not less 
than $2,025 can be invested in the 
stock by an individual. The move 
is designed to limit deals “to those 
who can afford to take the risk,” 
it was said. 


Meanwhile, Michigan’s corpora- 
tion and securities commissioner 
warned brokers that sales in the 
new offering will constitute 
grounds for prosecution. While the 
torporation’s original offering of 
1,200,000 shares is valid in Michi- 
gan, it was explained, the latter 
issue is illegal under the state’s 
"Blue Sky act.” 

Ohio and North Carolina have 
also outlawed dealings in the new 
issue. 

Three checks totaling $34,470,000 
were presented to K-F last week 
by the underwriters of the latest 
offering, which was heavily over- 
—_—se an hour after going on 

e. 





GM Pays 75 Cents 


General Motors last week de- 
tlared a dividend of 75 cents per 
Share on outstanding common 
stock, payable Mar. 9, to stock- 
holders of record Feb. 14. The reg- 
ular quarterly dividend of $1.25 per 
share was declared on the $5 pre- 
ferred, payable May 1, to stock- 
holders of record Apr. 8. 

a * * 


General Tire Dividend 


Directors of General Tire & Rub- 
ber Co., last week declared a quart- 
erly dividend of 25 cents a share on 
tommon stock, payable Feb. 28, to 
stockholders of record at the close 
of business on Feb. 18. 

+ * + 


Vogt Net Shows Rise 
Vogt Mfg. Co., Rochester (N. Y.) 
automobile trimming manufactur- 
tr, has reported net profit of $208,- 
301 for 1945, an increase of $41,590 
Over the preceding year. 
* - ” 


Jacobs Dividend 


DETROIT.—Directors of F. L. Jacobs 
Co., here, have declared the regular 
sperteriy dividend of 62% cents per 


on its $50 value 5 reent 
Guiulative convertible preferred: stock, 
le ers 0 

Tecord Jan. 22, 1946. 
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WANT AD DEPT 


HELP WANTED 


SERVICE MANAGERS, ATTENTION— 
Established Chevrolet Dealer, midwest 
city of 200,000 with Service Department 
doing $15,000 a month customer labor 
and employing forty men is in need of 
a Service Manager of high ability. We 
don’t need a mechanic; we need good 
management and are willing to pay an 
outstanding salary to the right man. 
Address experience and qualifidations to 
Box a c/o Automotive News, De- 
troit 26. 


FRONT END MAN’S PARADISE — We 
have the last word in a heavy-duty front 
end and frame machine—plenty of work. 
The right man can make plenty of money 
and at the same time enjoy the world’s 





all kinds of amusement. 
growing town in the U.S.A. Right on the 
ocean. King Motor Company, Ft. Lauder- 
dale, Florida. 


WANTED—GENERAL MANAGER. Large 
dealership in important midwestern mar- 





bonus proposition. If you feel you can 
qualify, address full particulars to Box 
1167, c/o Automotive News, Detroit 26. 


PARTS MANAGER for Chevrolet dealer. 
Must be capable of taking over a fast 
moving, large operation. Salary and 
profit sharing bonus. Mr. Rose, Grand 
River Chevrolet Co., 5100 Grand River 
Avenue, Detroit 8, Michigan. 


WE NEED A PARTS ROOM MANAGER 
IMMEDIATELY.. Must have had several 
years’ experience recently in a Chevrolet 
Parts Department. If you desire a con- 
nection with a modern high grade Chev- 
rolet dealership and want to live in the 
most beautiful city in Florida, where you 
can enjoy swimming and fishing the year 
around, write Larry Dimmitt, Clear- 
water, Florida. Give full 





ceremonies  S 

CAR SALES MANAGER—PARTS MAN- 
AGER for midwestern 300 car dealer- 
ship. Both must be capable, sober and 
willing to grow with a new organization. 
Mac-Nash Motor Company, 711 W. 
Third, North Little Rock, Arkansas. 


POSITION WANTED 


NS 

SERVICE MANAGER with more than 
twenty years’ experience with Cadillac 
distributors and Cadillac factory. Have 
training and experience in complete op- 
eration of service and parts departments. 
Leonard B. Sohn, 701-22 St., N.W., Can- 
ton, Ohio. 


SERVICE MANAGER—Several years’ ex- 
perience, now employed, desires to make 
connection with Ford dealer in Southern 





to ability and accomplishment. Box 1175, 
c/o Automotive News, Detroit 26. 





PARTS MANAGER with 20 years’ experi- 
ence, Chrysler wholesale and retail. 
Please write Box 1178, c/o Automotive 
News, Detroit 26. 


EXPERIENCED MAN, now in a respon- 
sible position with one of the largest 
automobile manufacturing corporations, 
desires connection with dealership as 
manager or part owner. Has wide ex- 
perience in organization and selling. Re- 
muneration on a profit sharing or bonus 
basis. Full details and references for 
bona-fide inquiries. Box 1182, c/o Auto- 
motive News, Detroit 26. 


aE 

KNOW HOW AUTOMOBILE EXECUTIVE 
—A pioneer of the industry with wide 
and diversified experience gained by 
longtime personal activity in every 
branch. A most unusual record in serv- 
ice, sales and personal management. If 
you or your business can use a loyal 
straight shooting executive (write me). 
Middle age—Perfect health, habits and 
appearance. This is the first time I have 
ever sought a position. At present in 
New York City vicinity. Go most any- 
where. Box 1180, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT, EXPERIENCED AS OF- 
FICE MANAGER AND PARTS MAN- 
AGER, desires permanent position in 
southwest, General Motors preferred. 
Age 38. Excellent references. Box 1181, 
c/o Automotive News, Detroit 26. 

REPRESENTATION WANTED 

REPRESENTATION WANTED by Ameri- 
can Auto Appraisal in communities east 
of the Mississippi River. Liberal selling 
proposition. Either whole or part time. 
American Auto Appraisal, 194 Grove, 
Detroit 3, Michigan. 


Trailers 


ALL METAL 
ONE WHEEL 
JOBBERS WANTED 


MARVILLE DWYER 
1835 North Eastern Avenue 
LOS ANGELES, CALIFORNIA 











MFRS. REPRESENTATIVE 


MANUFACTURERS’ REPRESENTATIVE. 
Calling on automotive jobbers, hardware 
jobbers and chain stores. Will represent 
you in all the Pacific Coast states and 
Arizona, or in part. References gladly 
exchanged. Box 1177, c/o Automotive 
News, Detroit 26. 


PER WORD-~for one insertion or 25c per 


unopened, the same day received. Display Ads 
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word for 3 insertions. Cash 


$7 per inch, per insertion 


AUCTION 


BEN FISHEL AUTOMOBILE 
AUCTION COMPANY 


At 10:30 A.M. 
Every Tuesday — Rain or Shine 


Used Cars and Trucks on Hand 
At All Times 










YOR DEALERS ONLY 


WE BUY WE SELL WE SWAP 
COME BUY COME SELL 


Phones 127-128-591 
2112-14-16 Sycamore St. 
Cairo, Illinois 
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MFRS. AGENT 


ITEMS WANTED to sell in New England. 
Diversified experience. Calling on dealers, 
jobbers, garages. 10 years’ General Mo- 

experience, aggressive, coverage, 
proven results. Box 1173, c/o Automotive 
News, Detroit 26. 

MANUFACTURERS’ AGENT WANTS AD- 
DITIONAL LINES. Production, mainte- 
nance and accessory items for the auto- 
motive, aviation and allied industries. 
Headquarters in Detroit — coverage for 
eight counties in Southeastern Michigan. 
G. D. McCormick, 750 Whitmore Road, 
Detroit 3, Michigan. 


DEALERSHIP WANTED 


YOUNG, ERIENCED AUTOMOBILE 
MAN—Capable of stepping in and taking 
full charge, desires to purchase partner- 
ship (or dealership) in established busi- 
ness. If you want the profit potential for 
the next few years and let me do the 
work, write me. Box 1176, c/o Automo- 
tive News, Detroit 26. 


DEALERSHIP FOR SALE 


CAR DEALERSHIP FOR SALE. Popular 
car. Sale includes building, show room, 
service garage, many gas pumps. Good 
corner northern town. 1941 quota 180 
cars, and total volume-business-$500,000. 
Price $75,000, want all cash. Ralph Dein- 
inger, Broker, 33 West 42nd, New York. 


USED CARS WANTED 











ASSENGERS, limousines, large 
fives; cars must be clean. Prices 
reasonable. McCLINTOCK - CADILLAC, 


Lansing, Mich. 





News, Detroit 26. 


WILL BUY ANY GROUP of used cars and 
trucks that are salable. Any make or 
model. Frede Chevrolet Company, De- 
catur, Illinois. 








USED CARS FOR SALE 


1942 DODGE carry all ambulance, fully 
equipped, clean, $1,175. Northwest Nash, 
Inc., Astoria, Oregon. 








TRUCKS WANTED 











WANTED TO BUY 


All Makes and Models of New 
Trucks 
Also New Bus Chassis 


BEN FISHEL AUTO COMPANY 
2114 Sycamore Street, Cairo, Illinois 








engaged in all branches of the automotive industry from Maine to California. Low Rates 
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AUTO EQUIPMENT 


PLACE YOUR ORDER TODAY 
Improved Automatic 


TOW PILOT—*17%. 1 
Bumper to Bumper Tow Bar 


TOW BAR SALES CO. 


FACTORY DISTRIBUTORS: 
100 S. Clinton St. Chicago 6, Il. 
ANDover 8888 


IMMEDIATE DELIVERY 
Write or Wire for FREE Literature 


TRUCKS FOR SALE 





NEW STAKE BODIES—Factory built, oak 
and hickory, well ironed, 42-inch stakes, 
6% to 16 feet long to fit all trucks. 
Prompt shipment or immediate installa- 
tion. The Queen City Chevrolet Co., Cars, 
Trucks, Buses, 6th and Sycamore, Cin- 
cinnati, Ohio. Parkway 4880. 





FIVE NEW CHEVROLET ten wheel trucks 
equipped with Thornton four rear wheel 
drive units, ten eight twenty five X 
twenty ten ply tires. Immediate delivery. 
Doan-Calhoun, Inc., 4605 N. Sth 8&t., 
Philadelphia, Pa. 





1940-41-42-43 GMC TRUCKS — 2%-ton 
Dual, Tandems, Maint, Vans and others. 
All in excellent condition. Complete tire 
equipment. Becker Motors, Indianapolis, 
Indiana. Lincoln 4389. 


FACTORY BUILT STAKE BODIES — 9 
feet and 12 feet with 42-inch stakes. Fit 
any truck, mounted immediately. Uni- 
versity Chevrolet, Phone 6346, Blooming- 
ton, Indiana. 





STATION WAGONS FOR SALE 


14 1940-41-42 Ford, Chevrolet, Plymouth 
and Mercury station wagons (with brand 
new custom bodies). Will sell one or all 
or trade for used cars. Sam Greenfield 
Co., 6700 Euclid Ave., Cleveland 3, 
Ohio. Phone HE-0232. 








PARTS WANTED 





WANTED—Complete body for 1941 Chev- 
rolet chassis. Drive-It-Yourself Inc., 117 
W. Second St., Dayton 2, Ohio. 





WANTED—Rear wheel shields, '42 Cadil- 
lac 62 Coupe, ’41 60 Special Sedan. Lib- 
erty Dormont Company, 3101 West Lib- 
erty Ave., Dormont, Pa. Lehigh 6200. 





LEFT FRONT FENDER, radiator shell, 
complete grille, knee action complete or 
parts for left side, hood and left side 
panel for 1939-40 series Buick. New or 
used. J. A. Schaffter Garage, 206 E. 
Market Street, Lima, Ohio. 


WANTED—NEW OR GOOD USED hood 
and grille assembly for 1940 Mercury. 
Justice & Smith, P.O. Box 1004, Jackson, 
Mississippi. 








RIGHT HOOD-HALF or complete hood, 
new or used for 1942 Chevrolet passen- 
ger car. Wire collect Hereford Chevrolet 
Company, 628 Merchant St., Emporia, 
Kansas. 


RIGHT FRONT DOOR for 1941 Buick 
model 41. Hoag Motor Company, Beaver 
Dam, Wisconsin. 





BODY COMPLETE for 1941 Chevrolet. 
Must be in good condition throughout. 
Prefer tudor, fordor or five passenger 
coupe. Wire or write giving price, loca- 
tion, etc. Harold Pace, 56 East Pine S8t., 
Orlando, Florida. 





LEFT FRONT FENDER and left grille 
half for 1938 Buick 4 door sedan 40-41. 
Thayer Motor Company, Clearwater, 
Florida. 











PARTS FOR SALE 


NEW 1940 Nash frame—fits any 117” 
wheelbase. Butler Nash Company, Butler, 
Pennsylvania. 








BUSES WANTED 


WE WILL BUY BUSES not older than 
1938, in school, intercity and city types. 
Condition important. Queen City Chevro- 
let Co., The Bus People, 6th and Syca- 
more, Cincinnati, Ohio. Parkway 4880. 


BUSES FOR SALE 


BUSES FOR IMMEDIATE SALE—2 1942 
Ford, 100-hp., 33 passenger Wayne bod- 
fes; 2-speed axle. 1 1944 Ford, 100-hp., 
33 passenger Wayne body. These buses 
are in excellent condition; new tires, 
fully equipped with heaters and 
safety equipment. MOSBY-MACK MO- 
TOR COMPANY, 7th and Van Buren, 
Topeka, Kansas, Phone 4121. 


WE OFFER SUBJECT TO PRIOR SALE— 
Three low headroom buses suitable for 
school or intercity operations, one 1941 
Ford, one 1940 International K5, one 
1941 International K5. Steel bodies on 
all models. All tires good recaps. These 
are offered at the ‘‘as is’’ OPA price. 
Prices and photographs furnished upon 
request. Badger Body Mfg. Co., Omaha 
2, Nebraska. 











z 








1940 FORD—158-inch wheelbase, 7:00x20 
tires, dual rear. 85 hp reconditioned mo- 
tor. All-steel body, destination sign, city 
service seats. Price: OPA not warranted 
ceiling $1,400. Two 1941 Fords, 176-inch 
wheelbase, 7:00x20 tires, dual rear, 95 hp 
reconditioned motors. Composite bodies 
in very good condition. Destination signs, 
city service seats. OPA not warranted 
ceiling, $1,500. Shamokin & Trevorton 
Bus Line Company, Shamokin, Pa. 





SHOP EQUIPMENT WANTED 


EX GI, OPENING DEALERSHIP, urgent- 
ly needs complete automotive mainte- 
nance equipment. A. Colabrese, 2400 N. 
High 8t., Columbus, O. Phone JE-5411. 


SHOP EQUIPMENT FOR SALE 
REVOLVO PARTS BINS, immediate de- 


livery. Used slightly. Doan-Calhoun, Inc., 
4605 N. 5th St., Philadelphia, Pa. 














Once Again Available! 
AIR THIEF ‘ 


Automatic Tire Inflator 


Nationally advertised. 100% guaranteed. 
Essential equipment for every car. Assured 
quick sales for your accessory department. 


List Prices—Standard (12 ft.) ...$1.50 ea. 
Deluxe (18 ft.) ..... 2.00 ea. 


Order 24 for 50% discount plus self- 
selling counter display. 


IMMEDIATE DELIVERY—Order Today 


CENTRAL AUTO SALES 
100 S. Clinton St. Chicago 6, Tl. 





plete. New, never used. 

quick charger made by Hunter-Hartman 

Corporation, 110 volt, ome phase, 60- 

cycle, 17 ampere. Perfect condition. Used 

— Goebel Motors, Grand Forks, N. 
ak. 





TIRES WANTED 


WANTED—tTires and tubes in following 
sizes: 36x4%, 37x5, 28x3. W. C. Parry, 
450 N.W. 14th Street, Miami 36, Florida. 








ACCESSORIES FOR SALE 


ATTENTION CAR DEALERS—Auto seat 
covers custom-tailored and universal, in 
fiber and sailcloth. Perfect Fit Cover 
Company, 1776 Broadway, New York. 


AUTO SEAT COVERS—Forest green twill. 
Coupes, $4.95. Sedans and coaches, $6.95. 
Immediate shipment. Bay Auto Sales, 
374 Bay St., Rochester 5, N. Y. 











MISCELLANEOUS 





ENGINE REBUILDING—Crankshaft grind- 
ing and metallizing. John P. Hughes Mo- 
tor Co., Inc., 800 Commerce S8t., 
burg, Virginia. 


REWARD 


$50 REWARD FOR INFORMATION lead- 
ing to the recovery of 1942 Oldsmobile 
Hydramatic Club Sedan, two-tone brown, 
red wheels, motor GA444801; serial 66- 
94179, stolen January 18, 1946. Phone, 
write or wire information to Art Watson 
Motor Company, 3215 Reading Road, 
Cincinnati 29, Ohio. 
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“THE CHALLENGE OF HUMAN ENGINEERING” 


Second of a Series 


“We Have a 
NEW FRONTIER...- 


* 


ee 
I. INDUSTRIAL human relations, we have a new and 
relatively unexplored frontier. And beyond this frontier 
lie opportunities greater perhaps than any of us can 
imagine. 

“There are many considerations which we must take 
into account. 

“I assume for example, that all of us agree that Labor 
Unions are here to stay. The Unions rose out of the very 
problems we are discussing—the human problem inherent 
in mass-production. We do not want to destroy the 
Unions. We want to strengthen 
their leadership by urging and 
helping them to assume the re- 
sponsibilities they must assume 
if the public interest is to be 
served. 

“The public interest requires 
that we find ways to eliminate 
industrial warfare without im- 
pairing or diminishing the rights 
which both Management and 
Labor must continue to enjoy. 

“We will always have some 
honest differences of opinion, 
but we can certainly deal with 
these controversies more wisely 
and efficiently. . 

“There is no reason, for ex- 
ample, why a grievance case 
should not be handled with the 
same dispatch as a claim for in- 
surance benefits. There is no rea- 
son why a union contract could 
not be written and agreed upon with the same efficiency 
and good temper that marks the negotiation of a commer- 
cial contract between two companies. 


“In the meantime, there are day-to-day responsibilities 


F Oo R OD mM GO T O 


HIS is the second of three mes- 

sages presenting excerpts from 
the speech delivered by Henry Ford 
II, President of the Ford Motor 
Company, to the Society of Auto- 
motive Engineers. These highlights 
from Mr. Ford’s address are pub- 
lished here because they have a very 
direct application to the nation’s 
industry and to the nation at large. 


of management toward employees which should fit into the 
whole pattern of the new relationships we seek. 

“Only recently have we begun to develop and use 
modern techniques which enable us to fit people to jobs, 
and fit jobs to people, with some degree of science. 

“When we have learned to do a reasonably good job 
of evaluating an employee’s capacities at the start of his 
career, we can do a better job of upgrading. I am not 
talking now about technical requirements having to do 
with such things as automatic pay raises and seniority. I 
mean the development of more 
opportunities for employees to 
improve themselves in accord- 
ance with their own initiative 
and desires. 

‘‘Communication between 
management and employees in 
large mass-production plants is 
another important field in which 
we can work. Information about 
company objectives and ac- 
complishments should be made 
available to all. People want to 
know what the other people 
they work with are doing and 
thinking. They want to KNOW 
‘the score.’ 

“It is good business to see to 
it that the members of our in- 
dustrial teams get information 
to make them conscious of the 
fact that they are on the team. 
This applies all along the line. 

“I shall not attempt to point out other areas. The 
important thing, it seems to me, is to move forward in 
hope and confidence and intelligent experimentation 
toward workable solutions.” 


6 ¢c 0 M P A NWN Y 


> 





